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For  ten  weeks,  we  turn  journalism 
teachers  back  into  students. 

The  Globe  is  helping  insure  the  quality  of  future  journalism  by  teaching  the  teachers 
what  we’ve  learned  in  the  streets.  Each  year,  members  of  The  Globe  staff  lead  discussions  on 
techniques,  skills  and  tricks  of  the  trade  in  a  three-credit  seminar  for  college  and  high  school 
journalism  instructors.  We  feel  it’s  our  responsibility 

to  our  profession.  And  a  good  way  to  make  sure  the  Qlllv  v^lOUv 

people  we  hire  tomorrow  have  all  the  facts  straight.  The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications.  Inc. 
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is  picture  postcard  perfect, 
and  our  job  is  to  provide  it  with  the 
coverage  it  deserves.  A  welcome 
challenge . . .  every  day. 

The  Daily  Breeze 

serving  Southwest  Los  Angeles  County 
for  more  than  89  years. 
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With  today's  high  speed  printing^ 
it's  tough  to  maintain  true  color  ^ 
reproduction^  That's  why  more 
newspapers  than  ever  rely  on  Flint  Ink. 


Show  your  true  colors  with  Flint  Ink. 


There  are  very  basic  reasons  why 
newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
page  to  tab  insert: 

□  A  wealth  of  high-speed  color  know¬ 
how  available  from  nationwide  Flint  Ink 
branch/ service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  pigment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 
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SEPTEMBER 

9-11 — "Economic  Issues  Conference"  for  journalists,  sponsored  by 
Capital  Cities  Foundation  and  Associated  Press  Broadcasters, 
Dallas/Ft.  Worth  Hiton  Conference  Center. 

11- 14 — New  York  State  Publishers  Association,  Montauk  Yacht 

Club  and  Inn,  Montauk,  Long  Island. 

12- 14 — Advertising  Research  Foundation,  Palmer  House,  Chicago. 
14-16 — Catholic  Press  Association,  Midwest  Regional  Conference, 

Riverfront  Towers,  St.  Louis. 

14- 17 — Independent  Free  Papers  of  America,  Marriott  Hotel — Airport, 

St.  Louis. 

15- 17 — Missouri  Press  Association  Trade  Show,  Adam's  Mark  Hotel, 

Kansas  City. 

18-20— Central  States  Circulation  Managers'  Association,  Fall 
Conference,  Civic  Center,  Eau  Claire,  Wise. 

18-21 — Western  Classified  Advertising  Association.  Red  Lion  River¬ 
side  Inn,  Boise,  Idaho. 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24 — Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24-25— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

24- 27— Southern  Circulation  Managers  Association,  Hilton  Hotel, 

Birmingham,  Ala. 

25- 28 — International  Newspaper  Promotion  Association,  Eastern 

Region  Conference,  Wequassett  Inn,  Pleasant  Bay,  Chatham, 
Mass. 

28-30— American  Association  of  Sunday  and  Features  Editors,  St.  Moritz 
Hotel,  New  York,  N  Y. 

28- 30— Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 

29- 30— New  England  Newspaper  Association,  Chatham  Bars  Inn, 

Chatham,  Mass. 

299/2— New  York  Press  Association,  Fall  Convention,  Holiday 
Inn-Genesee  Pleiza,  Rochester. 

29-10/1 — Catholic  Press  Association  Northwest  Regional 

Conference.  Park  Plaza  Hotel,  Helena,  Mt, 

OCTOBER 

2-4 — Circulation  Managers  Association,  Hueston  Woods  Lodge,  Oxford, 
Ohio. 

2- 5 — Association  of  National  Advertisers,  The  Homestead.  Hot  Springs.  Va. 

3- 5 — "Videotex:  A  Communications  Revolution,  Evolution  or 

Insurrection,"  sponsored  by  Ohio  State  University,  Hyatt 
Regency  Hotel,  Columbus. 

5- 7 — Catholic  Press  Association  Western  Regional  Conference,  San 

Damiano  Retreat  House,  Oakland,  Calif. 

6- 7 — New  York  State  Dailies  Advertising  Managers  Bureau,  Hilton 

Inn,  Albany. 

6-8— Florida  Newspaper  Advertising  and  Marketing  Executives,  Don 
Cesar  Beach  Resort,  St.  Petersburg  Beach. 

6-7 — Southern  Production  Program,  Inc.,  Westin  Peachtree  Plaza, 
Atlanta. 

6-8 — National  WIRE  WATCH,  Chicago  Marriott. 

6- 8 — Florida  Newspaper  Advertising  and  Marketing  Executives, 

Don  Cesar  Beach  Resort,  St.  Petersburg  Beach. 

7- 9— "Economic  Issues  Conference"  for  journalists,  sponsored 

by  Foundation  for  American  Communications  and  co-sponsored  by  The 
Gates  Foundation  and  Colorado  Broadcasters  Association,  Keystone 
Conference  Center,  Keystone.  Colo. 

9-15 — National  Newspaper  Week.  "A  Free  Press:  Democracy's 
First  Defense." 

11- 14 — Advertising  Media  Credit  Executives  Association  Interna¬ 

tional,  Inc.,  Loew's  Westbury  Hotel,  Toronto.  Canada. 

12- 16 — Women  in  Communications,  Inc.,  National  Professional 

Conference,  "Framing  the  Future, "  Bellevue  Stratford  Hotel,  Philadelphia. 
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About  awards 


Gold  and  Bronze  .  .  .  Judith  A.  Petsonk,  Cherry  Hill 
(N.J.)  Courier  Post,  wrote  about  “The  Baby  Bust”  and 
won  the  gold  award  and  $200  in  the  Health  Journalism 
Awards  Competition  of  the  American  Chiropractic 
Association.  Sue  Miller,  Baltimore  Evening  Sun,  and 
James  A.  Haught,  Charleston  (W.Va.)  Gazette,  received 
the  bronze  awards.  The  judges  voted  a  special  award  to 
Dick  Locher  for  his  cartoons  in  the  Chicago  Tribune. 

i/i 

For  Diplomatic  Correspondence  .  .  .  The  National 
Press  Club’s  Edwin  M.  Hood  Awards,  honoring  a  legen¬ 
dary  reporter  and  editor  in  the  AP’s  Washington  Bureau, 
had  three  winners:  $1,000  to  John  Walcott,  Newsweek’, 
and  $1,000  shared  by  William  J.  Drummond  and  Deborah 
Ames,  National  Public  Radio. 

♦  ♦  * 

$10,000  Prize  Pool  .  .  .  Detroit  Press  Club  Foundation 
spread  that  amount  this  year  among  college  and  pro¬ 
fessional  journalists  of  Michigan.  Public  service  medal¬ 
lions  were  awarded  to  the  Detroit  News,  the  Detroit  Free 
Press  and  the  Muskegon  Chronicle.  Major  cash  prizes 
were  won  by  Stephen  Franklin,  Tom  Hundley  and  David 
Turnley,  Free  Press;  Kitty  McKinsey,  Paul  Magnusson 
and  Billy  Bowles,  News;  Jim  Frisinger,  Michael  Lewis, 
Rick  Fitzgerald,  George  Arwady,  Greg  Dorset!  and  Tim 
Legmann,  Chronicle;  John  McAleenam,  News;  Glen  Mac- 
now,  Judy  Pasternak,  Gerald  Volgenau,  Free  Press;  Wil¬ 
liam  Treml,  Ann  Arbor  News’,  Catherine  Haven,  Michigan 
Catholic;  Daymon  Hartley,  UPI;  and  Hoyt  Carrier  II, 
Grand  Rapids  Press.  In  the  college  classes  the  top  winners 
were:  James  Jones  IV,  Dan  Klepp,  Kevin  Miller  and  Mike 
Cillaire,  Western  Michigan  U.,  for  “Froggy’s  (bar)  Makes 
Policy  Changes.” 

*  ♦  ♦ 

Fertile  Fields  .  .  .  Winning  in  both  the  features  and 
news  categories,  Ann  Toner  copped  the  Farm  Editor  of  the 
Year  title  in  the  Newspaper  Farm  Editors  of  America 
competition  while  she  worked  at  the  Lincoln  Star.  Now 
she’s  digging  up  farm  stories  for  the  Kansas  City  Star. 
Only  NFEA  members  are  eligible  in  the  contests.  Steve 
Brandt,  Minneapolis  Star  and  Tribune,  scored  in  the  series 
category,  and  Don  Muhm,  Des  Moines  Register,  took  the 
honors  in  opinion/analysis. 


Seminars/Workshops/Clinics 


SEPTEMBER 

14- 16 — Pennsylvania  Newspaper  Publishers  Association 

Classified  Clinic,  Downingtown  Inn,  Downingtown,  Pa. 

15- 17 — Michigan  Press  Association,  Advertising  Workshop,  Sheraton 

Inn,  Lansing. 

18-20— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
Hyatt  Regency  O'Hare,  Chicago. 

18- 28 — American  Press  Institute,  Advertising  Executives,  Reston. 

19- 20 — United  Nations  Association,  Annual  Editors  Seminar, 

United  Nations,  New  York  City. 

20- 22 — Washington  Journalism  Center.  Politics  1984:  Issues  and 

Candidates.  Washington,  D.C. 

21- 22 — New  England  Newspaper  Association,  Advanced  Advertising  Sales 

Seminar,  Sheraton  Tara  Hotel.  Framingham,  Mass. 

23— California  Newspaper  Publishers  Association,  ROP  Ad  Sales 
Seminar,  Amfac  Hotel,  Los  Angeles  International  Airport. 

25-27— SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Plaza 
Nacional,  San  Antonio,  Texas. 

25- 30— American  Press  Institute,  Improving  Newspaper  Con¬ 

tent,  Reston,  Va. 

26- 30— Knight-Ridder  Seminar,  Problem  Solving  and  Decision  Making, 

Miami  Herald. 
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UPl  UPDATE  (’^16) 

What’s  Up  at  yPI?  ^ 

With  257  bureaus, 
we  capture 
■  the  world  for  you. 


United  Press  International  is  adding  more  bureaus,  in  more  locations,  to  bring  you  the  news  you  need. 
Since  last  fall,  we’ve  opened  27  more  bureaus.  The  latest  are  news  bureaus  in  Bismarck,  North  Dakota 
and  Anchorage,  Alaska,  and  a  pictures  bureau  in  Peking.  This  gives  UPl  more  separate  news  and  pic¬ 
ture  bureaus  than  anyone.  When  news  breaks  around  your  state  or  around  the  world,  you  can  depend 
on  UPl  to  be  your  eyes  and  ears  to  get  you  the  story.  UPl.  We’re  growing  to  meet  your  changing  needs. 

For  further  information  about  UPl  newspaper  services,  contact  Senior  Vice-President  John  E.  Mantle  1-800-828-8889  - 


UNITED  PRESS  INTERNATIONAL 


One  Up  on  the  World 


Answers  to  the 


WHAT 
HAPPENS 
TOOGAREnE 
SMOKE 
IN  THE  AIR? 


As  soon  as  smoke  leaves  the  smokers 
mouth  or  the  end  of  the  cigarette,  it  is  im¬ 
mediately  diluted  by  the  surrounding  air. 

But  a  subject  on  the  minds  of  some 
researchers  today  is  whether  cigarette 
smoke  in  the  air  causes  disease. 

Analysis  of  the  air  in  public  places, 
where  you  would  typically  find  smokers, 
shows  again  and  again  that  nonsmokers 
are  exposed  to  minimal  amounts  of  tobacco 
smoke. 

One  study,  conducted  by  scientists 
from  a  prominent  school  of  public  health 
and  reported  in  the  New  England  Journal 
of  Medicine,  found  only  small  amounts 


most  asked  questions  about  cigarettes. 


of  nicotine  in  the  atmosphere  of  cocktail 
lounges,  restaurants,  bus  stations  and  airline 
terminals. 

Interpreting  data  from  that  study,  an 
editorial  which  appeared  in  the  same  pub¬ 
lication  made  this  observation:  in  public 
places,  nonsmokers  could  potentially  con¬ 
sume  the  equivalent  of  just  I/ICXX)  to 
1/100  of  one  filter 
cigarette  per  hour. 

Putting  it  another 
way:  a  nonsmoker 
might  have  to  spend 
100  hours  straight  in  a 
smoky  bar  to  inhale  the 
equivalent  of  a  single 
filter  cigarette. 

Other  recent  stud¬ 
ies  on  the  effects  of  cigarette  smoke  in  the 
air  report  similar  findings.  For  example,  a 
noted  German  scientist  wrote  in  1982  that 
the  question  of  whether  ambient  smoke 
may  be  injurious  to  health  remains  open, 
based  on  presently  available  research. 

Even  the  U.S.  Surgeon  General,  an 
outspoken  critic  of  smoking,  said  in  1982 
that  the  available  evidence  is  not  sufficient 
to  conclude  that  other  people's  smoke 
causes  disease  in  nonsmokers. 

The  fact  is,  no  claim  of  adverse  effect  of 
cigarette  smoke  on  a  healthy  nonsmoker 


has  yet  been  proved. 

The  tobacco  industry  has  committed 
more  funds  for  independent  research 
on  smoking  and  health  than  any  non¬ 
governmental  group.  More  than  the  Amer¬ 
ican  Cancer  Society,  tiie  American  Heart 
Association,  and  the  American  Lung  Asso¬ 
ciation  combined.  Researchers  funded  by 
tile  tobacco  industry  are 
encouraged  to  publsh 
whatever  they  find. 
Whatever  the  outcome. 

To  find  out  more, 
write  for  our  free  infor¬ 
mation  kit  Address:  The 
Tobacco  Institute,  Suite 
810K,  1875  Eye  St,  N.W., 
Washington,  D.C.  20006. 

We  offer  it  in  the  belief  that  full  and  free 
discussion  of  this  important  public  issue  is  in 
the  public  interest 


A  nonsmoker  might  have  to 
spend  100  hours  straight 
in  a  smoky  bar  to  inhale 
the  equivalent  of  a  single 
filter  cigarette. 
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AN  PA 


Closing  the  bam  door 

A  witness  before  a  Washington  hearing  on  proposals  from  the 
Department  of  Energy  to  further  restrict  distribution  of  information 
commented  that  too  often  bureaucrats  withhold  information  “to 
avoid  the  application  of  rigorous  standards,  mask  potentially 
embarrassing  stuations  and  generally  keep  the  agency  out  of  the 
public  eye,  thereby  protecting  it  from  public  pressure.” 

That  sums  up  the  criticism  applicable  to  most  proposals  in  Wash¬ 
ington  to  classify,  restrict  and  censor  news  emanating  from  govern¬ 
ment  bureaus  and  departments.  Most  of  the  suggestions  are 
unnecessary  for  the  reasons  cited. 

With  respect  to  nuclear  information,  which  was  what  this  latest 
hearing  was  all  about,  the  new  proposals  sound  like  an  effort  to  close 
the  barn  door  after  the  horse  has  been  stolen.  A  department  spokes¬ 
man  said  the  new  restrictions  on  nuclear  information  were  necessary 
because  of  the  increasing  sophistication  of  terrorist  gangs  that  might 
attempt  to  make  their  own  atomic  bombs. 

Obviously,  it  has  been  forgotten  that  a  few  years  ago  at  least  one 
college  student  and  one  magazine  demonstrated  that  anyone  could 
build  such  a  bomb  relying  on  already  published  and  released 
information.  Any  terrorist  so  inclined  would  find  all  that  information 
available.  We  must  acknowledge,  however,  that  science  and  research 
do  not  stand  still  and  there  may  be  new  techniques  and  procedures 
that  should  be  protected. 

With  this  in  mind  it  is  advisable  to  rewrite  the  plan  to  “achieve  a 
balance  between  controlling  the  truly  sensitive  information  without 
abridging  the  freedom  of  the  academic  community  and  the  public  at 
large,”  as  Deputy  Assistant  Secretary  Dr.  F.  Charles  Gibbert  sug¬ 
gests.  It  will  be  a  neat  trick  if  it  can  be  done. 

Guild— ITU  merger  abandoned 

When  officers  of  The  Newspaper  Guild  and  the  International 
Typographical  Union  agreed  to  abandon  their  six-year  effort  to 
arrange  a  merger  of  the  two  unions,  it  was  the  best  thing  that  could 
have  happened  to  the  thousands  of  Guild  members  in  news  and 
editorial  positions  around  the  country. 

The  fickleness  of  the  ITU  leadership  became  apparent  when  the 
president  of  the  Teamsters  International  was  given  the  podium,  in 
order  to  urge  ITU  members  to  join  the  Teamsters,  at  the  same 
convention  that  was  scheduled  to  approve  the  merger  with  the  Guild. 
As  the  Guild  president  said  it  was  like  the  guy  next  door  (1.8  million 
members)  who  invited  her  (ITU)  to  split  enroute  to  the  altar. 

Some  ITU  leaders  made  it  appear  that  a  merger  with  the  Teamst¬ 
ers  is  almost  inevitable.  If  that  does  happen,  it  certainly  would  have 
happened  after  a  Guild — ITU  merger  also.  That  would  have  put  news 
and  editorial  members  of  the  Guild  under  the  aegis  of  the  Teamsters 
where  they  do  not  belong  under  any  circumstances. 
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Letters 


NIT  PICKING 

Doug  Borgstedt’s  cartoons  have  al¬ 
ways  interested  me  because  of  the  car¬ 
toonist’s  consistent  ability  to  force 
round  pegs  of  issues  into  square  holes 
of  less  than  apt  visual  images.  (Were  I 
an  E&P  editor,  for  fresher  inspiration  I 
would  send  him  to  the  stacks  to  view 
Honore  Daumier’s  visual  commentar¬ 
ies  on  press  freedom.) 

But  if  he  cannot  be  Daumier,  he 
should  at  least  strive  to  get  the  physics 
right.  In  the  bottom  frame  in  the  August 
13  issue,  Borgstedt  features  the  weighty 
judge  in  the  rowboat  (symbolizing 
“Threat  of  Million  Dollar  Law  Suits’’) 
forcing  into  the  air  the  much  slighter 
figure  of  “Investigative  Reporting’’ 
who  cannot  even  touch  his  oars  to  the 
water. 

The  problem  is  that  poor  Mr.  I. 
Reporting  is  straining  at  the  oars.  Yet, 
the  oars  are  in  midair,  and  there  should 
be  only  minimal  friction,  hence  little 
difficulty  in  rowing,  at  least  on  Earth. 
Also,  someone  should  tell  Mr.  Repor¬ 
ing  that  rowing  is  apt  to  be  much  more 
productive  when  performed  from  the 
rear  of  the  boat. 

Martha  Polkey 

(Polkey  is  production  editor,  Chem- 
tech  magazine.) 


FOR  THE  RECORD 

We  would  like  to  correct  an  error  in 
the  August  6,  1983,  issue  regarding  the 
upcoming  debut  of  a  second  Sunday 
newspaper  in  Maine. 

The  article  stated  that  the  statewide 
circulation  of  the  Maine  Sunday  Tele¬ 
gram  is  “  .  .  .  about  120,000.’’ 

The  Telegram’s  statewide  circulation 
(March  ’83  ABC)  is  reported  at  126,500 
and  circulation  for  the  month  of  July  ’83 
is  at  a  record  high  of  132,324,  and 
increase  of  5,601  over  July  ’82). 

The  Telegram  enjoys  an  ever- 
increasing  statewide  circulation  and 
readership  and  we  are  proud  of  our 
accomplishments  in  our  95-year  his¬ 
tory. 

The  new  Lewiston  product,  Sunday, 
will  be  a  welcome  addition  to  the  news¬ 
paper  community,  and  will  primarily 
serve  the  Androscoggin,  Oxford  and 
Franklin  Counties,  rather  than  the  en¬ 
tire  state.  We  wish  them  luck  in  their 
endeavor  and  look  forward  to  a  healthy 
competition. 

We  hope  you  understand  that  the 
exclusion  of  12,000  subscribers  in  a 
market  of  Maine’s  size  is  considerable. 

Barbara  S.  Sherburne 

(Sherburne  is  promotion  director  of 
Portland  Press  Herald  and  Evening 
Express.) 


NEW  GROUND 

It  appears  that  Lorillard  has  broken 
new  ground  in  Truth  in  Advertising  for 
smokers  (E&P,  August  20).  The  bold 
head,  “Spoil  Yourself’  could  have 
come  from  the  Surgeon  General  him¬ 
self.  The  ad  took  my  breath  away. 

Paul  Obis 

(Obis  is  editor  of  Vegetarian  Times,  in 
Oak  Park,  III.) 

SAME  FEELING 

I  note  from  the  front  cover  of  your 
August  20  issue  that  1983  is  your  99th 
year  of  publication.  Seven  months  from 
now  Editor  &  Publisher  will  reach  the 
first  century  mark. 

Thinking  back — I  estimate  that  I 
have  been  a  reader  of  E&P  for  almost 
half  of  the  life  of  the  publication.  I 
would  say  this  is  truly  a  sign  of  reader 
interest.  Your  December  24,  1949, 
issue  included  a  testimonial  1  made — in 
part,  it  went  like  this:  “I  find  I  can  add 
to  my  knowledge  by  reading  the  news 
of  the  newspaper  business  in  Editor  & 
Publisher.  1  get  more  of  the  feel  of 
newspapers,  their  gossip,  plans, 
activities,  etc.’’ 

While  I  am  not  longer  active  in  news¬ 
paper  advertising  I  still  have  the  same 
feeling. 

S.  Austin  Brew 

(Brew,  now  retired  was  formerly  an 
executive  at  BBDO.  He  was  also  with 
Story  &  Kelly  Smith  and  a  consultant  for 
the  Ridgewood,  N.J.,  Newspapers.) 


REDUNDANT 

I  must  take  exception  to  an  item  in 
the  “Editorial  Workshop’’  column  of 
August  13,  1983. 

The  item  says  that  in  reporting  on  a 
fire,  to  use  the  phrase  “deliberately 
set’’  is  redundant  and  that  simply  to 
say  that  the  fire  was  set  is  enough. 

My  dictionary  says  that  set,  in  this 
case,  means  “to  cause  to  be  in  some 
other  condition  or  relation;  to  cause  to 
be  or  become  (to  set  a  house  on  fire).’’  I 


don’t  believe  this  necessarily  means 
the  act  was  deliberate.  Even  an  arsonist 
can  set  his  house  on  fire  accidentally, 
for  instance,  by  smoking  in  bed. 

Lois  J.  Lyons 
(Lyons  is  an  assistant  editor  of  the 
National  Underwriter,  an  insurance 
trade  paper.) 


WRONG  ANSWER 

There  are  problems  with  one  of  the 
questions  in  a  “Think  You  Know  .  .  . 
?’’  trivia  quiz  panel  shown  in  the  Syn¬ 
dicates  section  (E&P,  August  20). 

The  question  was  “who  holds  the 
career  record  for  most  hits  as  a  pinch- 
hitter?”  The  answer  given  was 
“Smokey  Burgess  (144).’’ 

Actually,  the  Dodgers’  Manny  Mota 
(150)  holds  the  record.  And  Burgess’ 
nickname  is  spelled  “Smoky.” 

Finally,  he  had  145  career  pinch  hits. 

Al  Cohn 

(Cohn  is  with  Newsday.  He  said  the 
source  of  his  information  is  the  Baseball 
Encyclopedia.) 


Short  takes 


“It  opened  two  months  ago  with  a 
sauna,  whirlpool,  hot  tub,”  she  said. 
All  guests  have  also  been  renovated. — 
Jackson  (Miss.)  Clarion-Ledger 
*  ♦  * 

.  .  .  J.E.,  69,  of  Granite  Falls  died 
following  a  two-car  collision  about  7 
miles  east  of  Montevideo.  He  later  died 
of  an  apparent  heart  attack  caused  by 
internal  injuries,  authorities  said. — 
Minneapolis  Star  and  Tribune 
♦  *  * 

Entrees  featuring  Turkey  &  Dress¬ 
ing,  Prime  Rib,  Leg  of  Lamb,  Ham  and 
Fish  &  Foul  Selections — Delightful 
Desserts  and  more. — Arizona  Daily 
Star 


5|Srk 

NEWS  SERVICE 


A  A  The  addition  of  the 
\  \  full  24  hour  New 
York  Times  News  Service 
brings  our  product  to  a 
level  that  cannot  be 
equalled  by  any  other 
service  or  newspaper  in 

our  area.  John  J.  Powers 

/  /  Managing  Editxir 

South  Bend  Tribune 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton.  212-972-1070. 
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More  San  Antonio 
newspaper  readers  prefer 
the  daily  and  Sunday 

San  Anf^io  Light 

than  the  other  two 
newpapers 


Represented  Nationally  by  Hearst  Advertising  Service 


September  3, 1983 


Disputes  cast  doubts 


about  ABC’s 


By  John  Consoli 

In  the  Audit  Bureau  of  Circulations’ 
1982  annual  report,  its  president  and 
managing  director,  M.  David  Keil,  said 
the  organization  “has  created  a  jus¬ 
tified — and  industry-acknowledged — 
reputation  for  uncompromising 
objectivity  and  integrity.” 

Since  that  report  came  out,  the  Audit 
Bureau  has  had  both  its  objectivity  and 
its  integrity  questioned  publicly  on  two 
occasions.  In  one  instance,  the  Trenton 
(N.J.)  Times  sued  both  its  competitor, 
the  Trentonian,  and  ABC,  charging 
them  with  conspiring  to  falsify  circula¬ 
tion  figures.  In  a  second  instance,  an 
ABC  re-audit  of  Sacramento  (Calif.) 
Union  circulation  figures  showed  that 
the  newspaper  had  inflated  its  reported 
figures  by  almost  22%,  for  the  period 
ended  March  31,  1983. 

In  a  third  instance,  a  seven-year  old 
circulation  dispute  between  two  daily 
newspapers  in  Arkansas  was  finally 
settled  by  the  ABC  board,  causing  one 
of  the  publishers  involved  to  criticize 
the  “bureaucracy”  of  ABC.” 

Sacramento  Union  president  Barry 
Hopwood  is  now  contemplating  a  law¬ 
suit  against  ABC  for  not  uncovering  the 
inflated  figures  in  its  original  audit. 
ABC  was  called  in  to  do  the  re-audit  by 
Union  top  management  who  suspected 
something  was  wrong  at  their  own 
newspaper. 

Since  that  time,  the  Union  has  en¬ 
tered  into  a  stipulated  agreement  with 
the  Sacramento  County  District  Attor¬ 
ney’s  office  under  which  it  agreed  to 
pay  advertisers  back  a  total  of  $2  mil¬ 
lion  for  falsely  inflating  circulation  fi¬ 
gures  (E«&P,  August  20). 

The  settlement  also  provided  for  a 
$25,000  fine  against  the  newspaper, 
plus  a  $15,000  assessment  for  the  costs 
of  the  DA’s  investigation,  prosecution 
and  the  participation  by  the  Union  in 
the  rebate  program  to  be  supervised  by 
the  District  Attorney’s  office.  Restitu¬ 
tion  amounts  will  vary  from  2%  to  3% 
of  the  money  paid  out  by  advertisers. 

Advertisers  are  also  free  to  sue  the 
newspaper  individually  if  they  decide 
not  to  participate  in  the  rebate  pro¬ 
gram. 

The  District  Attorney’s  office 
no  evidence  of  criminal  wrongdoing  on 
the  part  of  the  Union  publisher  or 
other  top  management  people.  The 


integrity 


“We  have  no  doubt  about  our 
objectivity,  but  it  is  being  ques¬ 
tioned,  and  in  the  process  our 
credibiiity  is  being  questioned.”— 
M.  David  Keil,  ABC  managing 
director. 


investigation  against  former  Union 
circulation  manager  Frank  DeMarco  is 
still  pending. 

The  DA’s  office  praised  the  Union’s 
management  for  its  cooperation  during 
the  probe.  Deputy  DA  Jeff  Marschner 
said  the  paper’s  management  “brought 
the  problem  to  our  attention  them¬ 
selves  and  showed  good  faith  in  every 
step  of  our  investigation.” 

ABC  president  Keil  admits  that  all 
these  occurences  have  not  reflected 
positively  on  the  Audit  Bureau’s 
reputation,  but  he  cited  instances  of 
continued  advertiser  support  in  the 
believability  of  ABC  audits. 

He  said  several  advertisers  have 
expressed  to  him  a  willingness  to  wait 
for  an  ABC  audit  of  Gannett’ s  new 
newspaper,  USA  Today,  before  placing 
their  ad  dollars  in  it. 

“That  advertisers  want  ABC  to  audit 
USA  Today  says  a  lot  about  the 
credibility  of  our  organization,”  Keil 
said. 

“I  think  it’s  unfortunate,”  Keil  said 
about  the  recent  lawsuit  in  Trenton. 
“We  have  no  doubt  about  our  objectiv¬ 
ity,  but  it  is  being  questioned,  and  in  the 
process  our  credibility  is  being  ques¬ 
tioned. 

Without  referring  to  the  Trenton  law¬ 
suit  specifically,  Keil  said  in  many  mar¬ 
kets  attempts  are  made  by  one  news¬ 
paper  to  gain  a  marketing  advantage 
over  another  by  putting  ABC  in  the 
middle  of  the  battle. 

“The  very  member  who  might  be 
saying  ABC  should  do  a  more 
extensive  auditing  job  one  day,  might 
complain  that  it  is  too  extensive 
another  day,”  he  said.  “The  feeling  is 
‘Do  an  extensive  job  on  my  competitor, 
but  not  on  me.’” 

Keil  said  there  is  a  “presumption” 
within  the  newspaper  industry  that  the 
Audit  Bureau  “should  be  a  detective 
agency”  and  catch  instances  where 
newspapers  have  inflated  subscriber  fi¬ 
gures. 


E&P 

Every  Saturday  since  1884 


“Sometimes  we  do  catch  these 
things  during  a  routine  audit,  but  it  is 
very  difficult  if  there  is  an  organized 
attempt  made  on  the  part  of  a  news¬ 
paper,”  he  said. 

In  that  case,  he  said,  something  more 
than  just  an  internal  auditing  of  records 
would  have  to  be  done.  Outside 
interviews  and  record  checking  with 
distributors,  newsstand  vendors,  carri¬ 
ers  and  even  subscribers  would  have  to 
be  done.  And  that  takes  both  time  and 
money.  Something  that  costs  far  more 
than  the  revenues  the  Audit  Bureau 
takes  in  from  membership  dues. 

That  is  why  in  most  instances,  such 
exhaustive  audits  are  not  conducted 
unless  a  newspaper,  usually  in  a  com¬ 
petitive  market,  requests  a  special 
audit  and  pays  for  the  cost. 

“We  are  in  a  similar  position  to  a 
financial  auditor,”  Keil  said  of  the 
Audit  Bureau.  “Many  prestigious 
financial  auditing  firms  give  companies 
clean  bills,  only  to  find  out  later  that  an 
organized  attempt  to  defraud  existed.” 

“Our  auditors  do  not  go  into  a  news¬ 
paper  with  the  presumption  that  they 
are  cheating  on  their  figures,”  Keil 
said.  “Before  an  auditing  team  goes 
into  a  newspaper,  they  are  given  an 
auditing  plan  which  comes  from  the 
auditing  committee  in  Schaumberg 
(ABC  headquarters.)  In  many  cases  the 
auditors  are  told  to  do  some  outside 
work,  but  for  the  most  part,  internal 
records  are  examined  to  make  sure 
they  follow  ABC  ground  rules.” 

Keil  said  copies  are  routinely  deleted 
from  the  figures,  but  even  when  this 
occurs  in  sizable  numbers,  it  is  not 
ABC’s  role  to  promote  it  or  “to  casti¬ 
gate  members.”  He  said  the  fact  that 
the  figures  were  adjusted  up  or  down 
are  placed  in  the  audit  report  and  “we 
let  the  results  speak  for  themselves.” 

“We  have  penalties  for  members 
who  we  feel  blatantly  attempted  to 
defraud,”  Keil  said.  “We  can  censure, 
or  suspend  or  expel  members.  But  we 
always  try  to  use  them  expeditiously.” 

Keil  said  a  little  over  a  year  ago,  ABC 
instituted  a  change  in  its  auditing  pro¬ 
cedures  for  competitive  markets. 
Auditors  visiting  those  markets  are 
now  instructed  to  make  more  “outside 
tests”  to  confirm  figures,  rather  than 
just  examining  the  internal  bookkeep¬ 
ing  procedures. 

“They  are  instructed  to  survey  dis¬ 
tributors,  dealers,  carriers  and  sub¬ 
scribers,”  he  said. 

“From  our  standpoint,  we  are  con¬ 
tinually  examining  ourselves  to  make 

(Continued  on  page  12) 
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Prospectus  on  T ribune  Co. 
paints  profitable  picture 


Financial  results 

First  Half 
Ended  June 

Fiscal  Year  Ended  December 

1983 

1982 

1982 

1981 

1980 

1979 

1978  1 

ODeratine  Revenues:  | 

$  551.3 

S 

512.6 

$1,041.4 

$1,023  6 

$  922.7 

$  854.6 

$  716.1 

Broadcast  mg.  (’able  TV  and  Knterlainment  (U.S.)  . . 

1203 

94  6 

206.0 

154  1 

126.0 

1055 

98.8 

Total . 

671  fi 

607.2 

1,247.4 

1,1777 

1,048  7 

960.1 

8149 

New.sprint/Fr^rest  I’rodticlR  ((’anada) . 

154  7 

1624 

316.8 

3(H).2 

3336 

306.3 

2806 

Intercompany  (primarily  newsprint) . 

(68.3) 

(fifi.2) 

(132.8) 

(131.6) 

(149.0) 

(161.2) 

(133.7) 

Total  (JjKTating  Revenues  . 

$  758.0 

7034 

$1,431  4 

$1,406.3 

$1,233.3 

$1,105.2 

$  961.8 

Operating  Profit(l):  I 

Newspajrers  {I'.S.) . 

$  59.8 

20.4 

$  68.7 

$  64  1 

Broadcasting,  (’able  TV  and  Knterlainment  (1 -S.)  . . 

16.0 

6.3 

25.5 

27  1 

255 

25.7 

31  0 

Total . 

75.8 

26.7 

94.2 

93.8 

84.6 

89.8 

72.5 

Newsprmt/Forest  Products  (CanadaK2) . 

(17.7) 

11.7 

132 

53.5 

57.8 

537 

37  1 

('orfK>rate  Kxja'nses . 

(54) 

(4.7) 

(9.1) 

(90) 

(6.!,) 

(3.7) 

_ (SJl) 

Total  ()|H*rating  Profit(2)  . 

$  52.7 

$ 

337 

$  98.3 

$  138.3 

$  136.9 

$  139.8 

$  106.6 

Assets-  1 

Newspafrers  (F  8  ) . 

$  715.0 

$ 

621.8 

$  756.7 

$  643.5 

$  5137 

$  39(>.7 

$  .m  i 

Broaricasling,  ('able  TV  and  Kntcrtainment  (U  S.)  . . 

3427 

268.1 

321.7 

267.2 

144.8 

113.6 

101.2 

1,057.7 

892  9 

1,078.4 

910.7 

658.5 

510.3 

469.6 

Newsprint /Forest  Priaiuets  (Canada) . 

4792 

456.9 

488  1 

448.9 

361.7 

312.9 

3(K).2 

CorjMirale  As-sets . 

17.8 

39.9 

239 

24  7 

11.5 

76.6 

124 

(23  0) 

(199) 

(20.1) 

(204) 

(14.6) 

(18.7) 

(20.4) 

'I'otal  As-sets . 

$1,531.7 

$1,369.8 

$1,570.3 

$1,;163.9 

$1,017.2 

$  881.1 

$  761.8 

Tribune  Company,  Chicago, 
announced  (August  25)  it  has  filed  a 
registration  statement  with  the  SEC  for 
an  initial  public  offering  of  5.5  million 
shares  of  the  diversified  com¬ 
munications  company’s  common 
stock. 

The  Tribune  Co.  will  become  the 
28th  public-owned  company  with 
newspaper  holdings  in  the  United 
States  and  Canada.  Its  $1.4  billion  in 
revenues  in  1982  place  it  between  Gan¬ 
nett  Co.,  with  $1.5  billion,  and  Knight- 
Ridder  Newspapers,  with  $1.3  billion, 
in  total  sales.  The  Tribune  Co.’s  net 
income  in  1982  was  $23.9  million  com¬ 
pared  to  Gannett’s  $180  million  and 
KRN’s  $103  million. 

For  the  first  half,  the  T ribune  Co.  had 
total  revenues  of  $758  million  in  1983 
and  net  income  of  $22.7  million,  the 
prospectus  reports. 

In  1982’s  first  half,  the  company 
posted  a  loss  of  $29.2  million  on  $703 
million  in  revenues  after  charging  $75 
million  in  costs  for  restructuring  the 
New  York  Daily  News  against  its 
operating  results.  Over  half  of  the  $75 
million  was  used  for  employee  buyouts 
at  the  paper. 

The  company’s  8  dailies  and  20 
weeklies  and  shoppers  account  for  73% 
of  total  revenues,  the  prospectus  dis¬ 
closed. 

The  company  stated  in  the  pro¬ 
spectus  that  each  of  its  newspapers 
“operates  independently’’  and  that 
editorial  policies  are  “established  by 
local  management.’’ 

The  company  added  that  it  “coordin¬ 
ates  certain  aspects  of  operations  and 


resources  in  order  to  provide  greater 
efficiency  and  economies  of  scale.’’ 

New  York  News  recorded  a  first  half 
operating  profit  of  $6.3  million  in  1983, 
after  a  $14  million  loss  in  1982. 

The  Tribune  Co.  said  it  plans  to  use 
the  more  than  $75  million  it  will  raise 
through  its  first  public  stock  offering  to 
pay  off  some  of  its  long  term  debt  and 
buy  a  television  station  in  New 
Orleans. 

The  Tribune  Co.  said  it  will  offer  a 
total  of  5.5  million  shares,  3.4  million 
by  the  company  and  2. 1  million  by  sell¬ 
ing  shareholders.  The  company  will  not 
share  in  the  proceeds  to  the  selling 
shareholders. 

Salomon  Brothers  Inc.  and  Merrill 
Lynch  Capital  Markets,  who  will  co¬ 
manage  the  underwriting  group, 
estimate  the  price  of  the  shares  will  be 
between  $22  and  $26.  No  date  for  the 
offering  has  been  set. 

To  make  the  shares  available,  the 
company  said  it  will  split  its  current 
7,393  shares  outstanding  by  4,799  to  1. 

After  the  offering,  total  outstanding 
shares  will  be  38,887,600.  The  total 
amount  of  stock  authorized,  after  the 
offering,  will  be  50  million  shares. 

The  company  said  it  will  use  the  net 
proceeds  from  the  stock  offering  to  pay 
off  at  least  $50  million  of  its  outstanding 
long  term  debt  of  $374.9  million  and  to 
finance  the  August  31  acquisition 
WGNO-tv,  an  independent  UHF  sta¬ 
tion  in  New  Orleans,  for  $21  million. 

The  Tribune  Co.’s  newspapers  had 
operating  revenues  of  $555.1  million  in 
the  first  half  of  1983.  It  said  advertising 
revenues  were  up  9%  due  primarily  to 


increased  linage,  and  that  circulation 
revenues  were  up  5%  because  of  higher 
prices,  despite  a  “small  decrease’’  in 
combined  circulation. 

Operating  profits  for  the  company’s 
newspapers  increased  to  $59.8  million 
from  $20.4  million  in  last  year’s  first 
half. 

The  company  said  “approximately 
half’  of  its  newspapers’  improved  per¬ 
formance  was  due  to  the  Daily  News’ 
turnaround. 

Daily  News  recorded  first  half  re¬ 
venues  of  $178.4  million  this  year,  up 
from  $166.3  million  in  1982’s  first  half. 
For  all  of  1982,  the  Daily  News’  re¬ 
venues  were  $340.7  million. 

In  recent  years,  the  Tribune  Co. 
newspapers  with  the  greatest  percent¬ 
age  revenue  growth  and  highest  profit 
margins  were  its  Florida  dailies,  Orlan¬ 
do  Sentinel  and  Fort  Lauderdale  News 
and  Sun  Sentinel. 

The  dailies  each  account  for  10%  of 
newspaper  revenues. 

The  Sentinel  posted  operating  re¬ 
venues  of  $57.9  million  in  the  first  half 
of  1983  compared  to  $49.5  million  in 
last  year’s  half.  In  1982,  total  revenues 
were  $102.4  million. 

The  Fort  Lauderdale  papers’  first 
half  revenues  rose  to  $58.3  million  in 
1983  from  $50.6  million  last  year.  Total 
revenues  in  1982  were  $100.5  million. 

Despite  a  decrease  in  advertising  lin¬ 
age  each  of  the  last  three  years,  ended 
December  31,  1982,  due  to  the  “severe 
impact’’  of  the  recession,  the  Chicago 
Tribune’s  operating  revenues  contin¬ 
ued  to  grow  as  a  result  of  circulation 
and  advertising  price  increases,  the 
prospectus  stated. 

Preprint  linage  in  the  Tribune  for  the 
first  half,  at  8  million  lines,  almost 
equals  the  paper’s  retail  volume  of  8.4 
million  full-run  ROP  lines.  Total  linage 
for  the  half  comes  to  45.2  million. 

The  company’s  California  newspa¬ 
pers,  Los  Angeles  Daily  News,  Peninsula 
Time s-T ribune,  and  Escondido  Times- 
Advocate  recorded  first  half  revenues 
of  $46.3  million  in  1983  versus  $44.1 
million  in  1982’s  first  half.  Revenues  for 
all  of  last  year  were  $88.6  million  and 
were  9%  of  the  total  newspaper  re¬ 
venues. 

The  company’s  20  non-daily  commu¬ 
nity  papers  and  shoppers  in  Florida, 
Illinois,  and  California  have  a  com¬ 
bined  circulation  of  1.5  million.  These 
publications  plus  the  company’s  fea¬ 
ture  syndication,  commercial  printing, 
character  merchandising  and  other 
activities  produced  $30.6  million  in  re¬ 
venues  in  the  first  half  of  1983  and  $69. 1 
million  in  revenues  for  all  of  1982.  No 
detailed  information  is  given  on  the 
newspaper  syndicate. 

The  prospectus  said  the  Chicago 
Cubs,  acquired  in  1981,  had  higher  re¬ 
venues  in  1982  and  their  games 
(Continued  on  page  12) 
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Presser  to  visit  iTU 
hqs.  after  Labor  Day 

By  John  Consoli  ITU  second  vicepresident,  Robert 


Teamsters  Union  president  Jackie 
Presser  will  end  his  Labor  Day  holiday 
with  a  visit  (September  6)  at  the 
International  Typographical  Union 
headquarters  in  Colorado  Springs, 
Colo. 

Presser  received  the  invitation  to  “look 
over  the  complex  and  the  operations’  ’  from 
ITU  president  Joseph  Bingel.  At  the  ITU 
convention,  Presser  persuaded  ITU  mem¬ 
bers  to  abandon  their  proposed  merger 
with  The  Newspaper  Guild  in  favor  of  a 
merger  with  the  Teamsters  (E&P,  August 
13  &  20). 

Guild  president  Charles  Perlik,  in  a 
letter  to  the  Guild  merger  committee, 
said,  “we  will  be  looking  at  new  and 
different  opportunities,  inside  and  out¬ 
side  the  newspaper  business.”  Perlik 
was  out  of  town  this  week,  but  other 
Guild  officials  said  no  talks  with  any 
other  unions  were  in  the  works. 

No  raid  pact 

Thomas  Kopeck,  secretary- 
treasurer  of  ITU,  told  E«&.P  that  the 
ITU  will  begin  efforts  to  organize  news¬ 
rooms  that  use  VDTs  at  smaller  papers. 
He  said  the  Guild  has  been  unable  to 
organize  many  of  these  newspapers. 

Dave  Eisen  of  The  Newspaper  Guild 
said  the  no-raid  pact  between  the  ITU 
and  the  Guild  remains  in  existence 
despite  the  merger  being  dead. 

The  no-raid  pact,  which  the  ITU  and 
Guild  agreed  to  about  six  years  ago 
when  merger  negotiations  started, 
means  that  neither  union  can  go  into  a 
newspaper  that  is  already  organized  by 
the  other  and  attempt  to  have  the 
members  change  unions.  The  pact  does 
not  prevent  either  union  from  organiz¬ 
ing  each  other’s  departments  at  non¬ 
union  newspapers. 

Election  slated 

For  the  time  being,  a  merger  between 
the  ITU  and  any  other  union  will  take  a 
back  seat  to  the  ITU  election  of  officers 
which  will  take  place  on  November  16. 

Challenging  Bingel  for  the  ITU  pre¬ 
sidency  will  be  first  vicepresident, 
Robert  McMichen,  who  opposed  the 
merger  with  the  Guild.  McMichen  is  on 
record  as  supporting  a  merger  between 
the  ITU  and  the  Graphic  Com¬ 
munications  International  Union.  The 
GCIU  is  the  new  union  that  was  created 
when  the  Graphic  Arts  International 
Union  and  the  International  Printing 
and  Graphic  Communications  Union 
merged  in  July. 

Running  with  Bingel  for  re-election 
on  the  Progressive  Party  ticket  will  be 
EDITOR  &  PUBLISHER  for  September  3,  1983 


Wartinger,  and  ITU  third  vicepresi¬ 
dent,  Allan  Heritage.  Both  Wartinger 
and  Heritage,  like  Bingel,  supported 
the  ITU-Guild  merger. 

McMichen,  who  had  run  on  the  same 
slate  with  Bingel,  Heritage  and  Wartin- 
ger  during  the  last  election,  was  not 
chosen  by  the  Progressive  Party  to  run 
for  re-election. 

McMichen  was  nominated  to  run  as 
an  independent  for  president  by  Pro¬ 
gressive  Party  member  Gene  Metzger, 
president  of  the  Toledo,  Ohio,  ITU 
local.  According  to  one  ITU  member, 
both  McMichen  and  Metzger  have 
been  “excommunicated”  from  the  Pro¬ 
gressive  faction. 

Replacing  McMichen  on  the  Pro¬ 
gressive  slate  will  be  Ray  Brown  of  Day- 
ton,  who  is  an  ITU  representative 
temporarily  heading  up  the  contract 
department. 

Running  on  the  Progressive  slate  for 
secretary-treasurer  will  be  Robert 
Petersen,  who  is  secretary  of  the  Wash¬ 
ington,  D.C.,  ITU  local.  Petersen  will 
oppose  incumbent  secretary-treasurer 
Thomas  Kopeck,  who,  like  McMichen, 
was  a  vocal  opponent  of  the  ITU-Guild 
merger. 

Election  procedure 

As  a  result  of  a  change  in  the  ITU 
bylaws,  there  will  be  no  separate  elec¬ 
tion  of  first,  second  and  third  vicepresi¬ 
dents.  The  three  incumbents  will  be 
opposed  head  to  head  by  three  candi¬ 
dates,  and  the  three  winners  will  then 
be  named  first,  second  and  third 
vicepresidents  based  on  the  vote  count. 

The  way  the  pairings  shape  up, 
McMichen  will  oppose  Bingel  for  the 
presidency;  Bill  Boarman,  president  of 
the  Washington,  D.C.  local,  will 
oppose  Brown;  Bill  Austin,  president 
of  the  Denver  ITU  local,  will  oppose 
Wartinger;  Heritage  is  running 
unopposed;  and  Petersen  will  oppose 
Kopeck. 

A  key  figure  in  determining  who  will 
be  the  next  ITU  president  is  likely  to  be 
Bertram  Powers,  president  of  New 
York  ITU  Local  6,  the  largest  ITU 
local. 

Powers  said  he  did  not  run  for  the 
presidency  himself  because  the  ITU 
would  not  change  its  bylaws  to  give  the 
office  of  the  presidency  more  power. 
Currently  decisions  are  made  by  the 
executive  council,  which  includes  all 
the  elected  officers. 

“I  did  not  want  to  run  for  the  sake  of 
saying,  ‘Look,  I’m  the  president  of  the 
ITU’”  Powers  said.  “There  were  some 


things  I  felt  I  could  only  get  accom¬ 
plished  if  I  had  certain  powers  as  presi¬ 
dent.  Working  by  committee  vote 
would  delay  getting  things  done.” 

So  instead.  Powers  becomes  a  power 
broker  in  the  election. 

“When  the  time  is  right,  I  will  tell  the 
members  of  my  local  which  candidate  I 
believe  is  best  for  their  interests.  Which 
one  is  likely  to  bring  us  a  merger.” 

“Right  now  my  priorities  are  a  mer¬ 
ger  with  the  GCIU  and  that’s  what  we 
should  be  paying  attention  to,”  Powers 
said.  “Right  now  the  GCIU  represents 
all  the  mechanical  trades  in  the  printing 
industi7  except  the  ITU.  To  merge  all 
the  unions  in  our  industry  together  into 
one  should  be  our  priority.” 

Reiterates  remarks 

During  the  ITU  convention.  Powers 
commented  that  the  future  of  the  ITU  is 
not  in  the  newspaper  industry,  but  in 
commercial  printing. 

“The  number  of  unorganized  people 
in  the  commercial  field  dwarfs  the  num¬ 
ber  in  the  newspaper  field,”  he  said. 
“Again,  this  is  where  our  priority 
should  be.” 

Kopeck  believes  a  merger  is  neces¬ 
sary,  but  he  has  not  made  up  his  mind 
who  it  should  be  with. 

“Some  statements  have  been  made 
that  if  we  merged  with  the  Teamsters, 
we  would  be  a  division  of  that  union, 
but  would  remain  autonomous,” 
Kopeck  said.  “The  thing  that  has  to  be 
done  now  is  to  get  past  the  rhetoric  and 
get  down  to  specifics.”  He  said  he 
plans  to  do  that  when  Presser  and  his 
entourage  visit  ITU  headquarters  this 
week. 

Kopeck  said  a  merger  with  the  GCIU 
at  this  time  might  be  a  little  premature 
since  that  union  is  the  result  of  a  recent 
merger  of  its  own.  He  also  said  Ken 
Brown,  president  of  the  GCIU,  was  re¬ 
cently  named  to  the  AFL-CIO  execu¬ 
tive  council,  and  this  will  take  up  much 
of  his  time.  Kopeck  said  a  merger  with 
the  GCIU  should  be  delayed  until  that 
union  gets  over  its  “growing  pains.” 

Kopeck  agreed  that  growth  in  the 
commercial  area  is  important  for  the 
ITU,  but  he  disagreed  with  Powers  that 
the  ITU’s  future  is  not  in  the  newspaper 
industry. 

“The  commercial  branch  will  play  an 
important  role,  but  so  will  expansion  in 
newspapers  because  so  many  smaller 
newspapers  are  unorganized,”  Kopeck 
said. 

Kopeck,  who  is  on  the  ITU  execu¬ 
tive  council,  said  it  was  the  Guild  that 
suggested  that  the  merger  be  killed 
following  Presser’ s  address  to  the  ITU 
convention  earlier  this  month. 

“Their  leadership  felt  after  that 
speech  that  there  was  no  way  the  mer¬ 
ger  would  be  passed  by  ITU  member¬ 
ship,”  he  said. 
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amounted  to  7%  of  WGN-tv’s 
(“World’s  Greatest  Newspaper”)  total 
programming.  The  Cubs  are  listed  as 
part  of  the  company’s  entertainment 
and  programming  businesses. 

The  company  projects  that  its 
restructuring  of  the  New  York  News 
will  save  $50  million  annually  by  1985. 

The  Tribune  Co.  realized  a  $46  mil¬ 
lion  pre-tax  gain  from  its  sale  of  the 
News  Building  in  1982.  Additional 
income  of  $29.5  million  resulting  from 
the  sale  has  been  deferred  under  sale/ 
leaseback  accounting  rules  and  is  being 
amortized  over  a  five  year  period. 

The  Tribune  Co.  sold  the  News 
Building  in  December,  1982,  for  $142.5 
million  to  a  limited  partnership  formed 
by  an  institutional  investor  and  the 
company.  The  company  retained  a  23% 
equity  interest  in  the  News  Building. 

About  53%  of  the  newsprint  pro¬ 
duced  by  Ontario  Paper  Co  Ltd.,  its 
Canadian  subsidiary,  was  sold  to  Tri¬ 
bune  Co.  newspapers  in  1983,  the  pro¬ 
spectus  said.  The  company  expects  this 
percentage  to  stay  the  same  for  the  next 
several  years. 

The  majority  of  OPCo’s  sales  to  non- 
Tribune  Co.  customers  is  to  medium 
and  small  newspapers  and  commercial 
printers,  with  no  single  customer 
purchasing  more  than  30,(XX)  metric 
tons  in  1982. 

The  newsprint  and  forest  products 
division  lost  $17.7  million  in  the  first 
half  of  the  year  as  a  result  of  reduced 
demand  for  newsprint  and  price  roll¬ 
backs  from  $500  per  metric  ton  to 
$468.50  last  November.  The  excess 
capacity  “caused  producers  to  offer 
discounts  from  the  stated  price,”  the 
company  added. 

OPCo  has  announced  a  price 
increase  for  newsprint  for  the  third 
quarter  this  year,  although  it  expects 
the  competitive  situation  to  remain  for 
the  “foreseeable  future.” 

The  company  projects  OPCo’s 
annual  newsprint  capacity  will  reach 
740,000  metric  tons  by  1985,  primarily 
du  to  its  $190  million  investment  in  its 
ne  V  Thorold  mill.  OPCo  holds 
exclusive  cutting  rights  in  Ontario  and 
Quebec  on  approximately  10,600 
square  miles  of  “timber  limits.”  It  also 
owns  460  square  miles  of  timberland. 

The  new  mill  will  diversify  its  pro¬ 
duction  into  groundwood  specialty 
papers  which  are  used  for  advertising 
inserts,  computer  paper,  and  paper¬ 
back  books. 

The  Tribune  Co.  paid  $2.9  million  in 
1981  to  settle  a  lawsuit  in  Canada  over 
the  transportation  of  newsprint. 

From  the  beginning  of  1980  until  the 
end  of  1982,  the  Tribune  Co,  spent 
$715  million  in  capital  expenditures, 
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with  the  peak  in  1981  at  $360  million. 

The  company  projects  capital 
expenditures  in  1983  to  reach  $170  mil¬ 
lion,  with  $42  million  being  spent  in  the 
first  half. 

Expansion  and  construction  of  cable 
systems  will  require  $60  million  in  cap¬ 
ital  expenditures  this  year,  the  com¬ 
pany  stated.  It  projected  cable  capital 
expenditures  will  be  $50  million  in  1984 
and  the  same  amount  in  1985.  Another 
$115  million  in  capital  expenditures  for 
cable  are  projected  form  1986-1988. 

Cable  revenues  in  the  first  half  of 
1983  were  $14.9  million. 

Broadcast  tv’s  revenues  for  the  first 
half  were  $77.9  million,  while  radio’s 
were  $14.5  million. 

In  1979,  the  Tribune  Co.  paid  $10 
million  to  settle  litigation  over  its 
license  renewal  for  WPIX-tv  in  New 
York. 

The  average  number  of  full-time 
equivalent  employees  dropped  in  1982 
to  19,300  from  20,500  in  1981.  In  1982, 
the  newspaper  group  employed  13,800 
full-time  equivalent  employees,  with 
about  45%  of  them  represented  by  36 
unions. 

Robert  R.  McCormick  Residuary 
Trust  is  the  largest  current  shareholder 
with  19.1%  of  the  total.  The  trust 
intends  to  sell  576,0(X)  shares  in  the 
offering  to  reduce  its  holdings  to  16%. 

Tribune  Co.  Profit  Sharing  Trust, 
with  5%  of  the  outstanding  shares, 
plans  to  sell  403,200  shares  to  reduce  its 
holdings  to  3.5%. 

Cowles  Family  Trusts,  with  8.4%  of 
currently  outstanding  shares,  and  Ruth 
M.  Tankersley,  another  principal 
stockholder  with  5%  of  the  total,  are 
not  listed  among  the  shareholders  who 
intend  to  participate  in  the  offering. 

James  P.  Cowles  and  William  H. 
Cowles  111,  who  are  brothers,  are  the 
major  trustees  for  the  Cowles  Family 
Trusts.  William  H.  Cowles  is  publisher 
of  Spokane  Chronicle  and  Spokesman- 
Review. 

The  five  top  salaried  executives  of 
the  Tribune  Co.  are  Stanton  R.  Cook, 
president  and  chief  executive  officer 
and  pubisher  of  Chicago  Tribune, 
$409,842;  Robert  M.  Hunt,  president 
and  CEO  of  New  York  News  Inc.  and 
publisher  of  the  Daily  News,  $305,000; 
John  W.  Madigan,  executive  vicepresi¬ 
dent  of  the  Tribune  Co.,  $271,588; 
Charles  T.  Brumback,  president  and 
CEO  of  Chicago  Tribune  Co., 
$255,592;  and  Robert  M.  Schmon, 
chairman  and  CEO  of  Ontario  Paper 
Co.  Ltd  and  Q.N.S.  Paper  Co.  Ltd., 
$170,482. 

An  agreement  with  Cook  provides 
for  his  employment  until  July  31,  1990, 
at  a  salary  of  $345, (XX)  per  year,  the 
prospectus  said.  Hunt  has  an  agree¬ 
ment  providing  for  his  employment 
until  March  1 ,  1993,  at  a  salary  not  less 
than  $250,000  per  year. 


When  Hunt  was  asked  to  go  to  New 
York,  the  company  gave  him  an  inter¬ 
est  free  loan  of  $495,000  to  assist  in 
financing  the  purchase  and  renovation 
of  a  home.  The  prospectus  also  dis¬ 
closes  that  Hunt  has  made  repayments 
on  this  loan,  leaving  a  balance  of 
$396,000.  Charles  Brumback  received 
an  interest  free  loan  of  $300,000  to  buy 
a  coop  apartment  when  he  moved  from 
Orlando  to  Chicago.  Brumback  owes 
$260,000  on  the  loan,  the  prospectus 
reported. 


ABC  disputes 

(Continued  from  page  9) 


sure  we  are  as  thorough  and  objective 
as  possible,”  Keil  said. 

Outspoken  publisher  Hugh  Patter¬ 
son  of  the  Arkansas  Gazette,  who  re¬ 
cently  had  a  circulation  dispute  with 
the  competing  Arkansas  Democrat 
resolved  by  the  Audit  Bureau  board 
after  seven  years  of  bickering,  believes 
ABC  has  not  done  enough  to  meet  the 
needs  of  competitive  newspapers. 

“It’s  natural  enough  for  any  regula¬ 
tory  agency  ...  to  try  to  avoid  con¬ 
flict  and  to  compromise  differences,” 
Patterson  said.  “1  don’t  think  that  proc¬ 
ess  has  worked  in  the  Audit  Bureau.” 

Patterson  contends  many  of  the  ABC 
rules  “lack  clarity’’  and  can  be 
interpreted  in  a  number  of  ways.  He 
also  said  the  internal  ABC  staff  drags 
its  feet  when  it  comes  to  resolving 
circulation  challenges. 

Keil  said  the  reason  the  resolution  by 
ABC  of  such  challenges  takes  so  long 
sometimes  is  because  the  Audit  Bureau 
wants  to  do  the  most  thorough  job 
possible  and  make  sure  a  just  decision 
is  rendered. 

Audit  Bureau  board  member  Grover 
Friend,  publisher  of  the  Bucks  County 
Courier  Times  in  Levittown,  Pa.,  said 
the  board  is  “totally  aware  of  every 
situation”  and  about  the  current  critic¬ 
isms  being  made  against  ABC. 

One  problem  ABC  faces  when 
dealing  with  competitive  challenges  in 
two  newspaper  markets.  Friend  said,  is 
it  must  be  careful  not  to  be  accused  of 
attempting  to  regulate  competition. 

Despite  the  fact  that  ABC!  audits  are 
being  challenged  at  a  growing  rate. 
Friend  said  industry  auditing  of  itself  is 
a  far  better  alternative  for  advertisers 
than  would  be  government  auditing. 

Friend  said  publishers  and  advertis¬ 
ers  must  realize  that  ABC  is  “not  a 
court.  We  have  no  enforcement  pow¬ 
ers.  We  try  to  encourage  our  members 
to  comply.” 

He  said  if  publishers  want  more 
detailed  audits,  including  interviews 
with  “outside  sources”  like  newsstand 
dealers  and  subscribers,  they  will  have 
to  be  willing  to  pay  more  for  the  audits. 
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PR  Newswire 
under  British 

By  Andrew  Radolf 

As  it  approaches  its  30th  birthday 
next  year,  PR  Newswire  Association  is 
laying  the  groundwork  to  solidify  its 
position  as  both  a  national  and  regional 
source  of  news. 

United  Newspapers  of  Great  Britain 
acquired  PRN  from  Western  Union  last 
September,  which  owned  the  New 
York-based  service  since  1971 ,  for  $9.5 
million. 

United  publishes  Yorkshire  Post  and 
Punch  among  its  approximately  60  pub¬ 
lications. 

David  Steinberg,  president  of  PRN 
since  1971,  said  the  acquisition  was 
United’s  first  U.S.  purchase  but  added 
the  British  company  is  interested  in 
acquiring  other  American  properties. 

PRN’s  acquisition  by  United  gave  it 
the  financial  resources  to  go  on  the 
acquisition  trail  itself.  Last  July,  PRN 
bought  Mediawire,  a  seven-year  old 
regional  pr  wire  serving  the  mid- 
Atlantic  states. 

Larry  Moskowitz,  president  of 
Mediawire  and  an  ex-UPI  editor, 
became  vicepresident  of  PRN. 

Mediawire’s  offices  in  Philadelphia 
and  Pittsburgh  brought  PRN’s  total 
bureaus  to  six.  The  other  three  are  lo¬ 
cated  in  Boston,  Miami,  and  Los 
Angeles. 

PRN  also  has  about  10  regional 
“affiliates,”  independent  pr  wire  ser¬ 
vices  such  as  the  Chicago  News 
Bureau,  which  distribute  PRN’s  trans¬ 
missions  on  their  own  local  loops. 

An  equal  number  of  overseas  pr  wire 
services,  including  those  in  Canada, 
Britain,  France,  Japan,  Australia,  and 
Hong  Kong,  also  “work  closely”  with 
PRN,  Steinberg  said. 

PRN  owns  25%  of  its  Canadian  coun¬ 
terpart. 

PRN  has  begun  putting  its 
information  into  several  databases 
including  Dialog,  Nexus,  and  Newsnet. 

PR  Newswire  differs  from  traditional 
wire  services  in  that  its  revenues  come 
from  the  more  than  7,500  news  sources 
which  pay  PR  Newsire  to  transmit  their 
releases  and  official  statements.  The 
customers  include  numerous  corpora¬ 
tions  including  several  newspaper  com¬ 
panies,  trade  unions,  colleges  and  uni¬ 
versities,  federal  and  state  agencies, 
and  foreign  governments. 

“A  lot  of  what  we  distribute  amounts 
to  hard  news,”  Steinberg  said.  “Many 
pieces  of  news  commonly  start  by  the 
source  announcing  it.” 

PRN  was  used  extensively  by  all 
parties  in  recent  corporate  merger  bat- 
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expanding 

owners 

ties,  Steinberg  said,  including  the  Mo- 
bil-Marathon-US  Steel  fight,  the 
DuPont-Mobil  battle  for  Conoco,  and 
the  Bendix-Martin  Marietta  takeover 
struggle  which  also  involved  United 
Technologies  and  Allied  Corp.  (Allied 
finally  ended  the  battle  by  acquiring 
Bendix.) 

Chrysler  Corp.  is  another  frequent 
PRN  user,  he  said,  adding  that  custom¬ 
ers  often  use  the  service  to  announce 
product  recalls. 

“In  many  instances,  we  are  the  pri¬ 
mary  source  of  news,”  Steinberg  said. 
“Back  12  years  or  so,  every  airline 
used  us  to  announce  hijackings  and 
then  gave  us  a  running  story  as 
information  became  available.  With 
this  latest  spate  of  hijackings,  every¬ 
thing’s  become  so  routine,  the  airlines 
don’t  even  bother  to  send  out  a  re¬ 
lease.” 

He  said  that  PRN  as  part  of  its  serv¬ 
ice  to  the  airlines  carries  passenger  lists 
from  hijacked  planes.  It  also  runs 
passengers  lists  from  plane  crashes 
such  as  the  Air  Florida  jet  that  hit  a 
bridge  in  Washington. 

Steinberg  said  that  PRN  also  dis¬ 
tributes  “memos”  to  editors  and  back¬ 
ground  information  related  to  breaking 
news  stories. 

To  “increase  awareness  in  news¬ 
rooms”  of  PRN’s  services,  Steinberg 
said  the  company  is  planning  “some 
kind  of  guide  for  editors.” 

While  PRN  was  developing  foremost 
as  a  distributor  of  business  and  finan¬ 
cial  information,  Mediawire  empha¬ 
sized  information  put  out  by  govern¬ 
ment  agencies  and  public  institutions 
such  as  hospitals. 

Moskowitz  pointed  out  that  during 
the  accident  at  Three  Mile  Island  in 
1979,  both  the  Nuclear  Regulatory 
Commission  and  General  Public  Utili¬ 
ties,  TMI’s  operators,  used  Mediawire 
“almost  daily”  for  their  public  state¬ 
ments. 

PRN  intends  to  “get  more  into  gener¬ 
al  news”  in  the  near  future,  but  the 
company  is  not  ready  to  announce  any 
details,  Steinberg  said. 

Most  of  the  400  news  organizations 
receiving  PR  Newswire  get  it  free  of 
charge.  PRN  distributes  its  news  to 
newspapers  either  by  direct  computer- 
to-computer  communications  or  over 
AP  Data  Features. 

Later  this  year,  PRN  will  begin 
transmitting  its  services  via  satellite  on 
AP’s  SATNET  system. 

In  keeping  with  its  function  as  a  news 
conduit,  PR  Newswire  does  not  edit 
copy ,  except  to  tighten  up  grammar  and 


check  for  factual  errors,  and  prides 
itself  on  its  fast  “turnaround”  time. 

Recently  Boise  Cascade  did  a  test 
from  its  headquarters  in  Idaho  and 
found  PR  Newswire  took  only  six  mi¬ 
nutes  to  have  a  company  release  trans¬ 
mitted  over  its  wire  after  receiving  the 
statement  in  its  New  York  headquart¬ 
ers. 

“We  are  not  a  common  carrier  but  a 
membership  organization,”  said  Stein¬ 
berg.  “Users  pay  a  modest  member¬ 
ship  charge  plus  a  fee  anytime  they  give 
us  a  story.” 

Though  users  pay  the  fees,  Steinberg 
said  PR  Newswire  regards  the  media 
“as  our  first  customers.  If  we  can’t 
meet  the  needs  of  the  press,  we  won’t 
have  any  service  to  offer  our  custom¬ 
ers.” 

However,  he  added  that  PRN  was 
“selective”  about  the  newspapers 
where  it  will  install  its  terminals  for 

“We  have  to  determine  if  it  (provid¬ 
ing  terminals)  is  reasonable,”  he  said. 
“In  some  cases,  we’ll  share  costs  with 
a  publication.” 

PRN  transmits  an  average  of  150 
stories  daily,  Steinberg  said,  and  on 
occasion  has  handled  as  many  as  300  in 
one  day. 

Both  AP  and  UPI  are  among  the 
news  organizations  receiving  PRN’s 
service.  A  newpaper  receiving  PRN 
transmissions  “gets  its  information  at 
the  same  time  as  AP  and  UPI,”  Stein¬ 
berg  said. 

Steinberg  stressed  the  fact  that  PRN 
does  not  have  any  reporters  among  its 
40  employees,  and  does  not  intend  to 
report  news  in  competition  with 
existing  news  services.” 

Under  a  license  with  AP,  PRN  built  a 
replica  of  the  Digital  Equipment  Corp. 
computer  system  the  news  service  uses 
in  its  bureaus.  PRN  then  desigened  its 
own  software  for  the  system. 

The  system  gives  PRN  the  ability  to 
“target”  its  news  to  different  desks  at  a 
newspaper,  Steinberg  said.  For 
instance,  anouncements  by  the  Nation¬ 
al  Hockey  League  or  the  U.S.  Olympic 
Committee  may  go  directly  to  the 
sports  desk,  while  statements  by  a 
federal  agency  would  go  to  the  national 
desk. 

Steinberg  was  a  reporter  specializing 
in  international  economics  for  the  New 
York  Herald-Tribune  from  1948  to 
1963. 

During  the  1 14  day  newspaper  strike 
in  1%3,  Steinberg  decided  the  Herald- 
Tribune  “didn’t  have  much  of  a  fu¬ 
ture,”  and  accepted  an  offer  from  Herb 
Muschel  to  join  PR  Wire,  which  he 
founded  in  1954,  as  executive 
vicepresident. 

In  1971,  Western  Union  also  ac¬ 
quired  PR  Wire  Service  headed  by  Jack 
Lotto,  and  merged  it  and  PR  Wire  into 
PR  Newswire. 
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CHINA  BEAT:  ‘More  you 
know  harder  you  work’ 


By  M.L.  Stein 

“When  you’ve  been  here  four  years, 
you  remember  what  they  said  four 
years  ago  and  what  they’re  saying  now, 
and  I  always  mention  it  because  I 
wouldn’t  be  doing  my  job  if  I  didn’t.’’ 

Victoria  “Vicki”  Graham,  Associ¬ 
ated  Press  bureau  chief  in  Beijing,  was 
speaking  of  statements  made  by 
Chinese  government  officials  who,  she 
claimed,  have  shifted  their  line  since 
1979. 

“At  one  time,  (Chairman)  Deng 
Xiaoping  was  using  the  term  united 
front  and  speaking  of  an  alliance 
between  China  and  the  United  States 
and  perhaps  Japan  and  Western 
Europe,  but  God  forbid  that  anyone 
should  talk  that  way  now,”  she  contin¬ 
ued.  “They  have  excluded  all  that  stuff 
from  his  selected  works  and  I  thought  it 
was  a  very  significant  omission.” 

Reporter  problem 

The  problem  for  an  American  corre¬ 
spondent  with  clear  recall  is  that  the 
Chinese  may  not  appreciate  com¬ 
parisons  made  between  old  and  new 
statements  when  they  appear  in  wire 
service  dispatches,  Graham  explained. 

“If  there’s  something  they  really 
don’t  like,  you’ll  hear  about  it,”  she 
commented. 

Graham,  an  animated,  hard-driving 
11 -year  AP  veteran  who  began  her 
career  on  the  Territorial  Enterprise  in 
Nevada,  recapped  her  China  tour  in  a 
recent  interview  with  E&P  in  Beijing  as 
she  was  preparing  to  move  to  New 
Delhi  as  bureau  chief. 

Loves  the  job 

One  of  the  first  American  correspon¬ 
dents  to  be  permanently  assigned  to 
China,  the  35-year-old  newswoman 
described  the  experience  as 
“extremely  challenging.” 

“I  love  the  job,”  she  went  on,  “but 
it’s  still  a  hard  place  to  work  and  the 
more  you  know  the  harder  you  work.” 

No  censorship 

According  to  Graham,  there  is  no 
censorship  of  correspondents’  copy, 
although  this  doesn’t  mean  they  are  not 
subject  to  pressures. 

“We  send  every  story  we  want  to 
send  but  we’re  sure  they  listen  to  our 
phones  and  tap  into  our  wires,”  she 
disclosed.  “They’re  not  as  heavy  hand¬ 
ed  as  the  Soviets  but  they  let  you  know 
when  they  like  stories  and  when  they 
don’t  like  stories.  And  they  have  cer¬ 
tain  opinions  about  people  they  consid¬ 
er  friendly  and  not  friendly.  They  don’t 
understand  an  independent  press 
because  they  don’t  have  one.” 
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Once,  she  recalled,  she  was  asked  by 
a  government  official  to  come  to  his 
office  for  a  “friendly  chat”  concerning 
a  story  she  had  filed  about  some 
Chinese  receiving  dissident  magazines 
in  the  mail. 

“He  said  certain  elements  were 
engaging  in  anti-China  activities.  This 
really  revealed  their  sensitivity  on 
some  matters,”  Graham  reported. 

Need  their  help 

“I  made  some  vague  statement  about 
considering  his  complaint  and  nothing 
happened.  However,  I  have  the  feeling 
that  if  they  think  you’re  being 
uncooperative  they  make  it  difficult  for 
you  in  such  things  as  getting 
interviews.  You  need  their  help  to  do 


certain  things  here.  Perhaps  it’s  my 
departure  paranoia,  but  I  feel  they  think 
I’m  uncooperative  since  only  a  fraction 
of  my  requests  have  been  granted.” 

A  Stanford  University  graduate, 
Graham  admits  to  knowing  only  a 
smattering  of  Chinese,  pointing  out  that 
two  other  full-time  staffers  are  fluent  in 
the  language  and  have  their  own 
sources. 

Weekly  briefings 

Official  information,  she  noted,  com¬ 
es  through  the  Foreign  Ministry  at 
Tuesday  or  Wednesday  briefings  and  a 
once-a-month  session  during  which  Qi 
Huai  Yuan,  a  Foreign  Ministry  spokes¬ 
man,  will  take  questions  off  the  record. 

Occasionally,  she  added,  the  foreign 
media  will  receive  a  printed  handout 
when,  for  example,  a  formal  protest  has 
been  delivered  to  the  Soviet  Mongolian 
government. 

The  weekly  briefings,  Graham  re- 


(Continued  on  page  15) 


BUREAU  CHIEF  Victoria  Graham  waving  from  the  sidecar,  photographer  Liu  Heung 
Shing  at  the  clutch,  and  Asia  News  Editor  Dick  Pyle,  in  from  Tokyo,  piggybacking.  The 
AP  bike  is  a  Yangtze  River  750cc,  the  standard  motorcycle  of  the  People's  Liberation 
Army.  It's  a  copy  of  a  World  War  II  German  BMW  bike  and  was  turned  out  by  a  Chinese 
plant  in  Wuhan.  According  to  Graham,  AP  is  the  only  foreign  registrant  for  one  of  the 
scooters. 
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marked,  “are  not  really  press  con¬ 
ferences.” 

“They  answer  whatever  questions 
they  choose  to  answer  from  those  that 
have  been  submitted  by  us  during  the 
week,”  she  explained.  “They  don’t 
answer  them  all.” 

Otherwise,  the  AP  chief  disclosed, 
her  sources  usually  consist  of  foreign 
diplomats  and  visitors,  non¬ 
governmental  Chinese  and  the  nation’s 
newspapers  which  lately  have  been 
providing  a  surprising  amount  of 
information. 

Xinhua,  the  principal  government 
wire  service,  also  is  increasing  its 
coverage  of  events,  Graham  added. 

“They  actually  flew  a  reporter  out  to 
cover  a  landslide  a  few  months  ago,” 
she  said.  “They’re  getting  away  from 
the  notion  thqat  bad  news  should  not  be 
reported  because  it’s  bad  for  social¬ 
ism.” 

Graham  contrasted  the  landslide 
decision  with  an  earlier  incident  in 
which  an  oil  rig  platform  toppled  over 
at  sea  with  a  heavy  loss  of  life.  At  that 
time,  she  recalled,  they  story  had  been 
reported  all  over  the  world  before  the 
Chinese  printed  it  six  months  after  the 
accident. 

Occasional  travel  to  different  parts  of 
the  country  for  the  foreign  press  is 
arranged  by  the  government,  Graham 
stated. 

“Sometimes  there  is  flexibility  in 
wha  we  can  see  but  usually  we  know  far 
in  advance  what  the  itinerary  will  be,” 
she  continued.  “Going  through  another 
geothermal  plant  is  really  boring.  If  we 
all  start  screaming  and  yelling  they 
sometimes  will  make  changes  in  the 
tour.” 

No  secret  sources 

The  question  of  unofficial 
information  sources  in  China  is  a 
delicate  one,  Graham  noted. 

“1  don’t  think  anyone  has  a  secret 
source  here,”  she  said.  “Even  non¬ 
governmental  Chinese  have  been 
cleared  to  speak  with  us  or  they  have  a 
certain  status  where  they  don’t  care  if 
they  have  permission  or  not.” 

The  correspondent  said  dissident 
sources  are  more  wary  today  because 
of  the  chill  in  Sino-American  relations, 
but  certain  English-speaking  Chinese 
“with  a  full  share  of  opinions  about  this 
place”  can  still  be  tapped  for 
information. 

She  recalled  a  Chinese  professor 
who  visited  her,  but  when  she  drove  him 
home  he  asked  to  be  dropped  two 
blocks  from  his  house  so  that  the 
neighbors  wouldn’t  see  him  with  an 
American. 

“They  take  risks  to  see  you,”  Gra¬ 
ham  declared.  “Sometimes  they  are 
helpful,  but  there  also  are  those  who 
want  to  change  money  or  get  something 


else  out  of  you.  If  they  come  to  see  me 
they  must  show  papers  to  a  guard 
before  they  can  come  into  the  com¬ 
pound.  Who  needs  that?  If  they  come 
again  they  may  be  asked  by  the  police 
or  someone  why  they  have  visited  an 
American  reporter  twice  in  the  same 
month.” 

Nevertheless,  she  said,  unofficial 
sources  are  still  available  and  some  of 
them  provide  valuable  insight  and 
information. 

“They  don’t  ask  you  not  to  quote 
them,  but  they  count  on  you  to  protect 
them,”  Graham  added.  “They’re  quite 
naive  about  interviews.” 

Estimating  that  the  AP  bureau  files 
about  3,000  words  a  day  from  Beijing, 
Graham  said  most  stories  consist  of 
hard  news,  which  form  only  a  part  of 
the  stories  that  can  be  gleaned  in  China. 

“There’s  so  much  to  be  written  here, 
so  much  to  be  explained,”  she  elabo¬ 
rated.  “China  is  still  new  to  us.  We 
have  only  scratched  the  surface  in 
reporting  it.  I  feel  that  people  in  Amer¬ 
ica  don’t  know  how  the  Chinese  live 
and  what  their  homes  look  like.  People 
still  don’t  realize  we  can’t  drive  around 
the  country.  The  scarcity  of 
information  is  challenging,  even  though 
the  situation  is  getting  better.” 

Graham  said  she  strives  for  “gras¬ 
sroots”  stories  that  show  how  life  is 
lived  at  the  neighborhood  level.  One 
story  that  gave  her  great  satisfaction, 
she  related,  concerned  a  man  who  sus¬ 
pected  his  wife  of  infidelity  and  beat  her 
up  because  she  came  home  late  every 
night  from  her  job. 

The  authorities  investigated  his  com¬ 
plaint,  checking  the  woman’s  bosses 
and  her  colleagues  before  determining 
that  she  was  of  good  moral  character. 
She  had  been  remaining  late  to  attend 
meetings  about  “socialist  moderniza¬ 
tion,”  a  further  point  in  her  favor,  the 
investigators  said. 

All  this  was  explained  to  the  husband 
and  the  episode  had  a  happy  ending. 

“The  story  got  fantastic  play  in  the 
states,”  Graham  recalled.  “I  could 
have  written  it  when  I  first  came  here 
but  would  not  have  thought  of  it  then.  I 
believe  it  was  an  illuminating  piece 
about  China  which,  in  many  ways,  is 
terribly  basic.  There  is  a  way  of  life 
here  that  has  become  institutionalized.” 

China  was  Graham’s  first  foreign 
assignment  and  she  said  she  would  not 
trade  it  for  more  comfortable  posts  in 
Western  Europe. 

“I  wouldn’t  want  to  work  in  London 
or  Paris,”  she  went  on.  “Those  places 
have  become  very  familiar  to  us.  Jour¬ 
nalists  have  been  marching  back  and 
forth  over  them  for  hundreds  of  years 
while  we’re  just  getting  a  handle  on 
things  here.” 

The  she  smiled  and  said,  “But  it’s 
probably  time  for  me  to  leave  here. 
Four  years  in  China  is  a  long  time.” 


Public  figure 
status  accorded 
to  product  news 

In  a  libel  suit  involving  the  consum¬ 
er’s  right  to  product  information,  a 
New  jersey  Superior  Court  judge  (July 
21)  granted  summary  judgment  to  the 
Sentinel  Publishing  Co.  of  East  Bruns¬ 
wick,  N.J.,  and  Kathleen  Dzielak,  a 
reporter  who  is  no  longer  with  the 
organization. 

At  issue  were  three  stories,  an  edito¬ 
rial  and  a  cover  photograph  on  a  brand 
of  spring  water  sold  by  Krauszer’s,  a 
chain  of  convenience  stores. 

While  gathering  information  on  the 
growth  of  spring  water  sales,  Ms. 
Dzielak  purchased  several  bottles  of 
Krauszer’s  own  brand  of  “crystal  clear 
spring  water.” 

Tested  at  lab 

She  then  took  a  gallon  jug  of  the 
water  to  a  state-certified  laboratory, 
which  tested  the  sample  and  found  the 
presence  of  chlorine. 

Following  the  publication  of  the 
series  on  March  11,  1981,  Krauszer’s 
asked  for  a  retraction.  This  was  refused 
and  the  firm  then  filed  suit  against  the 
weekly  newspaper  group,  Ms.  Dzielak 
and  Paterson  Clinical  Laboratory,  Inc. 
The  plaintiff  charged  defamation  and 
sought  both  compensatory  and  puni¬ 
tive  damages. 

In  rendering  his  decision.  Judge 
Stephen  Skillman  said,  “Consumers 
have  a  First  Amendment  interest  in 
obtaining  information  about  the  pro¬ 
ducts  or  services  they  buy  which  is 
comparable  to  their  interest  in  being 
informed  about  political  and  social 
issues.  And  the  media  has  a  corre¬ 
sponding  right  to  convey  that 
information.” 

Same  protection 

He  also  noted,  “A  business  volun¬ 
tarily  exposes  itself — or  at  least  its 
product  or  service — to  public 
examination  in  much  the  same  fashion 
as  does  a  public  official  or  public  figure. 

“Therefore,  news  stories  about  the 
quality  of  contents  of  products  and  ser¬ 
vices,  such  as  the  Sentinel  story  about 
Krauszer’s  Covered  Bridge  bottled 
water,  should  receive  the  same  protec¬ 
tion  as  those  dealing  with  public  offi¬ 
cials  and  public  figures. 

“Accordingly,  Sentinel  and  Ms. 
Dzielak  are  entitled  to  the  protection  of 
the  New  York  Times  v.  Sullivan  actual 
malice  standard  of  liability  in  defending 
Krauszer’s  action  against  them.” 

Thus,  the  judge  noted,  the  plaintiff 
has  the  burden  of  proving  that  the 
defendants  knowingly  published  false 
statements  with  reckless  disregard  for 
the  truth  or  entertained  serious  doubts 
as  to  the  truth  of  their  statements. 
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P.O.  runs  ad  campaign 
in  Sunday  supplements 


The  U.S.  Postal  Service  on  Septem¬ 
ber  18  will  begin  a  national  advertising 
campaign  to  tell  the  public  about  the 
various  services  the  mail  system 
offers — and  to  invite  the  public  to  “talk 
back”  with  questions,  suggestions  and 
complaints. 

The  paid  advertisements — one  a 
month  for  10  or  1 1  months — will  run  in 
Sunday  newspaper  supplements  in  637 
newspapers  with  a  total  circulation  of 
56.7  million  reaching  70%  of  the  na¬ 
tion’s  families,  a  postal  spokesman 
says. 

First  campaign 

The  spokesman,  Michael  Ballard, 
says  the  campaign — the  first  of  its  kind 
for  the  Postal  Service — will  be  aimed  at 
individual  users  of  the  mails.  He  says 
four  outside  studies  of  the  Postal  Serv¬ 
ice  have  concluded  that  the  system 
generally  has  done  well  in  increasing 
productivity  and  catering  to  businesses 
that  use  94%  of  the  mail  service,  but  in 
the  past  has  neglected  the  individual 
who  mails  one  letter  at  a  time. 

Ballard  says  the  ads,  being  placed  by 
Young  &  Rubicam  at  an  undisclosed 
cost,  will  run  in  Family  Weekly,  reach¬ 
ing  358  newspapers;  Parade,  137 
papers;  Black  Monitor,  59;  Dawn,  43; 
and  Sunday,  36.  The  copy  also  will  run 
in  locally-produced  supplements  of  the 
New  York  Times,  Newsday,  Los 
Angeles  Times  and  San  Francisco 
Examiner-Chronicle . 

The  first  ad  will  promote  the  use  of 
the  mails  to  transport  packages.  Later 
ads  will  explain  a  succession  of  other 
services  of  the  postal  system. 

Plans  for  the  advertising  campaign 
became  public  when  Postal  Life,  an 
official  magazine  for  postal  employees, 
carried  material  to  prepare  the  workers 
to  answer  the  public’s  comments  and 
complaints. 

Could  backfire 

“This  campaign  will  be  one  of  the 
most  ambitious  and  risky  overtures  we 
have  ever  made  to  the  American  publ¬ 
ic,”  says  Postmaster  General  William 
F.  Bolger  in  a  letter  to  the  employees. 
“Stated  briefly,  we  will  be  actively 
encouraging  people  to  ‘talk  back’  to  the 
Postal  Service,  to  approach  us  directly 
with  their  questions,  suggestions  and — 
yes — complaints  .  .  . 

“But  we  all  recognize  the  possibility 
that  the  whole  campaign  could  serious¬ 
ly  backfire  if  we  are  not  ready  to  re¬ 
spond  knowledgeably  and  courteously 
to  our  customers’  inquiries.  And,  I 
should  add,  we  must  respond  candidly. 
Rather  than  being  defensive  and  mak¬ 
ing  excuses  or  blaming  someone  else 
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when  a  customer  complains  about  an 
error,  simply  admit  it.  Apologize,  and 
promise  to  do  your  best  to  make  sure  it 
doesn’t  happen  again.  In  my  opinion, 
that  will  not  only  resolve  most  com¬ 
plaints,  it  will  also  impress  the  custom¬ 
er  with  your  openness.” 

Bolger  says  the  postal  clerks  and 
carriers  have  the  most  contact  with  the 
public,  but  every  employee  must  get 
behind  the  campaign  to  “instill  an 
emphasis  on  quality  throughout  our 
organization.” 

Competition 

“Today,”  the  postmaster  general 
says,  “we  face  increasing  competition 
on  every  front.  Dissatisfied  customers 
can  turn  to  newspaper  inserts  as  an 
alternative  to  third  class  mail,  to  the 
telephone  and  electronic  mail  as  an 
alternative  to  first  class  mail.  And,  of 
course,  we  are  all  aware  of  alternatives 
to  Parcel  Post  and  Express  Mail. 

“As  never  before  in  the  post  office’s 
history,  we  have  to  earn  our  customers’ 
business.  We  have  to  earn  their  re¬ 
spect.” 

As  part  of  the  program  dubbed  the 
All  Services  Campaign,  the  Postal 
Service  also  will  tell  its  clerks  to  get  out 
from  behind  their  counters  to  “work” 
the  waiting  lines  in  post  office  lobbies  at 
peak  hours,  answering  questions, 
retrieving  packages  and  registered 
items,  making  sure  forms  are  filled  out 
correctly  and  encouraging  people  to 
use  stamp-vending  equipment. 

The  goal,  says  Bolger,  is  more  com¬ 
pliments  and  fewer  complaints. 

Canadian  ad  bureau 
to  do  reader  study 

Newspaper  Marketing  Bureau,  in 
Toronto,  has  awarded  a  contract  to 
Market  Facts  of  Canada  Ltd.,  for  a 
study  of  newspaper  readership. 

The  study  will  start  this  Fall  and  will 
encompass  in  excess  of  25,000 
interviews,  said  Bob  McElhinney,  the 
bureau’s  vicepresident  of  market 
development  who  is  responsible  for  the 
management  and  direction  of  NAD- 
bank,  an  online  source  of  newspaper 
reader  information. 

The  data  bank  is  being  expanded  to 
30  markets,  up  from  20,  and  the  survey 
audience  will  include  information  on 
the  12- 17-year-old  market  plus  section¬ 
al  readership,  product  usage 
information,  and  retail  shopping  habits. 

Don  Gibson,  president  of  NMB,  said 
it  will  be  the  “most  comprehensive 
study  of  newspaper  readership  ever 
carried  out  in  North  America.” 


Help  wanted  ad 
volume  increases 

Help  wanted  advertising  rose  sharp¬ 
ly  throughout  the  country  in  July, 
according  to  an  index  compiled  by  the 
Conference  Board. 

The  Help  Wanted  Index,  which  mea¬ 
sures  help  wanted  ad  volume  in  51  ma¬ 
jor  newspapers,  rose  eight  points  from 
June  and  17  points  from  last  July  to  100, 
equal  to  the  level  in  the  base  year  of 
1967. 

Advertising  volume  rose  in  all  nine 
regions  of  the  country  measured,  the 
board  reported. 


Tax  on  ad  studied 
by  12  countries 

The  International  Advertising 
Association  in  New  York  has  published 
a  new  study  of  Advertising  Taxation  in 
39  Countries.  The  report,  by  J.J.  Bod- 
dewyn  of  Baruch  College,  shows  only  8 
countries  levy  special  taxes  on 
advertising,  but  19  have  value-added  or 
general  sales  taxes  affecting  advertis¬ 
ing.  Another  12  countries  are  con¬ 
templating  taxation. 

According  the  study,  the  rationales 
for  taxation  are  punitive,  the  need  to 
control,  nationalistic  protection,  and 
the  belief  that  advertising  does  not  pro¬ 
tect  the  consumer  adequately  or  that  it 
constitutes  a  waste  of  economic  re¬ 
sources  or  creates  monopoly  and  mar¬ 
ket  dominance. 


15  papers  ignore 
national  ad  order 

A  total  of  84  Wisconsin  news¬ 
papers  received  315-line  ads  from 
General  Telephone  through  Wis¬ 
consin  Newspaper  Association  re¬ 
cently. 

The  insertion  order  was  for  two 
weeks  with  a  one  week  interval 
between.  The  WNA  checked  the 
papers  for  compliance  and  found 
the  following:  1  newspaper  did  not 
run  the  ad  the  first  time;  5  papers 
ran  it  a  week  earlier  than  the 
second  insertion  date;  and  9  papers 
did  not  run  the  ad  the  second  time. 
WNA  said  it  received  makegoods 
from  the  papers,  but  the  advertiser 
was  disturbed  with  the  paper’s 
inefficiency.  “Maybe  publishers 
should  take  a  look  at  procedures 
and  decide  where  the  responsibil¬ 
ity  lies,”  the  association  said  in  a 
bulletin  to  members. 
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Cleaning  woman  pushes 
for  VDT  safety  laws 


By  Jack  Grazier 

If  a  cleaning  woman  at  the  Portland 
(Me.)  Press  Herald,  Evening  Express 
and  Sunday  Telegram  has  her  way,  the 
federal  government  will  soon  have  a 
say  in  how  reporters,  editors,  and 
publishers  use  their  video  display  ter¬ 
minals. 

The  cleaning  woman,  Edith  S. 
Beaulieu,  is  also  a  member  of  Maine’s 
state  legislature.  Maine,  in  June, 
became  the  first  state  to  enact  legisla¬ 
tion  protecting  the  health  and  safety  of 
employees  who  use  video  display  ter¬ 
minals.  The  legislation,  introduced  by 
Rep.  Beaulieu,  D-Portland,  covers 
state,  county,  and  municipal  em¬ 
ployees. 

Directive 

The  measure  directs  Maine’s  Bureau 
of  Labor  Standards  to  collect  all  avail¬ 
able  data  on  VDTs,  review  it,  and  pro¬ 
mulgate  any  regulations  it  decides  are 
necessary  “to  provide  minimal  occupa¬ 
tional  safeguards  for  public  em¬ 
ployees.’’ 

The  legislation  directs  the  bureau  to 
study  work-rest  regiment;  eye  tests  to 

(Jack  Grazier  is  a  staff  editor  for  the 
Erie  (Pa.)  Daily  Times.) 


protect  VDT  operators’  vision;  proper 
ergonomics,  such  as  desk  and  chair 
heights  and  proper  lighting;  and  proper 
terminal  maintenance. 

Beaulieu  says  her  ultimate  goal  “is 
that  every  single  state  will  do  some¬ 
thing  in  statute  form,  and  that  these 
statutes  will  be  so  diverse  in  each  state 
that  OSH  A  or  NIOSH  will  have  to  get 
off  its  duff  and  come  out  with  minimal 
requirements  nationally.’’ 

Does  she  really  think  this  will 
happen? 

“It  makes  a  hell  of  a  lot  more  sense  to 
have  a  standard  nationally  than  to  have 
each  state  with  its  own  different  rules 
and  regulations,’’  she  says. 

Study  approved 

After  Maine  came  Connecticut,  the 
only  other  state  thus  far  to  pass  VDT 
legislation.  The  bill,  also  signed  into 
law  in  June,  authorizes  a  government 
study  of  VDTs. 

In  New  York  State,  a  VDT  bill  which 
would  require  radiation  shielding  at 
point  of  manufacture  and  guarantee 
pregnant  women  the  right  to  non-VDT 
work  has  cleared  the  Assembly  Labor 
Committee.  The  bill  is  still  in  the  Ways 
and  Means  Committee  but  will  be 
introduced  again  next  year. 


Massachusetts  is  considering  con¬ 
troversial  legislation  that  stipulates  an 
employer  intending  to  install  over 
$5,000  in  hardware  would  be  required 
to  notify  employees  six  months  in  adv¬ 
ance,  pay  for  annual  eye  exams,  pro¬ 
vide  properly  designed  furniture,  ter¬ 
minals,  lighting,  and  adequate  air  quali¬ 
ty,  provide  15  minute  breaks  every  one 
or  two  hours  depending  on  visual 
demands  of  work,  provide  semi-annual 
terminal  maintenance,  and  offer 
alternative  work  to  employees  during 
pregnancy  without  loss  of  pay.  It  would 
also  limit  VDT  work  to  five  hours  per 
day. 

Illinois  and  Oregon  are  considering 
similar  legislation.  Groups  in  Califor¬ 
nia,  Ohio,  Texas,  and  Washington  are 
also  considering  introducing  legisla¬ 
tion. 

Ergonomic  issues 

For  the  most  part,  legislators  are 
addressing  ergonomic  issues — lighting, 
furniture,  and  terminal  design.  But  the 
worries  of  radiation  hazards  still  linger, 
especially  in  labor  unions  such  as  The 
Newspaper  Guild,  concerned  about  the 
various  clusters  of  reported  mis¬ 
carriages  and  birth  defects  among  preg¬ 
nant  women  who  work  with  VDTs. 

To  date,  little  of  the  concern  over 
VDT  safety  has  been  supported  by 
research  performed  by  government, 
industry,  and  academic  groups.  In  fact, 
most  of  the  studies  have  served  to  dis- 
(Continued  on  page  18) 


What’s  happening  with  VDTs 


CONNECTICUT:  Passed  Senate  Bill  811,  calling  for  a 
study  of  potential  hazards  associated  with  VDTs.  To  be 
completed  by  the  Connecticut  Academy  of  Science  and 
Egineering  and  the  state  Department  of  Consumer  Protec¬ 
tion.  Results  to  be  reported  to  the  legislature  early  next 
year.  Sponsor,  Senator  Michael  Skelley. 

♦  ♦  + 

MAINE:  Passed  a  bill  directing  the  state’s  Bureau  of 
Labor  Standards  to  collect  all  available  data  on  VDTs, 
review  it,  and  promulgate  any  regulations  it  decides  are 
necessary  to  provide  minimal  occupational  safeguards  for 
public  employees.  Sponsor,  Rep.  Edith  Beaulieu. 

*  +  ♦ 

ILLINOIS:  Considering  House  Bill  274:  An  Act  of  Pro¬ 
vide  Occupational  Safeguards  for  Operators  of  Video  Dis¬ 
play  Terminals.  Would  require  employers  to  ensure  safe 
workplace  conditions,  inform  employees  of  potential 
hazards  associated  with  VDTs,  provide  semiannual  ter¬ 
minal  maintenance,  pay  for  annual  eye  exams,  provide  a 
15-minute  rest  break  every  two  hours.  Require  specific 
requirements  for  terminal  design,  office  furniture,  and 
lighting.  Tabled  after  March  hearing  and  unlikely  to  see 
action  this  session.  Sponsor,  Rep.  John  Matijevich. 

♦  *  ♦ 

MASSACHUSETTS:  Considering  House  Bill  2658.  Bill 
would  require  employer  intending  to  install  over  $5,000  in 
hardware  to  notify  employees  six  months  in  advance,  pay 
for  annual  eye  exams,  provide  proper  ergonomic 
environment,  provide  15  minute  breaks  every  one  or  two 
hours,  depending  on  visual  demands  of  work,  provide 
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semi-annual  terminal  maintenance,  and  offer  alternative 
work  to  employees  during  pregnancy  without  loss  of  pay. 
Would  also  limit  total  VDT  work  to  five  hours  per  day. 
Sponsor,  Rep.  Elizabeth  Metayer. 

*  *  * 

NEW  YORK:  Considering  VDT  bill  which  would  re¬ 
quire  radiation  shielding  at  point  of  manufacture  and 
guarantee  pregnant  women  the  right  to  non-VDT  work. 
Still  in  Ways  and  Means  Committee  at  end  of  session;  will 
be  introduced  again  next  year.  Sponsor,  Assemblyman 
Frank  Barbaro. 

*  *  * 

OREGON:  Considering  Senate  Bill  568,  which  would 
require  employers  to  provide  proper  ergonomic 
environment,  pay  for  annual  eye  exams,  provide  semi¬ 
annual  terminal  maintenance,  inform  workers  of  potential 
hazards  associated  with  VDTs,  provide  JO-minute  break 
from  VDT  after  two  hours  at  terminal,  provide  alternative 
work  for  pregnant  women  on  request.  Sponsor,  Senator 
Margie  Hendriksen. 

♦  *  * 

WASHINGTON:  Considering  legislation  similar  to  that 
of  Illinois. 

NATIONAL  ASSOC*IATION  OF  WORKING 
WOMEN:  Established  Nine  to  Five  Hotline,  1-800- 
VDTS,  which  provides  information  about  potential  health 
hazards  of  VDTs  eight  hours  a  day.  Lobbying  for  VDT 

(Continued  on  page  18) 
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VDT  laws 

(Continued  from  page  17) 


pel  notions  of  VDTs  as  a  source  of 
serious,  long  term,  health  hazards,  or  at 
worst,  they  have  been  inconclusive. 

Because  of  this,  the  newspaper  and 
publishing  industry  holds  that  federal 
legislation  on  VDT  use  would  be 
unnecessary  at  this  point. 

Studies  cited 

John  Kutzer,  executive  director  of 
the  New  York  State  Publisher’s 
Association,  testified  in  April  at  a  leg¬ 
islative  hearing  on  alleged  VDT  health 
hazards  in  New  York  City  that  the 
4,000  terminals  in  New  York  State  are 
“abolutely  critical  to  the  newsgather¬ 
ing  process.” 

He  cited  various  studies  conducted 
by  NIOSH  on  radiation,  ergonomics, 
and  vision,  which  showed  that  no  VDT 
hazards  exist.  The  studies  were  con¬ 
ducted  at  San  Francisco  Bay  Newspa¬ 
pers,  the  Baltimore  Sun,  and  the  New 
York  Times. 

He  also  cited  a  report  from  the  Amer¬ 
ican  Academy  of  Ophthalmology 
which  stated  that  video  display  ter¬ 
minals  are  safe  for  normal  use  and 
present  no  hazard  to  vision. 

Gordon  Scott,  of  Augusta,  Maine, 
legal  counsel  for  the  Maine  Press 
Association  and  the  Maine  Newspaper 
Publishers  Association,  said  that  the 
position  of  the  two  associations  is  that 
there  has  been  no  more  demonstrated 
harm  from  the  video  display  terminal 
than  can  be  shown  from  the  use  of  any 
other  tool; 

“  .  .  .ifyou  stand  in  front  of  a  punch- 
press  all  day  your  feet  and  your  ears 
get  tired.  If  you  use  your  eyes  all  day, 
whether  at  a  typewriter,  a  VDT,  or  at  a 


microscope  as  a  lab  technician,  your 
eyes  will  get  tired. 

“This  VDT  issue  has  been  studied 
and  studied.  This  machine  has  been 
subjected  to  more  intense  scrutiny  than 
any  other  device  I  can  think  of  in  recent 
years.  And  the  studies  have  come  up 
with  nothing.  It’s  about  the  worst  case 
for  special  legislation  I’ve  ever  seen.” 

Federal  standards 

Will  there  ever  be  nationwide  federal 
standards  for  VDTs  and  VDT  use? 

Dr.  Michael  Smith,  chief  of  motiva¬ 
tion  and  stress  research  at  NIOSH, 
thinks  so.  NIOSH  is  now  studing  VDTs 
itself,  everything  from  ergonomics  to 
design  improvement  to  making  soft¬ 
ware  more  campatible  for  human  use. 
(NIOSH  believes  there  are  no  radiation 
hazards  from  VDTs,  that  with  10  mil¬ 
lion  is  use,  there  would  be  more  cluster 
problems  if  radiation  really  was  the 
cause.) 

‘T  think,  partly  as  a  result  of  all  the 
studies  going  on  all  over,  that  at  some 
point  on  time  there  will  be  some  stan¬ 
dard  that  relates  to  VDTs”  Smith  says. 
“It  will  deal  with  ergonomics,  no 
doubt.  And  it  will  also  deal  with  such 
issues  as  radiation  testing,  even  though 
we  don’t  feel  this  is  a  problem.  There 
will  undoubtedly  be  enough  pressure 
from  labor  unions  to  require  such 
legislation.” 

He  said  that  “If  a  lot  of  states  adopt 
different  rules  that  vary  from  state  to 
state,  there  will  certainly  be  a  hue  and 
cry  from  users  and  manufactures  and 
standardize.” 

Depending  on  the  amount  of  pres¬ 
sure  from  labor  groups  and  what  the 
states  do,  and  how  long  it  takes  to  get 
the  federal  legislation  through  chan¬ 
nels,  such  regulation  is  probably  three 
to  seven  years  down  the  road.  Smith 
says. 


David  Eisen,  director  of  research 
and  information  for  The  Newspaper 
Guild,  says  that  his  union  supports 
federal  legislation,  which  will,  sooner 
or  later,  be  the  case.  “If  some  of  the 
states  get  bills  with  teeth  in  them,  not 
just  study  bills,  there  will  be  a  move  to 
national  standards  as  one  that  is  prefer¬ 
able  all  the  way  around.  Even  large 
manufacturers  and  large  users  would 
rather  have  one  standard  than  a  differ¬ 
ent  one  in  each  state.” 

TNG  president  Charles  A.  Perlik 
said  recently  that  federal  standards 
appear  more  and  more  necessary 
because  “employers  are  proving  they 
have  to  be  pushed  kicking  and  scream¬ 
ing”  to  replace  inferior  machines  and 
remodel  work  stations  to  alleviate 
operators’  problems. 

The  Communiations  Workers  of 
America  believes  a  very  tough  federal 
standard  is  needed  and  is  pushing  for  it. 

The  Occupational  Safety  and  Health 
Adminstration  is  currently  developing 
an  ergonomics  guide  which  will  include 
an  area  on  video  display  terminals. 
NIOSH  has  been  asked  to  review  it, 
and  will  probably  reques  OSHA  to 
postpone  issuance  of  the  guide,  pend¬ 
ing  further  studies  on  ergonomics  by 
NIOSH. 

“If  federal  legislation  does  occur, 
and  if  it  does  increase  significantly  the 
costs  associated  with  use  of  VDTs, 
then  it  will  slow  down  their  adaptation 
by  newspapers,”  says  Maine’s  Scott, 
speaking  for  the  Maine  Press  Associa¬ 
tion  and  the  Maine  Newspaper  Publish¬ 
er’s  Associaton. 

“The  net  result  of  this  would  be  that 
the  anticipated  growth  of  efficiency  in 
newspaper  publications  will  not  occur, 
or  will  occcur  more  closly .  I  don’t  think 
newspapers  can  afford  to  slow  down 
(Continued  on  page  27) 


(Continued  from  page  17) 

legislation.  Sending  questionnaire  on  work  habits  to  all 
those  calling  the  hotline  number. 

THE  NEWSPAPER  GUILD:  Has  prepared  model  bill 
on  VDTs,  ergonomics,  and  radiation  protection  which  it 
wants  passed  in  every  state.  Has  called  for  “the  appropri¬ 
ate  government  agencies”  to  develop  specifications  and 
cost  estimates  immediately  for  the  effective  shielding  of 
VDT  components  that  emit  very  low  frequency  radia¬ 
tion.” 

NATIONAL  INSTITUTE  FOR  OCCUPATIONAL 
SAFETY  AND  HEALTH:  Although  NIOSH  believes 
radiation  presents  no  hazard,  it  is  planning  a  mass  study  to 
ascertain  whether  there  appear  to  be  more  birth  defects 
among  VDT  users  than  nonusers.  Is  also  studying  other 
VDT-related  matters,  from  ergonomics  to  software. 

*  *  * 

AMERICAN  NATIONAL  STANDARDS 
INSTITUTE;  Has  committee  studying  VDT  issue  and 
drawing  up  national  standards,  with  no  force  of  law. 

*  * 

COMMUNICATIONS  WORKERS  OF  AMERICA: 
Pushing  for  federal  and  state  standards  on  VDTs,  ergono- 
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mics.  Especially  concerned  about  very  low  frequency 
radiation. 

COMPUTER  AND  BUSINESS  EQUIPMENT  MAN¬ 
UFACTURERS  ASSOCIATION:  Lobbying  against  VDT 
legislation.  Favors  scientific  studies  of  issue.  Opposes 
bills  purporting  to  protect  people  from  radiation  hazard 
because  it  holds  hazards  don’t  exist.  Has  task  force  com¬ 
bating  legislation.  Represents  85%  of  computer  man¬ 
ufacturers. 

♦  ♦  ♦ 

CANADA:  Task  force  on  Micro-Electronics  and 
Employment  recommends  VDT  workers  should  be 
exposed  to  machines  no  more  than  five  hours  per  day  and 
should  get  hourly  breaks  from  work.  Canada’s  Health  and 
Welfare,  Radiation  Protection  Bureau,  has  concluded 
very  low  frequency  from  VDTs  “is  extremely  unlikely  to 
be  of  any  health  significance.” 

AMERICAN  OPTOMETOIC  ASSOCIATION:  Says 
VDT  operators  may  need  special  lenses  for  working  with 
the  machines,  even  though  they  don’t  need  glasses  for 
other  activities. 
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COMPETITION  for  the  Daily  Racing  Form  will  be  created  when  Laurel  Race  Course 
publishes  past  performances  in  its  program. 


The  Maryland  Racing  Commission 
has  voted  to  allow  Laurel  Race  Course 
to  publish  past  performances  of  thor¬ 
oughbred  entries  in  its  race  program, 
similar  to  those  sold  at  standardbred 
harness  tracks. 

For  years.  Daily  Racing  Form,  a 
national  daily  owned  by  Walter 
Annenberg’s  Triangle  Publications, 
has  had  a  virtual  monopoly  at  the  thor¬ 
oughbred  tracks.  Fans  have  had  to  buy 
the  more  expensive  Form  to  obtain  past 
performance  information. 

Thoroughbred  track  programs  only 
list  the  horses  by  post  position  and  con¬ 
tain  the  names  of  the  owner,  trainer, 
and  jockey,  but  nothing  about  past  per¬ 
formances.  This  is  because  it  would  be 
too  costly  for  each  track  to  hire  people 
to  go  to  tracks  around  the  country  to 
chart  each  horses  performance  and  to 
compile  it  each  day. 

The  past  performance  information  in 
the  new  Laurel  program  will  be  put 
together  by  Sports  Eye,  a  New  York 
City  area  racing  and  sports  daily. 

Sports  Eye  publisher  Jack  Cohen 
said  he  feels  the  Racing  Form  has  over¬ 


priced  itself.  A  little  more  than  a  year 
ago,  he  began  hiring  people  to  chart 
thoroughbred  horses  at  tracks  around 
the  country.  His  goal  was  to  begin  com¬ 
peting  with  the  Racing  Form  on  a 
national  level. 

If  the  Laurel  move  is  successful. 


Cohen  is  expected  to  approach  thor¬ 
oughbred  tracks  around  the  country  to 
see  if  they  are  interested  in  a  similar 
arrangement. 

The  Maryland  Racing  Commission 
did  deny  Laurel’s  request  to  raise  the 
price  of  its  current  program  from  500  to 
$1,  so  when  Laurel  introduces  the  past 
performances  in  its  program  on  Sep¬ 
tember  14,  it  may  have  to  continue  sell¬ 
ing  the  original  bare  bones  program  for 
500  and  introduce  the  expanded  pro¬ 
gram  for  $1. 

The  Racing  Form  sells  for  $1 .75.  The 
racing  fan  will  now  have  the  choice  of 
buying  the  new  Laurel  program  for  $1, 
or  continue  to  buy  the  basic  program 
for  500  and  the  Racing  Form,  for  a  total 
outlay  of  $2.25. 

One  drawback  with  the  race  track 
including  the  past  performances  is  that 
the  program  will  have  to  go  to  press  the 
day  before.  That  will  mean  scratch  time 
will  have  to  be  moved  up  a  day, 
although  that  is  the  prerogative  of  the 
track. 

Cookie  maker  sees 
trademark  crumble 

Nestle  Co.  has  lost  its  right  to  the 
trademake  name  “Toll  House”  cook¬ 
ies. 

U.S.  District  Judge  M.  Joseph 
Blumenfeld  ruled  (August  25)  in  Hart¬ 
ford,  Conn.,  that  toll  house  cookies 
have  become  part  of  the  language  and 
that  the  term  is  not  the  exclusive  prop¬ 
erty  of  anyone.  He  noted  that  “toll 
house”  was  defined  as  a  type  of  cookie 
in  three  dictionaries. 

Nestle  had  sued  a  restaurant  in  an 
attempt  to  keep  exclusive  rights  to  the 
name. 
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1983 Award  Winner. . . 

35th  annual  George  Polk  Award 
in  Journalism 

Gerald  Loeb  Award  for  Distinguished 
Business  and  Financial  Journalism 

Deadline  Club  Financial  News  Award 
for  Excellence  in  Reporting 

John  Hancock  Award  for  Excellence 
in  Business  and  Financial  Journalism 


Phillip  L  Zwei^ 

Staff  Reporter 

American  Banker  congratulates  Phillip  L.  Zweig 
for  his  prize-winning  coverage  of  the  Penn  Square  Bank  story. 

For  a  free  reprint  of  Mr.  Zweig's  collected  articles  on  the  Penn  Square  Bank, 
write  American  Banker,  Department  E,  One  State  Street  Plaza,  New  York,  New 
York  10004. 

American  Banker 

The  Daily  Financial  Services  Newspaper 
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NOW  YOU  CAN  GET 
THE  NEWS 
WHERE  YOU 
GET  THE  ANALYSia 


For  seven  years,  Robert  MacNeil 
and  Jim  Lehrer  have  been  bring¬ 
ing  you  news  analysis  every  week- 
night.  Now',  they’re  going  to  report 
the  day’s  news,  too.  On  the  new 
MacNeil/Lehrer  NewsHour. 

Robert  MacNeil  and  Jim  Lehrer 
now  have  a  full  hour.  That’s  enough 
time  to  give  you  news  summaries  for 
the  day,  and  to  go  on  to  examine 
stories  in  depth  with  expert  guests 
and  special  reports  from  around 
the  world. 

So  start  getting  the  news  where 
you’ve  been  getting  the  analysis. 

Major  funding  is  provided  by 
AT&T,  the  national  corporate  under¬ 
writer. 


A  pr.«hi.  ilc.n  ofVt  NETTlIIRTEEN.  N<  «  YorUVi  KTA. 
Viashiiijitoii.  D.C.  and  Mai  Neil-I.chnT-C.aiiiifll  PriMliio- 
lioiis.  Fiiiidcd  b)  ATicT.  Public  TflcMsidii  Staiiiiiis.aiid 
the  Ciir|Hiratioii  fur  Public  Broadcasliiig. 


The  MacNeil/Lehrer 

NEWSHOUR 

Weeknights  on  PBS,  beginning  Monday,  September  5lh 


#/  in  an  information  series  for  editors,  reporters,  researchers: 


NUCLEAR  mSTE 

The  Facts 


Workers  remove  spent  fuel  assemblies  from  the  reactor  (underwater,  center)  and  store  them 
in  a  deep,  steel-lined  pool  (uruierwater,  right).  The  pool  cKts  as  both  coolant  and  shield.  Within 
6  months  of  removal,  over  90  percent  of  the  spent  fuel's  radioactivity  decays  and  is  gone. 


Nuclear  waste  is  a  crucial 
energy  issue.  Here  is  some 
information  that  could  be  useful 
the  next  time  you  need  facts 
about  nuclear  waste.  The  next 
installment  of  this  series  will 
discuss  waste  disposai. 

How  is  uranium  prepared  and 
used  in  nuclear  power  plants? 

The  cycle  that  uranium  must  pass 
through  in  order  to  be  utilized  as 
power-plant  fuel  is  called  the  nuclear 
fuel  cycle  (see  diagram  on  next 
page).  The  uranium  is  mined,  refined, 
and  converted  to  gas.  The  gas  is 
then  “enriched,”  or  made  to  con¬ 
tain  a  higher  percentage  of  the  type 
of  uranium  atoms  (uranium-235) 
that  can  be  easily  fissioned  (split 
apart).  Then  the  gas  is  turned  into 
half-inch  ceramic  pellets  (about  the 
size  of  the  tip  of  your  little  finger), 
which  are  placed  in  thin,  long  tubes 
(fuel  rods). 

The  fissioning  of  uranium  atoms 
in  these  pellets  creates  the  heat 
energy  that  generates  electricity  in 
a  nuclear  power  plant.  Three  of  the 
pellets  will  provide  enough  energy 


cation,  and  which  emit  very  low 
levels  of  radiation;  and  3)  uranium 
mill  “tailings”:  large  piles  of  resi¬ 
due  left  over  from  the  processing  of 
mined  uranium  ore.  Tailings  contain 
small  amounts  of  natural  radioactive 
elements. 


Control  Rods 


Control  Rod  Guide 
Hibes 

Coolant  Inlet 


Coolant  Outlet 


Reactor  Core 
Fuel  Rods 
Water 

Pressure  Vessel 


In  the  reactor  vessel  (such  as  this  one  from  a 
pressurized  water  reactor),  uranium-filled 
fuel  rods  provide  heat,  whi^  generates  steam 
to  drive  a  turbine-generator.  A  fuel  assembly 
is  a  column  about  9  inches  square  and  12 
feet  tall,  typically  consisting  of  about  200 
fuel  rods. 


to  produce  all  the  electricity  a  single 
family  needs  for  one  year.  After 
three  or  four  years,  the  used  or 
spent  fuel  is  removed  from  the  reac¬ 
tor  and  stored  in  on-site  cooling 
pools,  eventually  to  be  either  recy¬ 
cled  via  reprocessing  or  disposed  of 
permanently. 


Are  there  different  kinds  of 
nuclear  waste? 

Yes. The  broadest  distinction  is 
between  1)  defense-related  wastes, 
which  come  from  the  propulsion 
reactors  in  naval  vessels  and  from 
weapons  production,  and  2)  com¬ 
mercial  wastes,  which  come  from 
industry,  medical  diagnosis  and 
therapy,  and  the  operation  of  com¬ 
mercial  nuclear  power  plants. 

There  are  three  kinds  of  waste 
connected  with  these  plants: 

\)  spent  fuel,  which  contains  high- 
level  radioactive  wastes,  is  what  is 
removed  from  the  reactor  after 
three  or  four  years  of  use;  2)  low- 
level  wastes:  materials  such  as  fil¬ 
ters,  rags,  protective  clothing,  and 
tools,  which  are  used  in  routine 
plant  maintenance  and  in  fuel  fabri¬ 


What  exactly  does  spent  fuel 
consist  of? 

In  the  fission  process,  uranium  atoms 
are  split  into  fragments,  releasing 
energy  and  freeing  neutrons  to  strike 
and  split  more  atoms.  The  fragments 
are  lighter  atoms,  called  fission  prod¬ 
ucts.  They  are  locked  up  mostly  in 
the  solid  fuel  pellets.  The  fission 
products  are  highly  radioactive  ele¬ 
ments  such  as  iodine,  strontium, 
and  cesium. 

After  three  or  four  years  of  use, 
spent  fuel  consists  of  about  95  per¬ 
cent  (by  weight)  unused  natural 
uranium;  3  to  4  percent  highly  radio¬ 
active  fission  products;  and  1  per¬ 
cent  “transuranic”  (heavier  than 


Control  Rod  Drives 


Fuel  cycle  for  commercial  nuclear  power  plants 


URANIUM  MINES  AND  MILLS 
(ore  to  uranium  concentrate) 


URANIUM  REFINING 
(concentrate  to  uranium  gas) 


GASEOUS  DIFFUSION 
(enrichment  of 
uranium  gas) 


REPROCESSING 

(uranium  and  plutonium  separated 
from  waste 


PERMANENT  WASTE  DISPOSAL 
(buried  in  stable  geologic  formations) 

uranium)  elements,  which  are  much 
less  radioactive  than  the  fission 
products  but  have  a  much  longer 
half-life.  The  fuel  still  has  to  be 
removed  at  this  point  because 
there  is  less  fissionable  uranium, 
and  the  small  amount  of  trapped 
waste  reduces  the  efficiency  of  the 
chain  reaction,  like  ashes  smother¬ 
ing  a  fire. 

Is  there  a  difference  between 
spent-fuel  storage  and  waste 
disposal? 

Yes.  For  each  operating  reactor,  up 
to  about  one-third  of  the  fuel  rods 
are  removed  every  year  as  spent 
fuel.  Highly  radioactive  at  first,  the 
spent  fuel  is  stored  underwater  in 
on-site  pools.  These  pools  cool  the 
spent  fuel  and  act  as  a  radiation 
shield.  Within  six  months,  more 
than  90  percent  of  the  radioactivity 
disappears  as  heat. 

There  are  two  principal  options 
for  the  eventual  removal  of  spent 
fuel  from  the  reactor  site.  1)  The 
spent  fuel  could  be  removed  to  cen¬ 
trally  located  AFR  (away  from  reac¬ 
tor)  storage  pools,  where  it  would 
await  either  reprocessing  for  further 
use  as  power  plant  fuel,  or  perma¬ 
nent  disposal.  2)  The  spent  fuel 
could  be  removed  directly  to  long¬ 
term  waste  disposal  repositories, 
deep  underground  in  geologic  for¬ 
mations  that  have  been  stable  for 
millions  of  years. 


SPENT-FUEL 
STORAGE 
(on-site  or  away 
from  reactor) 


FUEL 

FABRICATION 
(gas  converted  to 
ceramic  uranium 
pellets;  fuel  assemblies 
prepared) 


NUCLEAR  POWER  PLANT 
(generation  of  electricity) 

How  much  spent  fuel  is 
produced  by  nuclear 
power  plants? 

Because  uranium  is  so  dense,  the 
spent  fuel  that  now  exists  from  all 
U.S.  nuclear  power  plants  would  fit 
into  a  box  45  feet  on  each  side.  All 
the  spent  fuel  accumulating  for  the 
rest  of  the  century  could  be  stored 
safely  in  a  water-cooled  basin  smaller 
in  area  than  the  reflecting  pool 
between  the  Washington  Monument 
and  the  Lincoln  Memorial.  Scientists 
use  many  illustrations  like  these  to 
convey  how  manageable  the  volume 
of  nuclear  waste  is. 

Is  spent  fuel  dangerous? 

It  can  be.  Whether  high-level  waste 
is  in  the  form  of  solid  spent-fuel 
assemblies  or  post-reprocessing  liq¬ 
uid  waste  (which  would  be  vitrified 
into  a  glass-like  substance),  it  remains 
highly  radioactive  for  hundreds  of 
years.  After  several  thousand  years, 
the  waste’s  radioactivity  drops  to 
about  the  natural  level  of  the  original 
uranium  ore  from  which  the  fuel 
was  extracted.  The  most  widely 
acceptable  method  of  permanent 


high-level  waste  disposal  is  to  bury 
it  in  stable  geologic  formations 
2000  to  3000  feet  deep. 

What  is  the  Nuclear  Waste 
PoUcy  Act  (NWPA)  of  1982? 

Passed  by  Congress  in  December 
1982  and  signed  into  law  January 
1983,  the  NWPA  establishes  a  proce¬ 
dure  and  a  timetable  leading  to  the 
disposal  of  radioactive  waste  from 
nuclear  power  plants.  Under  this 
law,  the  Federal  government  is  to: 

1)  settle  on  and  build  permanent 
repository  sites  for  high-level  nuclear 
wastes;  2)  expand  away-from-reaaor 
(AFR)  interim  spent-fuel  storage  facili¬ 
ties;  3)  build  monitored  retrievable 
storage  (MRS)  sites;  and  4)  provide 
for  a  research,  development,  and 
demonstration  facility  for  spent  fuel. 
The  disposal  system  is  being  financed 
by  fees  collected  from  nuclear  utilities. 

Who  we  are  and  why  we  are 
presenting  these  facts 

We  are  the  U.S.  Committee  for  Energy' 
Awareness,  a  private  organization  of 
electric  utilities,  construction  com¬ 
panies,  equipment  manufacturers, 
and  energy  users.  Most  of  our  mem¬ 
bers  participate  in  the  electricity 
industry  and  believe  that  nuclear 
energy  will  continue  to  play  an  im¬ 
portant  role  in  America’s  electrical 
future.  We  want  to  provide  factual 
information  so  that  people  can  make 
informed  decisions  about  energy 
issues. 


For  a  free  booklet  on  the  electrical  future 
of  America  and  the  energy  sources  that 
will  help  fuel  it,  as  well  as  more  informa¬ 
tion  on  waste  management,  just  fill  out 
the  coupon  and  send  it  to: 

U.S.  Committee  for  Energy  Awareness 
P.O.  Box  37012 
Washington,  D.C.  20013 

Name _ 


Organization 


Infonnation  about  eneigy 
America  can  count  on  today 

us.  COMMITTEE  FOR  ENERGY  AWARENESS 


NEWSPEOPLE 


Ronald  E.  Cohen  is  the  new  Wash¬ 
ington  bureau  chief  for  United  Press 
International.  He  replaces  Grant 
Dillman,  who  retired  as  Washington 
manager  this  summer  after  more  than 
40  years  with  UPl. 

Cohen  has  been  Washington  news 
editor  since  1973,  responsible  for  UPI’s 
overall  coverage  of  the  nation’s  capital. 
He  directed  coverage  of  the  Watergate 
break-in  and  the  resignaton  of  Presi¬ 
dent  Nixon. 

Cohen  joined  UPI  in  1961  from  the 
Bridgeport  (Conn.)  Post.  He  took  a 
year’s  leave  in  1965  to  get  his  master’s 
degree  in  journalism  at  Columbia  and 
then  joined  the  New  York  staff  as  an 
assistant  news  editor.  He  served  a 
general  news  editor  of  the  overnight 
report  for  p.m.  newspapers  before 
transferring  to  enterprise  editor  of  the 
Washington  bureau  in  1972. 

*  ♦  * 

Michael  G.  Butt  was  appointed 
advertising  manager  of  the  Greenfield 
(Ind.)  Daily  Reporter.  Butt  previously 
was  a  sales  representative  of  the  Frank¬ 
lin  (Ind.)  Daily  Journal. 

♦  *  ♦ 

Robert  Pederson  has  joined  The 
Olympian,  Olympia,  Wash.  He  moved 
from  assistant  circulation  manager  for 
the  Bremerton  Sun  and  replaces  Bob 
Garrison,  who  was  promoted  to  USA 
Today  manager  in  Denver. 

*  ♦  ♦ 

Claude  Lathrop  of  the  Arizona 
RepuhlicIThe  Phoenix  Gazette  has 
been  named  director  of  advertising 


Kathy  Joyce  has  been  named  to 
manager  of  communication,  a  new 
position  at  the  Denver  Post.  Formerly 
with  the  Denver  Regional  Transporta¬ 
tion  District  in  the  same  capacity, 
Joyce  will  be  responsible  for 
strengthening  internal  communications 
as  part  of  an  expansion  of  the  human 
resources  department.  Prior  to  joining 
RTD,  Joyce  had  worked  for  newspap¬ 
ers  in  Colorado,  Maine,  New  Jersey 
and  Pennsylvania. 

*  *  * 

Promotions  and  transfers  at  the  Fort 
Wayne  (Ind.)  Journal-Gazette  include; 

Tim  Harmon,  an  editorial  writer, 
was  named  managing  editor. 

Sylvia  Smith,  assistant  city  editor, 
was  named  assistant  managing  editor 
for  news,  and  Nancy  Laughlin,  a 
reporter,  replaced  her  as  assistant  city 
editor. 

Also,  Joyce  Laskowski  was  named 
telegraph  editor,  a  new  position;  David 
Beery,  reporter,  replaced  Harmon  as 
an  editorial  writer;  Pam  Heinecke, 
copy  desk  chief,  was  named  Sunday 
news  editor,  with  John  Schroeder 
leaving  that  post  and  moving  to  copy 
desk  chief. 

Pam  Dalgleish,  a  copy  editor, 
became  assistant  feature  editor;  Phil 
Bloom,  reporter,  moved  to  assistant 
sports  editor. 

Roger  Mosher,  formerly  associate 
editor  in  charge  of  administration,  was 
named  news  editor,  a  new  position. 


Appointment  of  ROBERT  K.  DOERR 
as  director,  corporate  communications 
for  Scripps-Howard  was  announced  by 
Edward  Estlow,  president  of  The 
E.W.  Scripps  Company,  parent  organ¬ 
ization  of  the  Scripps-Howard  compan¬ 
ies.  Doerr  most  recently  was  director, 
information  for  WCPO/tv,  the  Scripps- 
Howard  Broadcasting  Co.  station  in 
Cincinnati.  He  worked  in  promotion 
earlier  in  his  career  for  WEWS/tv, 
Scripps-Howard  station  in  Cleveland, 
and  for  NBC  Television  in  the  net¬ 
work’s  press  department  and  in 
marketing  and  public  relations  for 
Cresco  Sportswear,  Bridgeport,  Conn. 
*  ♦  ♦ 

Michael  J.  Sullivan  has  been 
appointed  manager  of  the  Boston  Globe 
financial  and  theater  arts  advertising 
division.  A  Globe  employee  since  1%3, 
he  most  recently  has  served  as  account 
executive  in  financial  advertising. 

*  *  * 

Ira  Fusfeld,  sports  editor  of  the 
Kingston  (N.Y.)  Daily  Freeman,  has 
been  appointed  editor  of  the  news¬ 
paper.  Fusfeld  joined  the  Daily  Free¬ 
man  as  a  sportswriter  in  1970.  He  suc¬ 
ceeds  Rob  Borsellino,  who  joined 
Newsday,  Long  Island. 

*  ♦  ♦ 

John  T.  Hedin  has  joined 
Advertisng/Marketing  Associates  and 
Prather  Associates  Public  Relations  in 
Sparta,  N.J.,  as  senior  account  execu¬ 
tive.  Hedin  was  editor  and  publisher  of 
Patent  Trader,  a  five-day  daily  in 
Westchester  County,  N.Y.  until  its  re¬ 
cent  sale  and  conversion  to  twice- 
weekly.  He  was  acting  president  of  the 
Patent  Trader  commercial  printing 
plant.  Prior  to  that,  he  was  Sunday  edi¬ 
tor  and  assistant  managing  editor  of  the 
New  Jersey  Herald  and  the  Sunday 
Herald  in  Newton,  N.J. 


sales  and  marketing  for  the  Marysville- 
Yuha  City  (Calif.)  Appeal-Democrat. 
He  joined  the  Phoenix  newspapers 
after  having  retired  from  Knight- 
Ridder  Newspapers,  where  his  last 
post  was  national  advertising  director 
of  the  Charlotte  (N.C.)  Observer  and 
Charlotte  News. 

:)c  9((  * 

Thomas  M.  Ryder,  metropolitan 
editor  of  the  Evansville  (Ind.)  Press, 
was  named  editor  of  the  Sunday 
Courier  <5  Press.  He  succeeds 
Judith  G.  Clabes,  who  becomes  edi¬ 
tor  of  the  Kentucky  Post,  Covington,  on 
September  6.  Ryder  also  had  worked  as 
a  general  assignment  reporter,  Tri- 
State  editor,  and  city  editor  before 
being  named  metropolitan  editor  of  the 
Press  in  1976. 


The  Biggest  Graphic  Arts  Exposition  on  the  East  (Zoast  in  1983. 
Featuring  Hundreds  of  Exhibits  and  over  50  Technical  Programs! 

GUTENBERG  INTERNATIONAL 

October  20th  -  23rd,  1 983 
Washington  DC  Convention  Center 

Show  Management:  Gutenberg  Expositions  ★P.O.  Box  11712 
★  Santa  Ana,  CA  92711 

(714)  832-0628  ★  Telex:  295372  (GIGFUR) 
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IN  THE  NEWS 


tdiled  hy  LENORA  WILLIAMSON 

Roger  Cohen,  a  reporter  for  Reut¬ 
ers  in  Rome,  has  been  hired  by  The 
Wall  Street  JournallEurope  to  open  a 
Rome  bureau  in  the  fall. 

Cohen  has  been  with  Reuters  since 
1979,  working  in  London  and  Brussels 
before  Italy. 

Beth  Karlin  will  be  moving  from 
Brussels  to  London,  where  she  will 
continue  to  cover  technology  following 
a  decision  that  London  is  a  more  logical 
base  for  her  beat  than  Brussels. 

*  *  * 

Wayne  Ezell,  deputy  managing 
editor  of  the  Lexington  (Ky.)  Herald- 
Leader,  moved  to  editor  of  the  Boca 
Raton  News  and  News  of  Delray 
Beach,  both  Knight-Ridder  newspap¬ 
ers  in  South  Florida. 

David  Roberts,  an  assistant  con¬ 
troller  for  the  Miami  Herald,  became 
controller  and  chief  financial  officer  for 
the  News. 

Ezell  succeeded  Richard  D.  Tho¬ 
mas,  who  was  appointed  executive  edi¬ 
tor  and  vicepresident  of  the  Macon 
(Ga.)  Telegraph  and  News. 

Roberts  succeeds  Tally  Liu,  who 
was  named  controller  of  the  San  Jose 
Mercury  News. 

*  *  * 

Thomas  W.  Foster,  assistant 
circulation  director  of  the  Saint  Paul 
Pioneer  Press  and  Dispatch,  was 
named  circulation  director.  He  re¬ 
placed  Jack  M.  Delo,  who  accepted  a 
position  with  Data  Page,  a  division  of 
Western  Publishing  Co.,  in  St.  Louis. 
♦  ♦ 

Don  Winter  was  named  manager, 
market  development  of  the  marketing 
services  department  of  the  Chicago 
Tribune.  Winter  will  be  responsible  for 
information  resources  appropriate  to 
management  decision-making, 
forecasting  and  planning.  Previously, 
he  held  a  variety  of  sales  and  marketing 
positions  with  Reuben  H.  Donnelley. 


Phyllis  W.  Olson  was  promoted 
to  assistant  corporate  controller  of 
Multimedia,  Inc.  Olson  has  been  with 
Multimedia  since  1973,  beginning  as 
business  manager  of  WFBC-tv  and 
radio  in  Greenville.  She  joined  the 
corporate  staff  as  assistant  controller/ 
radio  in  1979. 

:4c  :1c  :|t 

Terry  Kinney,  Associated  Press 
correspondent  in  Cincinnati  since  1980, 
has  been  named  assistant  chief  of 
bureau  for  Ohio.  Kinney  will  be  based 
in  Columbus,  replacing  Timothy  L. 
Curran,  who  earlier  this  summer 
became  Cleveland  correspondent  for 
the  AP.  Kinney  joined  the  AP  in  Des 
Moines  in  1973  and  transferred  to  Cin¬ 
cinnati  in  1979. 

♦  *  * 

Martin  J.  Hughes  III,  formerly 
director  of  advertising  sales  at  the  Dan¬ 
bury  (Conn.)  News-Times  has  been 
named  director  of  advertising  sales  for 
The  Sun  Tattler  Co.,  Hollywood,  Flor¬ 
ida.  Earlier,  Hughes  was  with  the  Mid¬ 
dletown  (N.Y.)  Times  Herald  Record 
and  the  Oneonta  (N.Y.)  Daily  Star. 

♦  ♦  * 

Rex  Sims  was  promoted  to  advertis¬ 
ing  manager  of  the  St.  Louis  Post- 
Dispatch/Globe-Democrat.  He  will  re¬ 
tain  the  title  and  responsibilities  of 
retail  advertising  manager.  Sims  joined 
the  Post-Dispatch  a  year  ago  from  the 
Denver  Post. 

♦  ♦  * 

Daniel  E.  Baumann,  editor  of  the 
Arlington  Heights  (Ill.)  Daily  Herald 
since  1975,  was  elected  to  the  addition¬ 
al  post  of  senior  vicepresident  and 
general  manager  by  the  board  of 
directors  of  Paddock  Publications.  He 
joined  the  firm  as  a  reporter  in  1964. 
From  1970  to  1975,  Baumann  was  edi¬ 
tor  and  publisher  of  Paddock’s  Lake 
County  weekly  group. 

*  ♦  ♦ 

Arthur  Z.  Kamin,  editor  of  the 
Shrewsbury  (N.J.)  Daily  Register  and 
the  Sunday  Register,  was  re-elected 
chairman  of  the  Board  of  Trustees  of 
Rutgers  University. 


MON1ALBANO 


The  Los  Angeles  Times’  newest  foreign 
bureau.  San  Salvador,  is  headed  by  42- 
year-old  William  D.  Montalbano.  During  a 
16-year  career  with  the  Miami  Herald 
Montalbano  distinguished  himself  as  a 
foreign  correspondent  in  Latin  America 
and  other  foreign  posts,  including  Peking. 


Look  for  him  now  in  the 

Los  Angeles  Times 
Washington  Post  News 
Service 

1150  15th  St.  NW.  Washington.  DC  20071 
_ (202)  334-6173 _ 


Karen  Elliott  House,  Wall 
Street  Journal  diplomatic  correspon¬ 
dent,  has  been  named  winner  of  the 
University  of  Southern  California  Jour¬ 
nalism  Alumni  Association’s  dis¬ 
tinguished  achievement  award.  She 
will  be  honored  at  a  November  16  din¬ 
ner. 

*  *  * 

Andrea  A.  Beaderstadt,  who  has 
been  a  copy  editor  at  the  Anchorage 
(Alaska)  Times,  is  newly  appointed 
assistant  journalism  professor  at  St. 
Michael’s  College,  Winooski,  Vt.  Ear¬ 
lier,  she  was  a  reporter  for  the  Alaska 
Fisherman,  Juneau,  and  a  journalism 
instructor  at  Ferris  State  College,  Big 
Rapids,  Mich. 

♦  *  ♦ 

Ron  Willnow,  assistant  managing 
editor  of  the  St.  Louis  Post-Dispatch, 
moved  up  to  the  office  of  president  of 
The  Press  Club  of  Metropolitan  St. 
Louis  following  the  resignation  of  Tim 
Amberg. 

*  *  * 

Hoyt  Sanders  has  been  named 
circulation  director  of  Tucson  News¬ 
papers,  Inc.,  the  joint  subsidiary  of  the 
Tucson  Citizen  and  Arizona  Daily  Star. 
Sanders  had  been  circulation  director 
for  six  years  for  the  Austin  (Tex.) 
American-Statesman.  Previously,  he 
had  worked  for  the  Grand  Junction 
(Colo.)  Daily  Sentinel,  Florida  Times- 
Union,  Jacksonville,  and  the  Macon 
(Ga.)  Telegraph. 

(Continued  on  page  26) 
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Notes  on  people 


Co-publishers  plan 
ahead  for  next  year 

The  New  London  (Conn.)  Day  is 
undertaking  a  wide  search  for  a  suc¬ 
cessor  to  its  co-publishers  who  will  re¬ 
tire  next  summer. 

Both  Deane  C.  Avery,  who  also  is 
The  Day’s  editor,  and  E.  Wesley  Ham¬ 
mond,  the  general  manager,  will  offi¬ 
cially  retire  next  September  1 .  Actual¬ 
ly,  they  plan  to  leave  their  posts  some¬ 
time  next  July. 

The  next  publisher  also  will  hold  the 
title  of  editor.  Alcino  G.  Almeida,  the 
paper’s  controller,  will  become  general 
manager,  succeeding  Hammond  in  that 
post. 

Avery  will  retire  on  reaching  age  62, 
and  Hammond,  who  will  be  65  early  in 
1985,  decided  to  advance  his  retirement 
by  six  months  to  coincide  with  Avery’s 
plans. 

Avery,  with  the  paper  36  years,  made 
his  decision  to  retire  at  62  some  time 
ago.  “The  mates  in  my  family  are  not 
noted  for  their  longevity,  he  com¬ 
mented.  “I  want  a  chance  to  sniff  the 
petunias  for  awhile.’’ 

Hammond,  with  The  Day  35  years, 
added,  “1  had  planned  to  retire  March 
1,  1985,  but  when  Deane  told  me  he 
wanted  to  retire  at  62, 1  decided  to  adv¬ 
ance  my  retirement  date  so  that  we’d  go 
out  together.’’ 

The  newspapermen  were  named  co¬ 
publishers  in  1976.  Avery  had  started 
as  Groton  reporter  in  1947  after  three 
years  as  a  Navy  pilot  in  World  War  II 
and  held  newsroom  positions  including 
managing  editor  and  executive  editor. 
Hammond  joined  the  staff  as  bookeep- 
er-cashier  after  Army  service  and  later 
was  controller  and  business  manager. 

Exchange  jobs 
across  the  Atlantic 

Barbara  Hutmacher  MacLean,  peo¬ 
ple  editor  at  the  Wenatchee  (Wash.) 
World,  is  exchanging  her  Job  for  the 
next  six  months  with  a  feature  writer, 
Geraldine  Sykes  of  the  Huddersifeld 
Examiner,  a  45,000-circulation  daily  in 
England. 

MacLean,  who  wrote  letters  to 
women’s  editors  of  British  newspapers 
proposing  an  exchange  of  jobs,  says  the 
two  women  are  exchanging  homes, 
cars,  utility  bills,  potted  plants  and  “at 
this  end,  a  black  lab  and  a  former  dog- 
of-the  week.’’ 

In  early  arrangements  it  seemed  they 
might  trade  salaries  but  this  became  too 
complicated.  So  each  paper  will  pay  its 
own  writer’s  salary  with  banks  han¬ 
dling  the  rate  of  exchange. 
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The  Examiner  is  beginning  a 
changeover  to  video  display  terminals, 
but  presently  only  one  is  there  in  the 
composing  room  and  reporters  have  to 
use  typewriters.  Staffers  at  the 
Wenatchee  World,  27,752-circulation, 
already  use  terminals. 


MacLean  says  both  journalists  are 
excited  about  the  exchange  and  all 
should  go  well  “if  I  can  just  remember 
how  to  use  a  typewriter.’’ 


Newspeople 

(Continued  from  page  25) 


Estelle  Walpin  has  been 
appointed  art  director  of  Weight 
Watchers  magazine.  She  previously 
was  art  director  of  Suburbia  Today 
magazine,  a  Sunday  supplement  for  the 
Gannett  Westchester-Rockland  News¬ 
papers. 

*  t  * 

John  Kuhn,  circulation  consultant, 
retired  after  completing  36  years  with 
the  Charleston  (W.Va.)  Newspapers. 
He  served  in  a  number  of  positions 
including  circulation  district  and  pro¬ 
motion  manager,  personnel  manager 
and  circulation  director. 

*  ♦  * 

Cherie  Bryant  has  been  named 
national  advertising  manager  for  the 
Antelope  Valley  Press,  Palmdale, 
Calif.  She  has  been  in  the  department 
since  1972. 

Correction 

Jack  Findley,  former  director  of  con¬ 
sumer  services  for  the  Dallas  Times 
Herald,  was  promoted  to  director  of 
circulation.  Laurie  Smith  Walton, 
Times  Herald  director  of  consumer 
marketing,  was  named  director  of 
marketing. 

In  the  August  13  issue,  an  item  sub¬ 
mitted  by  a  stringer  incorrectly  gave 
their  newspaper  affiliation  as  the  Dal¬ 
las  Morning  News. 


Thompson  named 
to  major  AP  posts 

Ronald  E.  Thompson  has  been 
appointed  personnel  manager  and 
assistant  general  manager  of  the 
Associated  Press. 

Keith  Fuller,  president  and  general 
manager,  said  Thompson’s  designation 
as  assistant  general  manager  as  well  as 
personnel  manager  was  “in  recognition 
of  the  importance  of  the  position  and 
the  personnel  department’s 
involvement  in  virtually  all  areas  of  our 
worldwide  operations.’’ 

Thompson  succeeds  Charles  J. 
Lewis,  who  was  appointed  assistant 
chief  of  the  Washington  bureau.  He  will 
report  to  Thomas  F.  Pendergast, 
vicepresident  and  director  of  personnel 
and  labor  relations. 

An  AP  personnel  executive  for  eight 
years,  Thompson  has  served  as  com¬ 
munications  director  since  November 
of  1981.  He  joined  the  AP  at  Dallas  in 
1961  and  was  appointed  San  Antonio 
correspondent  in  1963.  He  was 
assigned  to  the  Houston  Space  Center 
in  1965  as  an  aerospace  writer. 

Thompson  was  appointed  news  edi¬ 
tor  at  New  Orleans  in  1967  and  trans¬ 
ferred  to  New  York  a  year  later  as  a 
newspaper  membership  executive.  His 
subsequent  posts  included  assistant  to 
the  deputy  general  manager,  general 
executive,  and  appointment  as  deputy 
personnel  director  in  1977. 


Deaths 


Leon  Bush  Perry,  62,  sports  editor 
of  the  Dublin  (Ga.)  Courier  Herald, 
died  July  30  at  his  home.  He  was  in  ill 
health  for  some  time. 

*  ♦  ♦ 

Walter  North,  80,  who  spent  23 
years  as  an  advertising  executive  with 
the  Hearst  Corp.,  leaving  when  the 
company  closed  the  Oakland  Post- 
Enquirer  where  he  was  national 
advertising  manager,  died  July  31  at  his 
home  in  El  Cerrito,  Calif.  After  Hearst, 
he  spent  20  years  with  what  is  now 
Branham/Newspaper  Sales. 

*  * 

William  L.  Wisner  Jr.,  69,  editor 
and  outdoors  writer  who  wrote  col¬ 
umns  for  the  old  World  Telegram,  the 
New  York  Post  and  Newsday,  Long 
Island,  died  August  3  in  Brightwaters, 
L.I. 

t  :)(  9(c 

Gordon  Johnston,  63,  the  cartoon¬ 
ist  who  created  “It  Happened  in  Cana¬ 
da"  series  published  in  65  newspapers 
across  the  country,  died  August  3  after 
a  lengthy  illness.  At  one  time  he  work¬ 
ed  as  staff  cartoonist  for  the  Ottawa 
Citizen. 
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their  increase  in  efficiency.  They’ve 
got  to  keep  their  production  costs  down 
in  order  to  compete  with  tv,  news 
magazines,  and  all  the  other  news 
transmitting  devices. 

“One  of  these  days  we  might  have 
the  phone  company  giving  newspapers 
on  tv  screens  at  home,  thus  giving  the 
entire  U.S.  population  eyestrain  and 
hives  and  all  other  ill  effects  The  News¬ 
paper  Guild  claims  come  from  these 
machines.  In  the  meantime,  newspa¬ 
pers  are  going  to  have  enough  trouble 
providing  a  reasonable  alternative  to 
that  type  of  news  distribution.” 

Blue  Chip’s  merger 
doesn’t  affect  daily 

Blue  Chip  Stamps  Co.  of  Los 
Angeles  was  merged  into  Berkshire 
Hathaway,  an  Omaha-based  holding 
company. 

Berkshire  owned  60%  of  Blue  Chip, 
which  in  turn  was  owner  of  the  Buffalo 
Evening  News. 

Warren  Buffett,  chairman  of 
Berkshire  Hathaway,  owned  control¬ 
ling  interest  in  Blue  Chip.  Buffett  is 
chairman  of  the  Buffalo  paper. 

Stanford  Lipsey,  president  and  pub¬ 
lisher  of  the  News,  said  the  merger  was 
done  “to  simplify  the  operation”  of  the 
two  companies  and  will  “in  no  way  at 
alt”  affect  the  newspaper’s  operations. 

Blue  Chip  Stamps  has  become  a 
division  of  Berkshire  Hathaway. 

Computers  given 
to  Lehigh  Univ. 

Lehigh  University’s  student  news¬ 
paper,  the  Brown  and  White,  has  re¬ 
tired  its  manual  typewriters  and  en¬ 
tered  the  computer  age  thanks  to  a  gift 
from  the  Call  Chronicle  Newspapers  of 
Allentown,  Pa. 

The  company  donated  microcompu¬ 
ter  equipment  specifically  designed  to 
produce  newspapers  to  Lehigh’s  jour¬ 
nalism  division,  which  traded  some  of 
the  equipment  for  a  newer  system  and 
is  rebuilding  other  equipment.  Accord¬ 
ing  to  Walter  W.  Trimble,  assistant  pro¬ 
fessor  of  journalism,  the  gift  saved  the 
school  more  than  $1(X),000. 

The  new  system,  being  installed  this 
summer,  includes  16  video  display  ter¬ 
minals  manufactured  by  Newspaper 
Electronics  Corp.  of  Kansas  City, 
three  printers  and  three  typesetters  to 
produce  camera-ready  type.  In  addi¬ 
tion  to  the  Call-Chronicle  gift,  part  of 
the  cost  is  being  paid  by  the  University 
and  the  remainder  is  being  raised  from 
Lehigh  journalism  alumni. 
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Pilot  crime  watch 
program  gets  results 

Over  the  past  two  months  (June  1- 
July  22),  Tampa  Tribune  carriers  par¬ 
ticipating  in  a  pilot  crime  watch  pro¬ 
gram,  have  reported  thirty-three 
incidents  to  the  Hillsborough  County 
Sheriff  s  Office.  These  incidents  range 
from  suspicious  persons  to  attempted 
burglary  and  attempted  rape. 

Currently,  the  Tribune  program  is 
operated  only  in  the  circulation  area 
served  by  the  East  Hillsborough  Tri¬ 
bune,  a  zoned  edition  of  Tampa  Tri¬ 
bune.  The  program  will  be  monitored 
for  a  year  and  its  effectiveness 
determined. 

Early  indications  are  that  the  pro¬ 
gram  is  a  success. 

The  carriers  involved  in  the  program, 
64  of  82  carriers  in  the  area,  purchase 
citizen’s  band  radios  and  antennae 
from  the  Tribune  Company  at  a  re¬ 
duced  rate.  The  radio  gear  is  then  the 
property  of  the  employee.  Company 
personnel  assist  in  installing  the  equip¬ 
ment. 

Each  night,  as  the  carriers  drive  their 
routes,  they  communicate  with  a  dis¬ 
trict  supervisor  who  mans  the  “base 
station”  in  the  company’s  Brandon 
office. 

The  carriers  were  trained  in  observa¬ 
tion  and  crime  reporting  techniques  by 
the  Sheriff s  department. 


Dallas  Morning  News 
revamps  its  tv  book 

Dallas  Morning  News  has  expanded 
its  Sunday  television  guide  and  re¬ 
named  it  TV  Magazine. 

Formerly  TV  Channels ,  the  re¬ 
vamped  magazine  is  printed  on  super- 
calendared  stock  and  features  a  new 
logo  and  cover  design  with  four  color 
bleed  and  color  photograph. 

The  magazine  has  increased  its  pro¬ 
gram  listings  to  24  hours  for  network, 
public  and  independent  stations,  as 
well  as  for  18  cable  channels.  Daily  tv 
and  cable  grids  have  been  reworked  to 
allow  descriptions  of  more  prime  time 
shows  in  the  grid. 

In  addition  to  its  “Movies  at  a 
Glance”  capsule,  the  magazine  now 
offers  “Cable  Movies  at  a  Glance,”  a 
complete  listing  and  synopsis  of  all 
cable  tv  movies  for  that  week. 

“The  introduction  of  our  magazine  is 
part  of  our  on-going  efforts  to  con¬ 
sistently  enhance  our  Sunday  product 
for  both  readers  and  advertisers,”  said 
Harry  M.  Stanley  Jr.,  senior  vicepresi¬ 
dent  of  the  Morning  News. 

The  Morning  News  said  in  January, 
1982,  it  became  the  first  paper  in  Texas 
to  provide  complete  cable  listings,  and 
stated  it  is  now  the  only  newspaper  in 
Dallas  to  publish  three  Sunday  maga¬ 
zines — TV  Magazine,  Dallas  Life 
Magazine  and  Parade. 


When  the  subject  is 
rail  height,  call 
this  line  before  jou 
write  one 
202-835-9555. 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  .American  Railroad  Foundation. 

^American  Railroad  Foundation 
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PLANT  &  EQUIPMENT  NEWS 


THE  NEWEST — Patti  Capone  demonstrates  the  page  review  capabilities 
of  the  new  Atex  Graphics  terminal. 

Atex  to  show  off  new 
graphic  system  products 


Atex,  Inc.  said  it  will  introduce  new 
products  for  newspapers  and  maga¬ 
zines  at  the  Inca  Fiej  Research 
Association  (IFRA)  EXPO  1983  in  Am¬ 
sterdam,  Holland,  October  10-13. 

The  new  products  to  be  shown  by 
Atex  include  the  News  Layout  System, 
Interactive  Page  Layout  (for  Maga¬ 
zines)  and  the  Classified  Pagination 
System.  Other  new  products  to  be 
shown  include  its  slim  keyboard,  the 
Atex  remote  bureau  work  stations  and 
the  Integrated  Advertising  System 
(IAS). 

News  layout  system 

The  Atex  Graphics  Terminal,  with 
high  resolution  graphics,  is  the  basis  for 
the  News  Layout  System.  The  hard¬ 
ware  and  special  software  is  integrated 
with  the  Atex  editorial  system  allowing 
editors  to  design  pages  in  detail,  and 
have  the  system  automatically  create 
typesetting  formats  for  each  item.  Edi¬ 
tors  can  track  the  progress  of  the  var¬ 
ious  pieces — stories,  headlines,  cap¬ 
tions,  quotation  boxes  and  artwork — 
from  creation  to  the  finished  product 
right  before  output.  Page  design  and 
content  changes  can  be  made  quickly 
and  easily. 

A  News  Layout  System  will  be 
demonstrated  with  hardware  that 
allows  the  Atex  Graphics  Terminal  to 
also  function  as  an  Atex  editorial  ter¬ 
minal. 


The  Atex  Interactive  Page  Layout 
System  is  closely  related  to  the  Atex 
News  Layout  System  and  makes  use  of 
the  Atex  Graphics  Terminal.  Precise 
magazine  page  layout  is  accomplished 
using  the  system  which  has  the  flexibil¬ 
ity  to  couple  with  Atex’s  wealth  of 
experience  in  the  magazine  market  and 
with  multi-media  applications. 

Classified  pagination  system 
Also  to  be  demonstrated  is  the  Clas¬ 
sified  Pagination  System.  Classified 
Pagination  operates  with  the  existing 
Atex  Classified  Advertising  package.  It 
places  display  ads,  fills  agate  ads,  and 
provides  immediate  visual  feedback  on 
the  results  of  pagination  via  the  Atex 
Graphics  Terminal. 

The  Atex  Graphics  Terminal  allows 
the  operator  to  review  pages,  make 
changes,  and  assign  display  ads  to 
specific  positions. 

Integrated  advertising  system 
A  first  for  larger  newspapers  is  the 
introduction  of  the  Integrated 
Advertising  System.  IAS  responds  to 
all  of  a  newspaper  advertising 
department’s  needs  beginning  with 
sales,  and  extending  through  order  en¬ 
try,  credit  checking,  individualized 
management  reports,  and  composition 
options  to  the  production  process. 

IAS  offers  order  entry  capabilities 
for  all  types  of  ads,  including  classified. 


Run  of  Press,  and  display  advertising. 

It  has  time-saving  features  such  as  pro¬ 
duction  control,  ad  tracking,  and  com¬ 
position  options.  The  Integrated 
Advertising  System  furnishes  reports 
to  assist  advertising  operations  man¬ 
agement,  and  provides  quick,  accurate 
information  to  improve  customer  serv¬ 
ice. 

Bureaus 

Atex  also  will  launch  two  remote 
bureau  products  at  this  year’s  IFRA 
Expo.  These  additions  to  the  Atex  500 
line  of  remote  terminals  include  the 
Atex  502  with  a  full  floppy  disk  drive, 
and  the  Atex  510  which  has  a  sealed 
10-MB  disk  drive. 

Atex  said  these  compact  work  sta¬ 
tions  provide  an  efficient  way  to  write 
and  edit  news  stories  at  a  bureau,  then 
transmit  them  to  the  main  office.  Fitt¬ 
ing  easily  on  a  desk  or  table,  the  control 
unit  with  monitor  on  top  measures 
485mm  (19  inches)  wide  by  295mm 
(11 '/2  inches)  deep. 

The  Atex  500  family  communicates 
via  Atex-HDLC  or  error-checking 
asynchronous  protecol  with  an  Atex 
host  system  or  another  Atex  500  prod¬ 
uct,  according  to  the  network  require¬ 
ments.  These  work  stations  provide  full 
communications  between  publishing 
sites,  including  bureau-to-bureau, 
bureau-to-home  office,  and  home 
office-to-bureau. 

Atex’s  products  designed  for  maga¬ 
zines,  books,  and  the  corporate  mar¬ 
ket,  include  MagPag  for  the  layout  of 
magazines,  and  TexPag  for  pagination 
of  technical  documentation.  A  graphics 
monitor  (“soft  typesetter’’)  will  allow 
visitors  to  see  how  actual  pages  will 
appear. 

Other  software  products  to  be  shown 
are  “Document  Processing’’  for  text 
processing  applications  using  printers 
instead  of  typesetters,  “Sort”  for  alpha 
and  numeric  sorting  of  text,  and 
“Exchange”  for  the  conversion  of  data 
from  one  format  to  another,  such  as 
data  received  from  another  system. 

Atex  will  have  a  demonstration  of  its 
new  VideoAtex  System  for  cable 
publishing  applications  including  tele¬ 
text  and  videotex.  This  system  mixes 
color  graphics  and  text  for  unique 
editorial  and  advertising  displays. 

The  VideoAtex  system  is  in  use  by 
several  publishers  in  the  United  States 
who  supply  local  editorial  and  advertis¬ 
ing  material  to  cable  television  stations. 
It  also  is  being  used  in  major  teletext 
and  videotex  projects  in  the  U.S. 

Also  to  be  shown  is  the  new  Atex 
slim  keyboard.  Scheduled  for  1984 
delivery,  this  keyboard  is  30mm  high  at 
the  home  row.  The  new  video  monitor 
will  feature  easily  accessible  display 
contrast  and  brightness  controls  and 
improved  display  quality.  It  also  meets 
all  European  ergonomic  requirements. 
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Your  best  choice  M 

for  cost-effective  ^ 

letterpress  systems. 
Now  and  for  the  future 


At  NAPP  Systems,  we  think  we  have 
the  best  customers  in  the  world. 

They  strive  for  excellence.  Their  interest  in 
printing  a  quality  newspaper  is  reflected  in  their 
demanding  production  standards. 

More  newspapers  think  NAPP  letterpress 
plates  are  the  best  in  the  world. 

NAPP  Systems  provides  high-quadity  letterpress  plates 
for  more  newspapers  throughout  the  world  than  any  other 
manufacturer.  Over  the  past  decade,  we  earned  this 
marketshsire  by  satisfying  our  customers’  needs  with  new 
products  and  cost-effective  letterpress  systems. 

Let  NAPP  bring  you  the  best  —  and  latest  — 
letterpress  technology  in  the  world. 

As  the  global  leader  in  letterpress  products,  we  feel  a 
responsibility  to  encourage  advances  in  letterpress  tech¬ 
nology.  Our  annuEil  “Best  in  the  World”  contest  recognizes 
achievement  in  letterpress  reproduction.  Innovative,  on¬ 
going  product  research  and  development  allows  us  to  serve  the 
industry  as  a  technical  resource. 

Explore  the  future  of  letterpress  printing  with  NAPP  Systems. 
We’ll  discuss  our  most  recent  product  line  —  and  give  you  a 
preview  of  technology  on  the  horizon.  It  pays  to  choose  the  best. 


IXIAPP 

NAPP  SYSTEMS  (USA)  Inc.,  360  S.  Pacific  St..  San  Marcos.  CA  92069,  (619)  744-4387 


Newsweek  buys 
advanced  color 
sending  system 

Newsweek  magazine  and 
Information  International,  Inc.,  (triple- 
I)  have  announced  an  equipment  order 
for  triple-I’s  InfoCOLOR-2  production 
package. 

InfoCOLOR-1,  triple-I’s  first- 
generation  product,  has  been  in  use  at 
Newsweek  for  the  past  two  years  for 
the  production  of  up  to  four  full-color 
editorial  pages  in  each  weekly  national 
and  international  edition. 

InfoCOLOR-2  will  allow  Newsweek 
to  increase  its  electronic  prepress  pro¬ 
duction  capabilities  for  the  processing 
and  recording  of  four-color  illustrations 
over  the  existing  Newsweek/triple-I 
data  transmission  network,  with  eight 
sites  in  the  United  States,  Hong  Kong 
and  Switzerland.  InfoCOLOR-2  is 
designed  to  provide  high-speed 
transmission  over  low-cost  com¬ 
munication  links. 

“Coupled  with  our  Crosfield  Studio 
860  color  front-end  system,  triple-I’s 
InfoCOLOR-2  and  the  InfoCOLOR 
Conversion  Unit  will  permit  the 
transmission  of  any  four-color  page  or 
cover  directly  to  any  of  our  domestic 
and  international  printing  locations,” 
said  Todd  Rankin,  Newsweek  senior 
vicepresident  for  operations.  “The 
ability  to  integrate  these  systems  into 
our  prepress  production  will  allow  us  to 
continue  to  provide  our  three  million 
subscribers  with  the  latest  coverage  of 
breaking  news  events." 

Newsweek  director  of  technology 
development  Michael  Ashton  is  also 
looking  forward  to  InfoCOLOR-2. 
‘‘Data  transmission  of  the 
InfoCOLOR-2  digitized  color  pages 
will  afford  Newsweek  with  an  even  fas¬ 
ter  ability  for  truly  late-breaking,  high- 
quality  color  to  appear  in  the  magazine. 
InfoCOLOR-2  combines  all  the  advan¬ 
tages  of  an  electronic  color  prepress 
system  with  our  remote  VideoComp 
network.” 

Information  International  president 
and  chief  executive  officer  A.L. 
Fenaughty  noted  that  an  on-going 
relationship  between  triple-I  and 
Newsweek  has  led  to  such  enhance¬ 
ments  as  InfoCOLOR-2.  “Our  technol¬ 
ogy  development  in  electronic  color 
production  has  been  aided  by  News- 
week’s  confidence  in  our  systems,  and 
we  are  looking  forward  to 
implementation  of  InfoCOLOR-2  and 
work  on  future  processes.” 

Newsweek  has  ordered  the  following 
triple-1  equipment  package  for 
InfoCOLOR-2  production: 

Triple-!’ s  InfoCOLOR-2  electronic 
color  software,  which  offers  enhance- 
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ments  in  production  speed  and  quality. 
Using  the  triple-I  InfoCOLOR  Conver¬ 
sion  Unit,  a  direct  electronic  connec¬ 
tion  is  established  between  the  Cros- 
field  color  separation  system  and  out¬ 
put  recording  on  the  Information 
International  VideoComp  570 
Pagesetters.  This  process  allows  the 
elimination  of  several  intermediate  pro¬ 
duction  steps,  including  mechanical 
stripping  of  color  halftones. 
InfoCOLOR-2  allows  “half-signature” 
four-page  imposition  and/or  single  page 
recording  on  the  VideoComp  570 
P&gcscttcrs . 

Two  Model  2082  InfoCOLOR  Con¬ 
version  Units  (ICUs).  Triple-I’s  high¬ 
speed,  special  purpose  processor  takes 
separations  from  a  digital  color  scanner 
or  color  production  system  and  con¬ 
verts  the  separation  information  into 
triple-I  data  format,  compressing  the 
data  for  transmission  to  output  on 
Information  International’s 
VideoComp  570  Pagesetters  at  News¬ 
week  network  sites. 

Eight  InfoCOLOR-2  record  feature 
upgrades  for  Newsweek’s  existing 
VideoComp  570  Pagesetters.  Each 
Pagesetter  in  the  Newsweek  network 
will  be  outfitted  to  receive  and  record 
transmitted  lnfoCOLOR-2  processed 
halftones. 

One  triple-1 2001C  File  Manager  sys¬ 
tem  for  data  storage. 

Value  of  the  equipment  in  the 
InfoCOLOR-2  package  is  in  excess  of 
$500,000.  Live  production  with 
InfoCOLOR-2  software  is  expected  to 
be  underway  in  April,  1984. 

Antitrust  suit 
settlement  sealed 

A  four-year  old  Federal  antitrust  suit 
between  Donnelly  Publications,  pub¬ 
lisher  of  free  suburban  weeklies  and 
semi-weeklies,  and  Pulitzer  Publishing 
Co.,  publisher  of  St.  Louis  Post- 
Dispatch,  was  settled  out  of  court  in 
late  June. 

The  case  was  dismissed  by  U.S.  Dis¬ 
trict  Judge  H.  Kenneth  Wangelin,  who 
sealed  the  record  of  the  case. 

The  St.  Charles  Journal,  Inc.  and  dis¬ 
tributors  of  St.  Louis  Glohe-Democrat 
sued  Pulitzer  alleging  a  special  edition 
of  the  Post-Dispatch,  known  as  the  St. 
Charles  Post  was  sold  below  its  pro¬ 
duction  cost  in  order  to  drive  the  com¬ 
petition  out  of  business.  The  St. 
Charles  Journal,  a  daily,  went  out  of 
business  in  March  1979. 

Pulitzer  accused  Donnelly  group  of 
adopting  “fraudulent  and  unfair  prac¬ 
tices  for  obtaining  and  retaining 
advertising  business.” 

Jim  Donnelly,  Jr.,  publisher  of  the 
group,  said  the  suit  was  resolved  in  his 
favor,  although  he  received  no  financial 
settlement. 


Mailroom 

expansion 

announced 

Tacoma  (Wash.)  News  Tribune  has 
announced  the  selection  of  a  Ferag 
single  copy  conveyor  system  (SCC)  for 
its  mailroom  expansion  program. 

The  expansion  program  is  designed 
to  provide  increased  capability  for  the 
handling  of  a  steadily  growing  number 
of  advertising  inserts  and  preprinted 
sections  in  the  News  Tribune. 

The  new  Ferag  system,  which  is 
scheduled  to  be  in  operation  in  April, 
1984,  will  eliminate  paper  jams  and  the 
resulting  press  stops  and  downtime 
typically  caused  by  wire  conveyors, 
especially  when  newspaper  products  of 
varying  page  sizes  are  being  printed 
and  processed.  With  the  Ferag  system, 
the  News  Tribune  expects  to  increase 
its  mailroom  through-put,  according  to 
Jeff  Stalcup,  production  manager. 

In  addition  to  improving  mailroom 
productivity,  Stalcup  expects  the 
unique  single  copy  handling  feature  of 
the  Ferag  system  to  result  in  the  pro¬ 
duction  of  an  improved  quality  product 
with  less  waste  and  spoilage. 

The  Tribune  system  will  consist  of 
two  Ferag  SCC  processing  lines  of 
more  than  700  feet  of  conveyor,  picking 
up  products  simultaneously  at  any  two 
of  three  folder  deliveries  on  two  offset 
press  lines.  The  conveying  system  will 
deliver  and  release  products  in  any 
desired  sequence  to  a  bank  of  three 
stackers. 

The  Ferag  single  copy  conveyor  is  a 
precise,  computer-controlled  auto¬ 
mated  conveying  system  which  pro¬ 
vides  for  production  monitoring,  data 
collection,  and  flexible  delivery  to  a 
variety  of  processing  and  assembly 
equipment  including  several  stackers 
operating  in  tandem. 

This  approach  permits  uninterrupted 
production,  according  to  Norm  Pro¬ 
van,  Jr.,  Ferag  sales  vicepresident, 
who  noted  that  if  one  stacker  malfunc¬ 
tions,  production  flow  can  auto¬ 
matically  be  switched  to  another  stack¬ 
er  without  creating  waste  or  a  produc¬ 
tion  stop.  Multiple  stacker  sequenced 
delivery  is  also  helpful  in  improving 
productivity  in  mailrooms  linked  to 
high-speed  presses.  Provan  said. 

The  News  Tribune  system  is  being 
laid  out  and  engineered  for  the  possible 
future  addition  of  Ferag  inserting  and 
other  materials  processing  equipment. 

Liberia  closes  daily 

The  Liberian  Government  has  closed 
until  further  notice  the  Daily  Observer, 
the  only  independent  daily  newspaper, 
in  Abidjan,  Ivory  Coast.  The  closing 
was  reported  by  Monrovia  radio. 
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Optometrists  say  VDT 
can  blur  vision 


Minor  vision  problems  can  become  M 
major  sources  of  discomfort  for  video  re 
display  terminal  (VDT)  operators,  says  ai 
the  American  Optometric  Association,  ui 
Although  a  recent  National  Research 
Council  study  found  no  evidence  that  pi 
VDT  use  damages  workers’  vision,  the  O] 
optometrists  say  existing  vision  pro-  e^ 
blems  often  contribute  to  headaches,  rc 
blurring  vision,  itching  and  burning  vi 
eyes,  eye  fatigue,  flickering  sensations  tf 
and  other  symptoms  of  eye  strain  w 
among  VDT  users.  tl 

Difficulties  are  likely  to  arise  with 
minor  vision  disorders  that  generally  is 
do  not  interfere  with  normal  tasks ,  such  si 
as  reading,  driving  or  watching  televi-  fi 
sion,  AOA  said.  This  is  because  VDT  p 
work  puts  stress  on  vision  by  requiring 
the  eyes  to  focus  for  long  periods  of 
time  on  close  work,  when  the  eyes’  nat¬ 
ural  inclination  is  to  focus  on  things  at  a 
distance.  „ 

In  addition,  VDT  use  can  aggravate  | 
moderate  and  more  severe  vision  pro-  ^ 
blems,  the  AOA  said.  Workers  may  ^ 
find  that  their  prescription  lenses  no 
longer  meet  their  on-the-job  seeing  g 
needs.  It  may  be  necessary  to  obtain 
prescription  lenses  to  be  worn  only  for 
VDT  viewing.  Such  lenses  are  designed 
with  the  individual’s  VDT  seeing  dis¬ 
tances  in  mind.  They  are  often  needed 
by  bifocal  and  trifocal  wearers. 

The  association  recommends  VDT 
operators  have  a  thorough  vision 
examination  every  year.  Although 
VDT  use  may  not  cause  vision  pro¬ 
blems,  the  eyes  are  always  changing. 

Topeka  daily 
to  print  USA  Today 

Journal-World  in  Lawrence,  Kan¬ 
sas,  is  enlarging  its  production  capacity 
in  order  to  print  USA  Today,  the 
national  newspaper  that  is  expected  to 
be  distributed  in  Kansas  City  by  early 
1984. 

Owners  of  the  Journal-World  have 
signed  a  three-year  printing  contract 
with  USA  Today,  which  is  owned  by 
Gannett  Co.  Inc. 

Ralph  Gage,  general  manager  of  the 
Journal- World,  said  Gannett  officials 
have  not  indicated  how  many  papers 
they  will  print  for  USA  Today.  He  said 
Journal-World’s  building  would  be 
expanded  and  additional  press  units 
added  to  accommodate  USA  Today’s 
needs. 

Gage  said  the  Journal- World’s  print¬ 
ing  plant  will  be  ready  by  the  first  quar¬ 
ter  of  1984  to  begin  production  of  USA 
Today. 
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Minor  problems  that  occur  for  other 
reasons,  such  as  aging,  may  appear  at 
any  time  and  make  VDT  work 
uncomfortable  on  the  eyes. 

In  addition  to  keeping  vision  up  to 
par,  the  association  suggests  that  VDT 
operators  take  15-minute  eye  breaks 
every  two  hours  to  look  around  the 
room  and  rest  their  eyes,  or  to  do  less 
visually  demanding  tasks.  At  lunch, 
they  should  look  out  the  window,  take  a 
walk  or  do  other  activities  that  give 
their  eyes  a  chance  to  see  at  a  distance. 

If  eye  strain  symptoms  still  appear,  it 
is  time  to  look  at  environmental  factors 
such  as  glare,  lighting,  posture,  office 
furniture  used  with  the  VDTs  and 
placement  of  auxiliary  work  materials. 

Joins  MMN  staff 

Michelle  Egidio  has  joined  the  Chica¬ 
go  Million  Market  Newspapers’  sales 
staff,  assuming  the  client,  agency  and 
sales  territory  responsibilities  formerly 
covered  by  Lynn  Mabus.  Egidio  is  in 
her  ninth  year  of  selling  newspaper 
advertising  space. 


Digital  to  stay 
in  business  market 

Digital  Equipment  Corporation’s 
president  said  the  minicomputer  com¬ 
pany  would  continue  to  build  products 
for  business  and  not  for  the  consumer 
market. 

Kenneth  Olsen,  the  president,  told 
industry  analysts  that  the  company’s 
goal  is  to  produce  the  highest-quality 
products  for  the  most  critical  customer 
and  most  critical  applications. 

He  said  the  company,  which  is 
experiencing  declining  profits,  had  no 
plans  to  enter  the  consumer  market. 


No  smoking 
in  newsroom 

Consistent  complaints  by  non¬ 
smoking  staff  members  and  the 
public  have  led  to  a  policy  prohibit¬ 
ing  smoking  in  the  newsroom  of  the 
Idaho  Falls  (Ida.)  Post-Register. 

The  policy  was  enacted  without 
serious  protest  by  the  half-dozen 
smokers  in  the  editorial 
department,  according  to  L.  Peter 
Krieg,  managing  editor. 


Goss;  A  modular  system 

Market-Driven  for  offset 

Technology _ conversion _ 

The  Goss  Headliner  Offset 


Application 
Color  arrangements 


Available  features 

Cutoffs: 

Web  width: 


Goss  Products 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Avenue 
Chicago,  Illinois  60650 
312/656-8600.  Telex  253478. 


Replace  letterpress  units 
_ Totally  new  press _ 

ints  Color  half-deck 
Color  couple 

_ Color  cylinder _ 

s 

jtoffs:  2iy2",  22",  223/4"  or  239/16" 

(546,  560,  578  or  598  mm) 
width:  50"  to  68"  (1270  mm  to  1727  mm) 
Speed  to  60,000  pph 
Goss  Regent  2:1  folder 
Goss  Color  Control  System 
Goss  Press  Control  System  and 
Page  Area  Reader 

_ Noise  Abatement  Enclosure _ 

The  Headliner®  Offset  press  is  designed  to  provide 
the  excellent  print  quality,  high  productivity  and 
reliability  traditional  with  Goss  presses. 
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By  David  Astor 


Stayskal  embarks  on  canine  comic 


THeRE'^  fiOYQ,  THg  NBlAJ 
Doe  IN  Town,  he  chases  cats 

."FOR^^^OPiT/ 


LOTS  op  Does 
CHASE  CATS  FOR 
V  THE  PON  OF  IT/ y 


THE  ONES  IN 
THE  too? 


^  — — 


Oscar  and  Balderdash  (with  dark  ears)  eye  Floyd. 


Wayne 

Stayskal 


“Balderdash,”  a  comic  by  syndi¬ 
cated  Chicago  Tribune  editorial  car¬ 
toonist  Wayne  Stayskal  that  stars  a 
dog,  will  debut  Oct.  3. 

Stayskal  said  his  aim  in  creating  the 
Tribune  Company  Syndicate- 
distributed  strip  was  to  combine  tradi¬ 
tional  comic  elements  with  more  con¬ 
temporary  ones. 

“Balderdash  is  prone  to  many  of  the 
familiar  foibles  and  situations  of  classic 
comic  strip  cartoon  dogs,”  said  Stays¬ 
kal,  who  cited  the  “Blondie”  canine 
Daisy  as  one  of  his  influences.  “He 
runs  after  the  mailman  and  away  from 
the  dogcatcher;  he  loves  to  eat  and  loll 
around  on  the  furniture  when  his  ‘peo¬ 
ple’  are  out  of  the  house.  But  Balder¬ 
dash  is  mostly  a  1980s  dog.  He  would 
rather  eat  a  fast-food  hamburger  than 
go  bird-hunting,  and  his  master  George 
pages  him  with  a  beeper.” 

“Master”  might  not  be  quite  the 
right  word,  because  it  is  Balderdash 
that  takes  the  responsibility  of  cheering 
up  George  after  a  hard  day’s  work  and 
telling  him  not  to  watch  so  much  televi¬ 
sion. 

Other  characters  in  the  strip  include 
George’s  wife  Martha;  Balderdash’s 
canine  companion  Oscar;  and  the  nasty 
neighborhood  dog  Floyd.  This  bully 
contributes  to  what  Stayskal  describes 
as  the  strip’s  “sense  of  motion,”  as 
Balderdash  and  Oscar  frequently  have 
to  flee  Floyd  at  “Road  Runner”  speed. 
(All  three  canines  move  on  two  legs.) 

Newspapers  which  have  already 
signed  on  “Balderdash”  include  the 
Tribune,  Denver  Post,  Dallas  Times 


Herald  and  San  Antonio  Express. 

Stayskal — who  also  partly  modeled 
Balderdash  on  Buffy,  his  seven-year- 
old  golden  retriever — served  three 
years  in  the  Air  Force  before  attending 
Chicago’s  Academy  of  Fine  Art.  Start¬ 
ing  with  the  Chicago  American,  he  has 
worked  for  Windy  City  newspapers 
since  1957. 

‘Thought  Bubble’  comic 

“It’s  Your  World” — a  comic  featur¬ 
ing  such  “Thought  Bubble”  characters 
as  Howie,  Lost,  Ego,  Conscience, 
Free-Will,  Imagination,  and  Desire — 
will  be  offered  by  Harris  Com¬ 
munications  beginning  October. 


'^rriTHE- 
V«BLD  OF 

thousht! 


Mind  as  matter. 

“Everyone  lives  in  their  own  private 
‘World  of  Thought,”’  said  Dan  Harris, 
creator  and  writer  of  the  daily/Sunday 
strip  (Ted  Goff  is  the  artist).  “What 
we’ve  done  is  turn  that  world  into  a 
comic  strip  and  give  it  substance  by 
creating  ‘Thought  Bubbles’  that 
become  a  cartoon  characterization  of 
how  the  human  mind  works.  It  is  a 
humorous  strip  with  a  continuous  story 
line  that  incorporates  guidelines  for 
successful  living.” 

The  Harris  locale  is  1791 1-C  Sky 
Park,  Irvine,  Calif.  92714. 

KFS  picks  licensing  v.p. 

James  A.  Godbout  has  been 
appointed  vicepresident  for  licensing  at 
King  Features  Syndicate.  He  will  be 
responsible  for  King’s  domestic  and 
international  licensing  programs,  its 
book  packaging  arm,  and  its  special 


projects  and  promotions. 

The  University  of  Connecticut 
graduate  was  formerly  with  per¬ 
sonalized  paper  goods  manufacturer 
Nu-Art,  Inc.  as  president  of  its  direct 
response  division  and  corporate 
vicepresident  of  marketing. 

He  started  his  career  with  Johnson  & 
Johnson  as  a  production  and  customer 
service  manager,  and  then  served  as  a 
product  manager  and  sales  promotion/ 
marketing  executive  for  Avon  Pro¬ 
ducts.  He  was  also  with  Bevis 
Industries  as  vicepresident  and  general 
manager,  and  with  the  CBS  Publishing 
Division. 

London’s  bridge  to  U.S. 

Scripps-Howard  News  Service/ 
Independent  News  Alliance  began  dis¬ 
tributing  stories  in  North  America  Aug. 
29  from  the  morning  and  Sunday  Lon¬ 
don  Express  and  its  afternoon  sister, 
the  Evening  Standard. 

The  stories  (primarily  features)  carry 
a  “London  Express  Service”  credit 
line,  and  are  tailored  for  American 
readers  by  editors  in  SHNS/INA’s 
Washington  bureau. 

SHNS/INA  provides  various  materi¬ 
al  to  15  daily  papers  owned  by  E.W. 
Scripps  Co.  as  well  as  40  outside 
clients. 

‘Creating  Wealth’  series 

A  six-part  series  excerpted  from  the 
bestseller  Creating  Wealth  will  be  re¬ 
leased  Sept.  1 1  by  the  Field  Newspaper 
Syndicate’s  Select  Features 
department. 

The  Simon  &  Schuster  book  by  self- 
made  multimillionaire  Robert  G.  Allen 
discusses  how  investors  can  generate 
and  maintain  financial  stability  with  lit¬ 
tle  or  no  money.  His  first  book.  Noth¬ 
ing  Down,  was  on  the  New  York  Times 
bestseller  list  for  46  weeks. 

Pilots  get  ‘Alley’  strips 

Y'fiOT  A  PRETTY  BAD. GASH  )  \  \  SOMEWHERE  IN 

THERE,  F.W. ;  MEBBE^^ — *^TFRAjgCE ...BEHIMD  TH' 

THIS  WILL  HELP!  /  W...WHERE  A  SERMAN  LINES! 

- ,  ,  _ ;  ARE  WE?  -  -  , 


Alley  in  France. 

The  remaining  members  of  the  World 
War  1  Lafayette  Flying  Corps  were  pre¬ 
sented  with  original  “Alley  Oop”  strips 
at  their  Aug.  27  reunion  in  Parker,  Col. 

Since  May,  the  Newspaper  Enterprise 
Association-distributed  comic — which 
recently  celebrated  its  50th  birthday 
{E&P,  July  30) — has  featured  the  time¬ 
traveling  caveman  as  a  member  of  the 
(Continued  on  page  34) 
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IT  A\AKES  NO  SENSE  AT  ALL 
TALKIN'ID  YOU.  WE'RE  MILES 
APART  ON  BASIC  ISSUES! 

AT  TIMES  LIKE  THIS,  U 

PEOPLE  EITHER  60  ON  U 

STRIKE,  SET  A  DIVORCE,  v  ' 

OR  START  A  WAR. 


A  small  sampling  of 


...the  mighty  mini-panel 
that  will  become  a  daily 
habit  with  your  readers 


In  the  eyes  of  kids,  the  conventional  wisdom  of  grown-ups  creates  a  theatre  of 
the  absurd.  It’s  this  curious  world  that  confronts  the  two  feisty  occupants  of  SMALL 
TALK  every  day.  This  precocious  pair  responds  with  a  never-ending  series  of 
quips,  comments,  barbs  and  whimsies.. .that  often  lead  to  an  argument... occasion¬ 
ally  to  an  outlandish  caper.  And  the  SMALL  TALK  kids  do  it  within  the  snug  confines 
of  a  single  panel  only  one  column  wide! 

Pick  a  spot  for  SMALL  TALK  anywhere  -  from  the  front  page  to  the  classifieds 
-  and  run  it  every  day.  This  mighty  mini-panel  reproduces  with  clarity  and  impact, 
will  command  immediate  notice.. .and  quickly  become  quotable. 


IN  THIS  POLITICS  STUFF, 
PEOPLE  EITHER  TURN  TO  THE 
RIGHT  ORTURN  TO  THE  LEFT. 
\\  ( DOESN'T  ANYONE  WANNa' 
\U  60  STRAIGHT  AHEAD? 


O  Copyright  1963  Allan  Kelly. 
All  Rights  Reserved. 


.  SMALL  TALK™,  390  Stuart  St.,  Box  1276, 

*  Boston,  MA  02117 

I  Please  send  me  the  introductory  packet  of  24 
"  daily  SMALL  TALK  panels. 
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Try  SMALL  TALK  for  four  weeks.  To  receive  your  introductory  packet  of  24  >  Address  _ 
daily  panels,  simply  fill  in  and  mail  the  coupon  on  the  right.  Send  no  money.  " 
Newspapers  with  less  than  50,000  circulation  will  be  billed  $6.00  per  week.  ($2.00  I 
a  week  increase  for  each  additional  50,000  circulation.)  |  - 
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Underground  shopping  with  Goidstein 


By  David  Astor 

There  is  a  woman  who  went 
“underground”  more  than  10  years 
ago,  yet  the  only  people  who  might  con¬ 
sider  her  subversive  are  full-price 
retailers. 

She  is  “most  wanted”  in  a  sense — by 
thousands  of  consumers,  not  by  the 
FBI  on  post  office  posters.  But  the 
U.S.  Postal  Service  knows  her  well. 

If  all  this  seems  like  a  riddle.  Sue 
Goldstein  would  probably  find  a  low- 
price  answer  to  it.  Because  the  author 
and  syndicated  columnist  is  an  expert 
at  finding  name-brand  merchandise — 
whether  it  be  a  Porsche  or  a  shirt — at 
discounts  of  up  to  90%. 

Goldstein,  who  turned  42  on  Sept.  3, 
began  “The  Underground  Shopper” 
column  for  Universal  Press  Syndicate 
back  in  March.  But  it  was  in  1972  that 
the  mail-order  specialist  first  burst  on 
the  bargain-hunting  scene. 

When  she  moved  to  Dallas  that  year 
with  her  three-month-old  son  Josh, 
Goldstein  was  in  the  midst  of  getting  a 
divorce,  broke,  and  without  a  car.  At 
the  time,  she  knew  virtually  nothing 
about  buying  products  wholesale  and 
via  catalogs.  But  Goldstein  soon  found 
out,  and  published  her  first 
Underground  Shopper — a  48-page 
booklet  listing  discount  brand-name 
items  in  the  Dallas  area. 

Other  local  books — covering  Hous¬ 
ton,  San  Antonio,  Austin,  Boston, 
Detroit,  Miami,  Minneapolis/St.  Paul, 
St.  Louis,  Atlanta  and  Tulsa — followed 
over  the  years.  And  the  Dallas  one, 
now  in  its  1 1th  edition,  has  swelled  to 
over  10  times  its  original  size. 

This  year,  Goldstein  went  truly 
national .  T wo  months  after  the  debut  of 
her  twice-weekly  column  (one  of  which 
is  in  a  question-and-answer  format). 
Universal’s  Andrews  and  McMeel 
division  published  The  Underground 
ShopperlA  Guide  to  Discount  Mail- 
Order  Shopping.  Goldstein’s  book — 
which  gives  names,  addresses  and 
descriptions  of  769  bargain  sources  in 


Sue  Goldstein 


40  categories — has  already  sold  nearly 
100,000  copies.  And  at  E&P  press  time, 
Goldstein  was  close  to  an  agreement  to 
do  90-second  tv  spots  that  will  be  syndi¬ 
cated  throughout  the  country. 

Goldstein’s  operations  have  grown 
so  much  that  she  now  employs  a  staff  of 
40.  These  people  seek  out  mail-order 
companies  and  stores  with  “off-price” 
merchandise,  and  then  check  how  reli¬ 
able  they  are  by  purchasing  various 
items  (which  are  often  subsequently 
sent  or  brought  back  as  a  way  of 
ascertaining  the  outlets’  return  polic¬ 
ies).  The  companies  are  also  checked  to 
make  sure  they  are  not  under 
investigation  by  the  Better  Business 
Bureau  or  other  organizations.  Gold¬ 
stein  also  has  an  extensive  network  of 
free-lance  shoppers. 

The  thousands  upon  thousands  of 
consumers  who  use  the  discount 
information  compiled  by  Goldstein  and 
her  staff  are  usually  of  at  least  middle- 
income. 

“My  audience  doesn’t  have  $6,000 
for  a  dress,  but  they  might  have  $6,0(X) 
for  a  wardrobe  and  want  to  buy  $12,0(X) 
worth  of  goods  with  it,”  said  Goldstein 
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famed  coips.  “Oop”  cartoonist  Dave 
Graue  built  model  World  War  I  planes 
as  a  teenage  hobby. 

Cartoonist  Kilgore  dead 

A1  Kilgore,  best  known  for  his  “Bull- 
winkle”  comic  strip,  died  Aug.  15  in 
New  York  City. 

The  55-year-old  also  created  “Tv 
Starscreen  Puzzle,”  distributed  week- 
34 


ly  by  United  Feature  Syndicate;  and  co¬ 
authored  a  book  and  wrote,  produced 
and  diiected  a  10-part  PBS-tv  series 
about  Laurel  &  Hardy. 

Money-making  booklet 

Milton  M.  Rockmore  has  released 
the  first  in  a  series  of  booklets  contain¬ 
ing  the  most  novel  and  innovative  ideas 
from  his  Register  and  Tribune  Syn¬ 
dicate-distributed  “How  to  Make  Extra 
Money”  column. 

The  “31  Low-Cost  Ideas  That  Can 
Make  You  Rich”  booklet  suggests  that 
people  can  earn  money  pet-sitting. 


during  an  E«&P  interview.  “And  they 
want  to  ‘beat  the  system.’”  So  even 
though  the  U.S.  recession  seems  to  be 
easing  somewhat,  she  doesn’t  envision 
a  decrease  in  the  number  of 
“underground”  shoppers. 

One  recent  convert  to  this  bargain¬ 
seeking  group  was  a  cameraman  shoot¬ 
ing  a  catalog  for  an  appearance  Gold¬ 
stein  was  making  on  a  Detroit  tv  show 
last  month.  (The  columnist,  a  frequent 
tv  and  radio  talk  show  guest,  has  been 
touring  extensively  on  behalf  of  her 
new  book.)  When  the  cameraman 
zoomed  in  on  a  listing  for  $217  Century 
chairs,  he  yelled  “stop!” 

“The  guy  almost  fell  over,”  reported 
Goldstein.  It  seems  that  he  had  just  pur¬ 
chased  Century  chairs  for  $418. 

Among  the  other  bargains  Goldstein 
has  unearthed  are  gourmet  spices  for 
90%  off,  Wedgewood  china  for  70%  off, 
Oneida  stainless  for  60%  off.  Opium 
perfume  for  50%  off,  Rolex  watches  for 
35%  off,  and  Porsche  autos  for  20%  off. 

“There  are  very  few  things  that  you 
can’t  find  at  a  discount,”  declared 
Goldstein,  who  is  now  also  a  consultant 
to  developers  who  are  planning  to  build 
bargain  shopping  malls  in  various  U.S. 
cities. 

And  speaking  of  business,  many  of 
Goldstein’s  followers  are  doctors, 
dentists,  lawyers  and  others  seeking 
discount  medical  equipment,  forms, 
computers,  and  other  office  items. 

Before  arriving  in  Dallas  in  1972,  the 
Wayne  State  University  graduate 
worked  as  a  schoolteacher  and  then 
with  the  Phoenix  Jewish  Community 
Center,  for  which  she  created  a  travel¬ 
ing  theater  camp  and  mental  health 
auxiliary  program.  Goldstein  also  ran  a 
specialty  shop  in  Carefree,  Ariz., 
called  “The  Compleat  Gourmet.” 

After  becoming  a  Texan,  Goldstein 
wrote  The  Greatest  Little  Bachelor 
Book  in  Texas  for  women.  The  book, 
which  contains  information  about  var¬ 
ious  “eligible”  men,  sold  about  50,000 
copies. 


renting  their  garages  to  apartment 
dwellers  who  want  to  hold  sales,  and  in 
29  other  ways. 

Rockmore  has  written  his  column  for 
four  years,  during  which  time  the  num¬ 
ber  of  people  moonlighting  and  work¬ 
ing  at  part-time  jobs  has  increased  sig¬ 
nificantly. 

Category  award-winner 

The  Aug.  20  E&P  story  on  Jerry 
Robinson  should  have  read  that  he  was 
a  three-time  Reuben  category  award- 
winner. 
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Local  investors 
start  2nd  daily 
in  Huntsville,  Tex. 

By  Andrew  Radolf 

A  group  of  35  local  investors,  who 
were  unhappy  with  Harte-Hanks  Com¬ 
munications'  ownership  of  Huntsville 
(Tex.)  Item,  put  up  $10  million  in  cash 
last  Spring  to  start  a  competing  daily 
newspaper. 

Huntsville  Morning  News,  began 
publishing  on  August  1  and  claims  a 
paid  circulation  of  3,000  daily.  The 
Item’s  daily  circulation  is  around  7,700, 
while  its  Sunday  circulation  is  about 
9,000.  Huntsville,  north  of  Houston, 
has  a  population  of  about  26,000. 

Morning  News’  35  investors,  who 
each  put  up  equal  amounts  of  money, 
also  advertise  in  the  paper. 

Morning  News’  publisher  is  Gary 
Randazzo.  He  left  the  Item  in  mid- April 
by  mutual  agreement  with  Harte- 
Hanks.  Randazzo  is  one  of  the  35 
investors. 

Bob  Hardy,  president  of  the  First 
National  Bank  of  Huntsville  and  chair¬ 
man  of  the  Morning  News,  said  the 
investors  started  the  daily  because  they 
wanted  “a  good  local  paper  owned  by 
local  people.  We  did  not  want  a  wire 
service  paper.” 

Hardy  said  the  Morning  News  is  not 
out  to  win  any  Pulitzer  Prizes  and  will 
focus  on  "positive”  news  of  Huntsvil¬ 
le.  "We’re  not  going  to  talk  about 
things  we  don’t  want  people  to  know,” 
he  said. 

Hardy  said  about  75  people  were 
willing  to  invest  in  the  new  paper,  with 
the  first  35  to  come  up  with  the  money 
being  the  ones  who  were  accepted. 

He  added  that  another  group  of  25 
investors,  many  of  whom  he  said  are 
different  from  the  people,  who  invested 
in  the  Morning  News,  bought  land  and 
erected  a  metal  building  which  they 
lease  to  the  new  daily. 

Hardy  said  the  townspeople  first 
became  disenchanted  with  the  Item  a 
few  years  ago  when  it  had  an  editor 
"who  was  mad  at  the  world”  and 
"tried  to  tear  down”  the  community. 

Randazzo  was  "attempting  to  do  the 
things  we  felt  a  local  newspaper  should 
do”  when  he  left  the  Item  over  "a 
difference  of  philosophy,”  Hardy  said. 

Randazzo  was  preparing  to  move  to 
Corpus  Christi  and  become  a  business 
consultant  when  the  investors 
approached  him  about  starting  another 
newspaper. 

Randazzo  resigned  his  post  at  the 
Item  while  Harte-Hanks  was  concluding 
a  readership  study  about  the  feasibil¬ 
ity  of  converting  from  evening  to  morn¬ 
ing  publication.  The  Item  made  the 
EDITOR  &  PUBLISHER  for  September  3,  1983 


conversion  on  July  25.  On  July  30,  it 
went  to  seven  days  a  week  publication 
by  adding  a  Saturday  edition. 

The  Item  is  expanding  its  editorial 
staff  to  offer  more  local  news.  The 
paper  has  added  AP’s  high  speed  wire. 

Fritz  Wirt,  former  publisher  of 
Harte-Hanks’  Del  Rio  Herald,  is  the 
Item’s  new  publisher. 

Wirt  said  the  First  National  Bank  of 
Huntsville  "dropped  all  of  its  ads  with 
us”  and  switched  to  the  Morning 
News. 

Tucker  Sutherland,  president  of 
Harte-Hanks  newspaper  division,  said 
he  was  "not  unhappy”  with  the  Item’s 
editorial  product  when  Randazzo  was 
publisher. 

Wirt  said  the  "street  talk”  in  Hunts¬ 
ville  is  to  call  the  Morning  News’"  Har¬ 
dy’s  Herald.’  He  wanted  to  expand  his 
power  base.” 

Randazzo  said  the  investors  asked 
him  to  start  a  competing  newspaper  in 
Huntsville  because  "they  didn’t  know 
whether  they  would  get  a  new  publisher 
(for  the  Item)  who  cared  for  the  com¬ 
munity  or  not.  The  folks  here  want 
some  control.  They  didn’t  want  a  pub¬ 
lisher  chosen  for  them.” 

Randazzo  described  his  business 
approach  to  running  the  Item  as  one 
which  placed  "customers”  ahead  of 
"return  on  investment.” 

Randazzo  said  the  investors  include 
lawyers,  real  estate  agents,  restaura¬ 
teurs,  oil  companies,  and  food  stores  in 
addition  to  retailers.  He  said 
executives  from  Sam  Houston  Nation¬ 
al  Bank  and  American  Bank  were  also 
investors. 

"A  couple  of  folks  that  work  for 
Gibbs  Brothers”  are  also  investors  in 
the  Morning  News,  Randazzo  said. 
Gibbs  Brothers,  founded  in  1840, 
"owns  a  great  deal  of  land,  cattle,  and 
timber”  as  well  as  "part  of  the  First 
National  Bank,”  he  said. 

Randazzo  said  the  Morning  News’ 
board  of  directors  has  "taken  specific 
steps  to  insure  editorial  independence. 
Investors  with  a  complaint  go  to  the 
board.” 

The  newspaper  has  nine  reporters, 
Randazzo  said.  He  described  its  poli- 
tical  editorial  position  as 
"independent”  and  stated:  "We’re 
probably  progressive.  We’re  in  favor  of 
economic  growth  for  Huntsville.” 

Randazzo  said  on  September  1  the 
paper  cut  back  to  paid-only,  except  for 
Wednesdays  and  Thursdays  when  it 
offers  total  market  coverage.  The  paper 
is  12  pages  daily  and  28  on  Sundays. 

The  paper  sells  on  newsstands  for 
250  daily  and  750  on  Sunday.  Sub¬ 
scriptions  cost  $5  per  month. 

The  Morning  News’  presses  are  six 
units  of  Harris  V-15As  with  four  color 
capacity.  Its  front  end  system  is  Myc- 
ro-Tek’s  Mycro-Comp  system.  The 
typesetter  is  a  Linotron  202  by  Mergen- 


thaler. 

Don  Gray,  formerly  with  Temple 
(Tex.)  Daily  Telegram  is  editor  of  the 
Morning  News. 

James  Jerkins,  ex-circulation  mana¬ 
ger  of  the  Item,  is  circulation  director. 

Larry  Kennedy,  formerly  composing 
room  foreman  at  the  Item,  holds  the 
same  position  at  the  new  daily.  A.J. 
Roberson  left  the  Item  to  become  press¬ 
room  foreman  at  the  Morning  News. 

James  Chase,  a  business  professor  at 
Sam  Houston  College,  is  the  Morning 
News’  advertising  director. 

Greg  Balke,  from  Huntsville,  is  busi¬ 
ness  manager. 

Illinois  groups 
announce  merger 

The  B.F.  Shaw  Printing  Company 
announced  the  merger  of  its  subsidiary, 
the  Shaw  Media  Group,  with  Free 
Press,  Inc.,  both  operating  publications 
in  northern  Illinois.  Details  of  the 
agreement  were  not  disclosed. 

Robert  Shaw  will  direct  the 
operations  as  president  and  publisher 
of  the  newly  formed  Shaw  Free  Press 
Media,  Inc.  Prior  to  his  new  appoint¬ 
ment,  Shaw  was  publisher  of  the  New¬ 
ton  (la.)  Daily  News. 

Free  Press,  Inc.  publications  include 
the  Crystal  Lake  Morning  Herald,  Car- 
dunal  Free  Press,  Elgin  Herald,  Hamp¬ 
shire  Register,  Marengo  Republican- 
News,  Huntley  Republican  News, 
Richmond  Gazette,  Woodstock  News- 
Leader,  McHenry  Herald  and  Syca¬ 
more  News.  Also  included  in  the  group 
are  the  Genoa-Kingston-Kirkland 
News,  Cary-Grove  Clarion  and  the 
Barrington  Banner. 

The  Shaw  Media  Group  publishes 
the  Daily  Sentinel  (Woodstock),  the 
McHenry  Plaindealer,  Harvard 
Herald,  Shopper’s  Service  (Harvard), 
the  McHenry  County  Citizen,  Marengo 
Beacon-News,  and  Saturday  E.xtra. 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOIHG  OH  IH 
AUSTRALIA  BY  SUBSCRIBIHG  TO 


ADVERTI$I\G>EV$ 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  odvertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTISING  NEV^S 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues) — 
Annual  Subscription  to  U.S.A.  for  SA  88.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 
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Classified  Advertising 


FEATURES  AVAILABLE 

BUSINESS 

HUMOR 

SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  business  or 
money  pages.  Provides  expert  advice  for 
the  self-employed.  Featured  in  News- 
day,  Bergen  Record,  Tulsa  Tribune, 
Houston  Chronicle  and  100  fine  news¬ 
papers.  Free  samples.  Mark  Stevens,  PO 
Box  487,  Chappaqua  NY  10514. 

WEEKLY  COLUMN.  Skbglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

MONEY 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

CARTOONS 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  (Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

GENERAL 

"A  LOOK  AT  HOLLYWOOD”  by  Frank 
Barrow,  noted  Screen  International  writ¬ 
er,  and  former  Hollywood  Reporter  Edi¬ 
tor.  For  the  insiders  view  on  todays  mov¬ 
ies.  Samples  and  rates.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501  or  phone;  (816)  279-9315. 

REAL  ESTATE 

HOUSE  CALLS-Rocky  Mountain  News, 
Miami  Herald,  60  others.  4  national 
awards;  one  said  "concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
writing  skills.”  7th  year.  Box  18447, 
Rochester  NY  14618;  (716)  271-6230. 

"BILL  THE  BOOKY"  specialist  book 
dealer  in  journalism  offers  catalogue  of 
books,  autographs,  autographed  letters, 
historical  newspapers.  Box  6228,  Long 
Island  City  NY  11106. 

TRAVEL 

"HISTORICALLY  YOURS’’— Weekly 
travel  column  describing  historic  homes 
open  to  the  public.  Furnishings,  archi¬ 
tecture,  tours,  special  events,  howto  get 
there.  Robert  Bacon,  167  Summer  St, 
Kingston  MA  02364;  (617)  585-4600. 

WEEKLY?  Here’s  your  complete  package 
of  over  30  reader-wanted  features. 
Crossword,  astrology.  Weight  Watchers, 
TV  personalities,  antiques,  sports,  child 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  for  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 

WE’LL  BE  SHORTLY  INTRODUCING  our 
revolutionary  24  hour-a-day  computer- 
to-computer  service  that  will  make 
instantly  available  hundreds  of  out¬ 
rageously  honest,  unabashedly 
intelligent,  authoritative,  fun-loving. 

HEALTH 

1  articles  and  columns  by  some  of  Amer¬ 
ica’s  top  travel  journalists.  Non¬ 
contractual,  competitively  priced,  photo 
availability,  regional  exclusivity  guaran¬ 
teed.  For  details  contact:  SYNDICATED 
TRAVEL  WRITERS,  Box  23,  Boyertown 
PA  19512;  (215)  367-9496. 

"Senior  Clinic.”  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Alber¬ 
ta,  Canada,  T5J  2J7:  (403)  973-2361. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS  > 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

NEWSPAPER  BROKERS 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  114  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
'  (205)  973-1653 

ANNOUNCEMENTS  i 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS  ! 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or 
night. 

ROY  HOLDING  &  ASSOCIATES 

PO  Box  212,  Galva  IL  61434,  (309) 
932-2270 

Roy  Holding  Dave  Kramer 

(309)  879-24 12  (217)  784-4736 

— Appraisals  done  quickly,  reasonably— 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

NEWSPAPERS  FOR  SALE 

FOR  SALE:  Prize  winning  central  Iowa 
weekly  newspaper,  county  official,  pro¬ 
fitable,  in  same  family  three  genera¬ 
tions.  Excellent  brick  building. 
Unopposed.  $1 16,000' gross,  price 
$96,000;  with  building,  $113,500. 
John  E.  van  der  Linden,  Broker,  PO  Box 
275,  Spirit  Lake  lA  51360. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000-1-  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 

NEW  JERSEY  WEEKLY.  Excellent  sub¬ 
urban-seashore  area.  Income  from 
advertising,  subscriptions  rising  yearly. 
Long-established;  legals  from  b  towns; 
with  or  without  building.  Ideal  business 
as  a  training  site  for  other  weekly  or  daily. 
Box  6296,  Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 

SOUTHERN  CALIFORNIA  coast  adjudi¬ 
cated  weekly  and  printing  plant.  Both 
grossing  over  $700,000.  Easy  terms, 
will  sell  separately.  Box  6210,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $3.40  per  line,  per  issue.  3  weeks— $2.25  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are;  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE;  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  ft  P«bli8lMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  Carolina  county  seat  weekly  I 
and  building,  $125,000.  Terms.  Box  ! 
6231,  Editor  &  Publisher.  |  o 

- 

FOR  TRADE;  three  Kentucky  weeklies  !  p 
grossing  $650,000,  for  small  daily  or  - 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher.  I 

FOR  SALE:  Profitable  unopposed  county  1 
seat  weekly  newspaper,  northeastern 
South  Dakota,  $131,000  gross.  |  " 
Excellent  building,  recently  rem^eled,  I 
$1 50,000  with  favorable  terms.  John  E.  1 
van  der  Linden,  Broker,  PO  Box  275,  i  ’ 
Spirit  Lake  lA  51360.  I 

SMALL  CALIFORNIA  DAILY.  Attractive-  i  1 
ly  priced.  Profitable.  Community  enjoys  , 
exceptional  growth.  Modern  plant  and  | 
^uipment.  Box  6227,  Editor  &  Pub¬ 
lisher.  1  ■ 

SOUTHERN  CALIFORNIA  coast  adjudi- '  ' 
cated  weekly  and  printing  plant.  Both  ' 
grossing  over  $700,000.  Easy  terms.  i  , 
Will  sell  separately.  Box  6210,  Editor  &  <  | 
Publisher. 

SMALL  WEEKLY  in  fine  town.  Modest 
money  maker.  Sell  all  or  part.  Box  60,  i 
Bantam  CT  06750.  1 

TWO  WEEKLY  newspapers  in  ideal  j 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box  ^ 
5922,  Editor  &  Publisher. 

TEXAS  WEEKLY,  projected  1983  gross,  i 
$118,000;  2400  circulation  with 
monthly  shopper;  29%  growth  over  last 
3  years  without  rate  increase;  no  com¬ 
petition;  includes  office  supply,  also  no 
competition;  good  economic  area,  new 
industry  coming.  $145,000.  Box  6258, 
Editor  &  Publisher. 

UNOPPOSED  Middle  Georgia  legal 
organ.  Circulates  about  2000,  grosses 
about $100,000.  Asking$125,000.  PO 
Box  699,  Pine  Lake  GA  30072. 

ZONE  5  weekly  newspaper  for  sale.  Well  ' 
established.  $500,000  gross  and  grow- ! 
ing.  Health  reasons  dictate  sale.  Box  | 
6023,  Editor  &  Publisher. 


ZONE  5  century  old  weekly  newspaper, 
sound  record  of  profitability,  paid  j 
circulation,  ideal  husband/wife  team,  re- 1 
ply  stating  financial  qualifications.  PO  i 
Box  29,  Clyde  OH  43410.  j 

NEWSPAPERS  WANTED  | 

NEWSPAPER  WANTED,  $200,000-1 
$800,000  revenues,  by  multimedia  ] 
corporation.  M.  H.  Sunderlund,  Aster-  j 
isk,  1429  N  Federal  Hwy,  Ft.  Lauderdale  1 
FL  33304.  ! 

WE  WANT  to  purchase  a  weekly  news- 1 
paper  or  shopper  or  tv  magazine  in  Ohio,  I 
Indiana,  or  Southern  Michigan.  Replies  j 
held  confidential.  Box  6265,  Editor  &  i 
Publisher.  j 

WEEKLY  publication  wanted  by  couple  i 
with  strong  sales  and  production  back- 1 
ground.  Have  $30,000-$35,000  cash  I 
to  invest.  Not  afraid  of  hard  work,  but  | 
potential  must  be  there.  Would  consider  I 
buying  into  larger  property.  Box  6241, ! 
Editor  &  Publisher.  j 

PUBUCATIONS  AVAILABLE 

"HOW  TO  MAKE  $100,000  A  Year  j 
publishing  Newsletters.”  Free  details. ' 
Box  34312,  Betheseda  MD  20817. 


GOING  FAST;  "Howto  Purchase  a  News¬ 
paper  and  Succeed."  Be  ready  when 
opportunity  knocks.  Inside  details, , 
appraisals,  tax  tips,  sample  contracts  by  | 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co,  I 
Box  1841,  Grand  Junction  CO  81502.  ‘ 


ANNOUNCEMENTS 


SHOPPING  GUIDES 


100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. _ 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR 
PUBLISHERS 

Using  a  high  quality  sales  organization 
makes  a  real  difference— better  reten¬ 
tion  at  a  lower  cost.  Campbell  and 
Associates  can  provide  your  circulation 
department  with  the  volume  of  quality 
new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write 
Campbell  and  Associates,  3864  Center 
Rd,  #10C,  Brunswick  OH  44212;  (216) 
225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966-  i 
5250.  ! 

_ I 

MARKETING  PAPERS  for  the  80's  to  ji 
survive  through  the  90's  and  beyond.  ! 
From  carrier  to  mail  with  expertise  ] 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone  |l 
and  crew  solicitations  .  .  .  Voluntary  ; 
paid  and  other  conversion  pro-  ’ 
grams  .  .  .Promotions,  single  copy  ' 
sales,  MBO  and  financial  man-  j 
agement  .  .  .Personnel  development  I 
and  specialized  training  .  .  .  and  ! 
much,  much  more.  i 

Call  Kevin  S.  Pappert,  (313)  683-2963  ! 
Circulation  Consultant  for  Newspapers  | 


!  MARKETING  & 

READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


MISCELLANEOUS 


PRESS  CARD.  Professional  photo-ID 
freelance  or  employed  writers  and  photo¬ 
graphers.  Made  of  credit  card  plastic. 
Send  $2  for  sample  card  (refundable 
with  order)  and  your  Registration  Packet. 
World  News  Syndicate  (EP),  Box  11081, 
Las  Vegas  NV  89030. 


Mail  to:  Editor  &  Publisher,  575  Lexington  Av.  New  York.  NY  10022. 


EDITOR  &  PUBLISHER  for  September  3,  1983 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SQUeeze  Lenses,  new  and  trade  i  COMPLETELY  REBUILT  Sheridan  MS 
ins.  .  .  and  HH  hoppers  factory  guaranteed. 


Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 


Sheridan  48P  Inserter  with  MS  heads. 
Sheridan  24P  Inserter  with  handfly 
table. 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

PHOTOTYPESETTING 

AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 

WSI;  (216)  729-2858. 

3-MICROSTOR  UNITS  with  4  way  Multi¬ 
plex  and  2  Interfaces;  HARRIS  4000 
PHOTOTYPESETTER,  $3500.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 

CK  Optical  (213)  372-0372  1  Folded  Edge  First  Delivery  System  for 

Box  1067,  Redondo  Beach  CA  90278  j  Sheridan  Inserters 

I  Sheridan  72P  and  48P  hopper  loaders. 
iTPD  ^riPTWAOP  '  Muller  227  and  227E  Inserters. 

_ SOFTWAHt - j  231  Counter  Stackers. 

AD/SYSTEM  390  I  Custom-Bilt  Quarter  Folders  and  Rotary 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Com- 


AD/SYSTEM  390  I  '^usiom-oiu  uuarxer  roioers  ana  noiary 

The  professional  system  for  advertising  j  Trimmers, 
scheduling  hilling  and  reporting  dailies  | 

and  weeklies.  ThiTd  generation  software;  '  (Jounter  Stacker  with  pro¬ 

runs  on  most  microcomputers.  Software  I 

available  alone  or  with  complete  |  . 

installed  system.  Free  sample  reports,  i  Ferag  H-500  and  HS-80  Counter  Stack- 


(bi4)  a4b-/u<i0  AM  Varityper,  Autologic,  Com- 

CG  MWR,  4  disk.  Good  condition.  Sold  pugraphic,EEText,  IBM,  Itek,  Mergen- 
as  surplus  equipment,  as  is,  where  is.  thaler,  VGC 

Taking  offers;  (601)  442-9101,  ask  for  "Sell  for  the  most,  buy  for  the  least" 


Taking  offers;  (601)  442-9101,  ask  for  "Sell  for  the  most,  buy  for  the  least" 
John  Koralewski  or  leave  message.  7%  Selling  Commission. .Financing 

-  Available 

COMPLETE  NEWSPAPER  SYSTEM.  Equipment  Guaranteed;  (216)  562- 

Composing  room  closed.  Digital  PDP8E  _ _ 

cornputer.  Maintained  by  Digital-2  Har-  RECONDITIONED  CG  Compuwriter  IV 
hr  with.  2  font  strips.  $6500.  CG 
boi  Unisetter  LR  with  2  font  Strips.  $7500. 

offer;  (312)  834-0900  x210.  ,  nranhic  Svstems  Fxchanse  Inc-  (7161 


Pacific  Sun  Computer  Systems,  Box  I  o  »  c.  l 

5553,  Mill  Valley  CA  94942;  (415)  Hi  251  and  257  Counter  Stackers. 
383-4500  Hi  Telescopic  Truck  Loaders. 


Cutler  Hammer  Conveyor,  Bottom  Wraps 
:  and  pacers. 

ADMANAGER  Signode  ML2EE  and  MLN2A  Tying  I 

(formerly  ADmaster)  I  Machines. 

Established,  powerful,  versatile,  user  I  j 

friendly,  ADmanager  is  a  newspaper  ,  All  equipment  in  excellent  condition  and  I 
advertising  scheduling,  billing,  and  :  available  immediately.  Mechanical  i 
sales  reporting  software  system  for  ,  installation  services  also  provided.  I 
microcomputers.  It  runs  on  Apple  or  CP/  WANTED  TO  BUY:  MAILROOM  EQUIP-  i 
M.  Complete  hardware/software  package  MENT  AND  COMPLETE  MAILROOM 
available.  Write  or  call  for  brochure  and  SYSTEMS, 
report  package.  Sunlight  Software,  PO  ' 

Box  100,  Forestville  CA  95436;  (707)  i  GRAPHIC  MANAGEMENT  ASSOCI- 
887-7141.  I  ATES,  INC. 

_  Newspaper  Mailroom  Systems  Division 

BILLING  SOFTWARE  '  H  Main  St 

Designed  by  a  publisher  for  ease  of  i  SouthboroMA  01772;  (617)  481-8562 

operation  by  non-computer  users.  Prints  , - 

Journals,  Bills,  Aging  and  many  unique  ;  CUTLER-HAMMER  conveyors  and  spare 
Sales  Reports.  Single  or  Multi-Zone  ver-  j  parts.  Also  new  Crabtree  conveyors  and 
sions  available  to  run  on  Tandy/Radio-  j  spare  parts. 

Shack  computers.  Call  or  write  for  sam-  j  Rollertop  conveyors,  all  sizes 
pie  reports.  Publisher  Control  Systems,  Bottom  wrappers 


oner;  ijiz)  aj4-uauu  xziu.  I  Graphic  Systems  Exchange  Inc;  (716) 

_  !  385-3027. 

CG  COMPUWRITER  48-B  with  4  fonts.  ! 

System  is  reconditioned  with  30  day  I  USED  TYPESETTING  EQUIPMENT 

warranty  on  parts.  $5800.  Graphic  Sys-  '  Cameras . Platemakers 

terns  Exchange  Inc;  (716)  385-3027.  i  Natipnwide  Brokers-10%  Sales  Com- 
_ !  mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

CG  TYPESETTERS.  Exec  II,  $950;  !  Bob  Weber,  (216)  831-0480 


CG  TYPESETTERS.  Exec  II,  $950;  !  Bob  Weber,  (216)  831-0480 

7200  Blue,  $1950;  7200  LI,  $1450;  _ 

Comp  !l,  $1950,  Comp  IV  A  LR,  $2950;  ooccecc 

Edit  7500  II  LR  MCPO,  $7500;  Edit  _ KHCaaca _ 

7500  LR,  $7000;  Edit  7700  HR  MCPO,  ^OLOR  HALF  DECK.  Full  process 
'  i  capability.  Goss  Community.  $9000 
(21b)  /2a-2B58.  POB  Griffin,  Georgia.  Contact;  Quimby 

-  Melton  III,  Griffin  Daily  News;  (404) 

9-COMPUEDIT  TERMINALS,  $1500  :  227-3276! 


223  West  Fifth  Street,  Shawano  Wl  Sta-Hi  251  stackers 
54166.  Jim  Sutton  or  Steve  Kuckuck;  Cutler  Hammer,  I,  II 
(715)  526-6547.  Baldwin  Count-O-Ve' 


Cutler  Hammer,  I,  II,  III  Stackers 
Baldwin  Count-O-Veyors  104A’s 
Truck  Loaders 
Sheridan  48P 


CIRCULATION  SOFTWARE  .  Sheridan  48P 
For  newspapers  and  shoppers,  500  to  :  45'  and  90°  Floor  Curves 
30,000  circulation.  One  or  more  pub- ;  NORTHEAST  INDUSTRIES 
lications,  paid/non-paid/free  lists,  I  (213)  256-4791 

labels,  postal  pre  sort;  bundle  markers,  - ^ - 

expiration  billmgs.  cancel,  edit,  statis-  GOOD  RECONDITIONED  Cheshire  and 
tics,  etc.  ForTHS  gO  III,  or  IV,  Software,  |  Magnacraft  labeling  machines  with  sing- 
$1195.  Write-  BtIRCO  Systems,  Inc,'  le  and  multiwide  label  heads  and  quarter 
distributors fcrAMiCO  Software,  PO  Box  i  folders.  Call  Scott  or  Ed  Heisley;  (800) 
68,  Gridipy  M  95948;  (916)  846- 1  527-1668  or  (214)  357-0196. 

3661.  (Gridjtiy  Herald;.  I - ^ - 


each  with  Format,  $1250  without;  HAR-  i 
RIS  2220  TERMINAL  Interfaced  to  Mic- 
rostor.  Parts  Kit,  $12,500.  Guaranteed.  ' 
Bob  Weber;  (216)831-0480.  ! 

GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 

HARRIS  1420  TERMINAL,  4  years, 
$2750;  HARRIS  TXT  TYPESETTER, 
integrated  Processor  and  wire  service. 
Parts  Kit,  $2500;  HARRIS  TXT  TYPE¬ 
SETTER,  $500.  Bob  Weber;  (216)831- 
0480.  I 


_  _ -  MULLER  EM  10  Inserter  in  excellent 

COMPUTERIZED  BOOKKEEPING  sys-  j 

tern  for  weekly  newspapers  and  shopp-  cn,?thhnm'^MA^ni  7^79  VawI  Aal’ 
ers.RunsonRadioSharrbiisinessmJS- '  Southboro  MA  01772;  (617)  481- 


ers.  Runs  on  Radio  Shack  business  mod- ; 
els.  Custom-designed  with  many  time-  i 

“resVr?tefof'^mpleSTI?c  The  !  MULLER  227  Inserter,  main  station 
Chilfland  CitiSn^PO  DrTvier  9M  '  1  '"seH  station.  Available  now; 

Ch  I  and  FL  32626  Phone  (904)  '  most  attractive  price.  ONE  Corp/Atlanta; 
493-I55I  I  (404)458-9351  Telex  700563. 


ELECTRONIC  LIBRARY 
Establish  your  own  computerized  library, 
a  full-text  data  base  in  which  every  word 
is  indexed.  Reporters  can  access 
information  in  seconds,  from  their  desks 
or  from  the  field.  Storage  and  retrieval 
support  provided  without  capital 
expenditures.  Keep  your  data  base  pri¬ 
vate  or  earn  royalties  as  part  of  a  growing 
regional  and  national  information  serv¬ 
ice.  For  details,  call  or  write;  VU/TEXT 
Information  Services,  Inc,  1211  Chest¬ 
nut  St,  Philadelphia  PA  19107;  800- 
285-8080  (in  PA;  (215)  854-8297). 
VU/TEXT. _ 

E  &  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


_ COMPUTERS _ 

COMPUTER  NEEDED — non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher. 


CompuWrlter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility  You  won't  want 
less  You  don't  need  to  spend 
more  Your  CompuWrlter  is  not 
obsolete...  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

GOSS  Mark  I,  A-80,  22V4”  Cutoff 
6  Color  half  decks 

1  Double  2:1  folder  with  balloon  form- 


E&P  Classifieds 
We  move  machinery 
Call  For  Rates 
and  Information 
(212)  752-7050 


Let  us  change  all  that  Goss  Mark  I  ,  A-82,  239/16”  Cutoff 

Cybertext  Corporation  15  unit-digital  pasters 

Box  860  Areata.  CA  95521  4  Superimposed  double  half  decks 

707-822-7079  4  Single  half  decks 

—  5  Double  3:2  folders 

_  Goss  mark  I,  A-88,  239/16”  Cutoff  30 

PHOTON  Mark  I  Varisystem  Pacesetters  units-digital  pasters 


and  parts: 

I  3  Mark  I  Varisystem  8x14  Pacesetters 
i  (12  years  old) 

Paper  tape  input  (Rev  5  programs) 


5  3-position  color  cylinders 
5  double  2:1  folders 
Double  and  single  Goss  portable  color 
fountains 


Spares  include:  2  P16  logic  boards  (1  Add-on  units  available 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 

EE  TEXT  4  TERMINAL  FRONT  END 
SYSTEM,  10  Meg  Hard  Disk,  Paper  Tape 
I/O,  2  years,  PM  A,  $22,500.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


htly  damaged) 

K  memory  boards  (new) 


6  mechanical  and  photocell  readers  condition. 


Number  330  portable  Idab  stacker  with 
card  reader  and  programmer,  excellent 


(used) 

Comprehensive  stock  of  7000  series 
IC’s 

Panel  switches/lights  (new) 

Motors  (both  leading  &  disc)  with 
belts 


Hoe  Colormatic 

8unitsavailable,  1966(22%”  cutoff) 
1  Single  3:2  folder,  double  upper 
formers 

Skip  slitter,  fully  automatic  reels 
G  E  unit  drive  and  controls 


Timing  lights  &  diodes  (new  &  used)  i  Offered  Exclusively  by: 


2  power  supplies  (both  5V  and  48V) 
Extra  lens’  and  turret 
Shipping  from  Bermuda  not  included. 
Please  give  us  your  best  offer.  Call  Jim 
!  Bagen;  (809)  295-5881. 


INLAND  NEWSPAPER  MACHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


EDITOR  &  PUBLISHER  for  September  3,  1983 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
VI 5A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  COMMUNITY  I 

RECONDITIONED  and  guaranteed  i 

5-74  with  SC  folder 

3- 74  units,  Vi-Vi  web  folder 

1-77  3-color  Universal  unit  i 

4- 71  VI 5A-JF  folder  4-74  i 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


GOSS 


HOE  LITHOMASTER  22%’’  x  36”,  4  | 
units,  2  color  decks,  half-quarter  folder,  i 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn-  1 

ing.  Available  immediately.  Priced  to  ! 

sell.  ^ 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 

MARYSVILLE  WA  98270  , 

(206)  653-2519  ! 


REBUILT  URBANITE  UNITS  | 

1.  Individual  components  or  complete  j 
presses. 

2.  Units  are  stripped  down  to  the  side  j 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,1NC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


6  UNITS,  Goss  Headliner  Model  882,  1 
double  2;1  folder,  color  half  deck  con- 
veyor,  all  controls,  balloon  former,  ' 
2214”  cutoff.  Equipment  in  storage,  j 
available  immediately.  Sioux  City  Jour-  ' 
nal,  PO  Box  118,  Sioux  City  lA  51 102  or 
call;  (712)  279-5068.  ! 


Goss  Urbanite  5  units,  1972,  3  Cary  | 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  %  folder  i 
Gregg  Flying  Imprinters  (for  Urbanite)  j 
Goss  Urbanite  folders,  roll  stands,  drives  ' 
&  accessories  i 

Goss  Community  5  units  1976  ! 

Goss  Community  12  units  with  SC  fold-  i 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 


3  UNIT  GOSS  Community  oilbath  with 
SC  folder  and  drive.  Excellent  condition. 
Write  Box  6244,  Editor  &  Publisher. 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF  15  folder  with  heavy  duty  quarterfold. 


1  2  Martin  Flying  Pasters  rated  at  1400 
!  FPM  1979 

j  2  Cary  Silicon  Applicators 
3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
I  Baldwin  Count-O-Veyors  104,  105, 
j  106,  108 

I  2  1()6  Count-O-Veyors 
I  Complete  presses  or  components  sold 
I  separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


1978 

4to6unitV15AwithJF15folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 
Didde  Glasci  inserter,  excellent  condi¬ 
tion 


Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(:hINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(9 1 3)  492-9050  Telex  4-2362 


WANTED  TO  BUY 


I  SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
!  complete  installation.  Call;  (213)  927- 
I  8681.  Bill  Hilser. 

j  USED  EQUIPMENT  WANTED— we  are 
'  paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


^  WANTED;  2  Harris  Microstors,  2  Com- 
puedit  formats  and  high-speed  forms 
*  printer.  Cliff  Urseth;  (619)  375-4481. 


FOR  SALE:  Goss  Community,  3  units , 
and  folder,  1973.  Top  condition,  light  | 
usage.  Selling  due  to  death  of  owner,  j 
Buyer  must  provide  proof  of  ability  and 
intention  to  purchase.  Box  6273,  Editor  ] 
&  Publisher. 


MULLER  227  Inserter  and  Model  231 
counter  stacker.  Must  be  seen  in 
operation.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


EDITOR  &  PUBLISHER  for  September  3,  1983 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc 
1 1  Main  St 

Southboro  MA  01772;  (617)  481- 
8562. 


HELP 

WANTED 


HELP  WANTED 


ADMINISTRATIVE 


I  CONTROLLER 

i  We  are  looking  for  an  aggressive,  cost- 
j  conscious  controller  to  assist  busy  pub¬ 
lisher.  Ideal  candidate  will  have  4  year 
I  accounting  degree,  know  newspaper 
budgetingand  be  a  self-starter  who  is  not 
I  afraid  to  get  involved.  Knowledge  of 
.  business  computers  and  a  feel  for  the 
i  production  process  will  give  you  an  edge. 

!  Competitive  salary  and  MBO  bonus.  Per- 
{  feet  spot  for  bright,  ambitious  person 
I  with  a  couple  of  years  experience  as 
number  two  person  on  small  newspaper. 
We  are  located  in  one  of  the  most 
desirable  eastern  shore  areas  of  New 
Jersey.  No  phone  calls  please.  Write  to: 
i  Publisher,  The  Register,  1  Register  Pla¬ 
za,  Shrewsbury  NJ  07701. 


ACADEMIC 


PUBLIC  RELATIONS  DIRECTOR 
KENYON  COLLEGE 

Kenyon  College  seeks  an  experienced 
individual  for  the  position  of  public  rela¬ 
tions  director.  The  director  reports  to  the 
Vice  President  for  development  and  has 
responsibilities  for  directing  the  off 'ce  of 
public  relations  in  the  writing  and  edit¬ 
ing  of  college  publications,  in  media 
relation  and  in  public  relation  at  the 
community,  state  and  national  levels. 
Inquiries  and  applications  should  be 
!  addressed  to:  Mr.  Douglas  L.  Givens, 
1  Vice  President  for  Development,  Kenyon 
j  College,  Gambler  OH  43022. 

I  An  equal  opportunity  employer 


1  SAM  HOUSTON  STATE  UNIVERSITY 
I  seeks  an  Assistant  Professor  faculty 
j  member  for  January  1984. 

!  PhD  in  Journalism.  Professional 
j  experience  in  some  areas  of  com- 
1  munications.  Teaching  experience  in 
I  Journalism  at  college/university  level 
I  highly  desirable.  Rank  and  salary  open. 

!  Contact:  Dr.  James  Goodwin,  Division  of 
English,  Foreign  Languages,  and  Jour- 
j  nalism,  SHSU,  Huntsville  TX  77341; 
(409)  294-1404.  Deadline;  October 
15. 

!  SAM  HOUSTON  STATE  UNIVERSITY 
i  IN  AN  AA/EOE  EMPLOYER 


ADMINISTRATIVE 


1  LARGE  ZONE  5  SUBURBAN  group 
needs  sales/business  manager. 

;  $35,000  +  car  +  growth  incentives 
:  should  yield  $45,000+  to  full-charge 
I  leader.  Fine,  competitive,  growth  area, 
j  Excellent  plant.  Box  6285,  Editor  & 
I  Publisher. 


I  MAGAZINE  PUBLISHER/EDITOR 
I  Multi-experienced  individual  to  develop 
I  and  manage  a  new  magazine,  initially 
'  bi-monthly  to  move  to  monthly  frequen- 
j  cy.  For  national,  long  established  large 
'  non-profit  membership  organization 
'  with  spiritual  philosophy  located  in  Virgi- 
)  nia  Beach  at  the  ocean  front.  Requires 
i  aware,  sensitive  manager-journalist  with 
top  skills  in  concept  design,  planning, 
j  cost  efficiencies,  writing,  production, 

I  and  illustrative  material  (art/photo)  with 
j  quality  control  experiences  in  these 
I  areas  plus  four  color  web  printing  and 
1  film  processes.  Prefer  staff  management 
{  background.  Send  resume  and  salary  re- 
I  quirementsto:  Dr.  Louis  Boykin,  A.R.E./ 
!  Edgar  Cayce  Foundation,  PO  Box  595, 
j  Virginia  Beach  VA  23451. 


PUBLISHER — for  healthy,  outstanding 
small-city  weekly  (with  TMC,  shopper 
!  mailed  to  non-subscribers)  in  Zone  5 
I  grossing  $750,000.  Community  has  its 
I  own  healthy  industrial  base,  yet  is  less 
I  than  50  miles  from  one  of  Midwest’s 
'  finest  metropolitan  areas.  Salary  to 
1  $30,000  plus  performance  bonus  and 
j  option  to  purchase  up  to  20%  stock 
'  interest.  Send  resume,  references  to  Box 
I  6233,  Editor  &  Publisher. 


DIRECTOR  OF  INFORMATION  SERVICES 


Metropolitan  newspaper  with  over  300,000  daily  circula¬ 
tion  has  immediate  opening  for  a  new  position  involving 
responsibility  for  all  computer  systems.  Applicants  should 
have  a  degree  or  equivalent,  with  ten  years  of  data  process¬ 
ing  experience.  Prior  management  experience  required. 
Responsibilities  include:  Management  of  existing  Data  Pro¬ 
cessing  function;  development  and  implementation  of  long 
range  plans;  selection  of  hardware  and  software  packages; 
coordination  of  all  newspaper  departmental  requirements. 
Position  reports  directly  to  the  publisher.  Excellent  com¬ 
pensation  package  and  benefits.  Good  working  conditions  at 
a  fine  newspaper  in  a  community  that  provides  a  high  quali¬ 
ty  of  life.  Send  resume  and  salary  history  in  confidence  to; 

Box  6099 

Editor  fr  Publisher 


E  &  P  Classifieds — 

/Is  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 
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HELP  WANTED 
ADMINiSTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ART/GRAPHICS 


TOP  LEVEL  i 

New  position  as  sales  director  (advertis-  ^ 
ing  and  circulation)  reports  to  publisher.  , 
Responsibility  to  increase  all  sales  and  , 
profitability  for  successful  50,000  to  ' 
75,000  circulation  newspapers. 
Candidate  needs  to  demonstrate  proven 
management  and  sales  successes.  ! 
Possess  innovative  advertising  and  I 
circulation  sales  leadership  skills  plus  ! 
solid  understanding  of  training,  motiva- 1 
tion,  promotion,  budgeting. 

Growth  career  position  with  growth 
minded  compnay  located  east  of  the  i 
Mississippi.  Reply  in  confidence  to  Box  ’ 
6230,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
We  have  an  immediate  open  ing  for  a  peo¬ 
ple  oriented  manager.  Must  be  a  leader  i 
with  good  people  skills.  This  is  a  7  day  j 
daily  in  a  smog  free  city  by  the  sea  in 
Zone  9.  Excellent  salary,  bonus  and  ’ 
fringes.  Submit  resume  in  confidence  to 
Box  6247,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  — 
Experienced,  aggressive,  mature.  For 
weekly  in  highly  competitive  southern 
market.  Send  resume,  references,  salary 
history  to  Box  6255,  Editor  &  Publisher. 


ADVERTISING  Sales  Opportunity.  Grow¬ 
ing  11,000  circulation  weekly.  Zone  8,  ' 
beautiful  deep  southwest  mountain  val¬ 
ley,  ideal  mild  year  around  climate,  iso-  , 
lated  market,  2  shopping  centers,  major ; 
retailers,  no  competition,  30  to  50  pages  ^ 
week  (a  65%  advertising.  Unlimited 
growth  for  knowledgeable  aggressive  i 
person.  Ideal  for  beginner  with  back- 1 
ground  or  mature  experienced  person.  ' 
Company  paid  insurance,  salary-' 
commission,  expenses.  Box  6253,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  MANAGER  for  6000 
afternoon  daily.  Zone  7.  Salary  and 
bonus.  All  benefits.  Position  open  Sep¬ 
tember  1.  Send  full  resume  to  Box 
6221,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
50,000  circulation  Zone  5  daily  with , 
TMC  seeks  creative  individual  to  manage 
advertising  department.  Prior 
experience  in  all  phases  of  advertising 
sales  and  support  required.  Excellent 
salary,  fringe  and  annual  bonus  pack¬ 
age.  Send  resume  to  Box  6298,  Editor  & 
Publisher. 


CLASSIFIED 

PHONEROOM  SUPERVISOR 
Aggressive  promotion  minded  supervisor 
needed  for  a  staff  of  14  Advisors.  This 
supervisor  will  work  closely  with  the  clas¬ 
sified  manager  to  build  the  strongest 
classified  department  in  the  state  of 
Florida.  Applicants  must  have  a  mini¬ 
mum  of  5  years  classified  sales 
experience  with  at  least  2  years  in  a  su¬ 
pervisory  position.  Salary  and  commis¬ 
sion  plus  company  benefits.  Send 
resume  plus  salary  history  tO;  Advertis¬ 
ing  Director,  Sarasota  Herald-Tribune, 
PO  Box  1719,  Sarasota  FL  33578.  An 
equal  opportunity  employer. 


CLASSIFIED  MANAGER 
45,000  ABC,  DAILY  AND  SUNDAY 
We  offer  top  opportunity  for  a  dedicated 
classified  advertising  manager.  The  per¬ 
son  we  seek  may  be  serving  in  a  secon¬ 
dary  role.  This  is  first  management 
opening  we  have  had  in  many  years.  You 
must  be  able  to  motivate,  evaluate  and 
fairly  compensate  your  staff.  Send  com¬ 
plete  resume,  introductory  letter  and  sal¬ 
ary  history  in  confidence  to  Box  6271, 
Editor  &  Publisher. 
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DISPLAY  ADVERTISING 
SALES  MANAGER 
We  are  seeking  a  people-oriented, 
innovative  sales  manager  with  demon¬ 
strated,  successful  experience  in  news¬ 
paper  advertising.  This  individual  should 
have  strong  skilTs  in  sales,  service  and 
personnel  development.  We  require: 
•3-5  years  sales  experience  with  2  years 
plus  as  a  manager/supervisor. 


RETAIL  ADVERTISING  MANAGER 
needed  for  a  fast  growing  daily  news¬ 
paper  in  extremely  competitive  market. 
Qualified  applicant  must  have  previous  1 
related  advertising  management  i 
experience.  Good  organization,  people  ' 
and  communication  skills  a  must.  Will 
supervise  staff  of  15  sales  representa¬ 
tives  and  assistants.  Good  salary  and 
MBO  bonus.  Zone  9.  Box  6234,  Editor  &  j 
Publisher. 


•Excellent  oral  and  written  communica¬ 
tion  skills. 

•Proven  planning,  problem  solving  and 
decision  making  abilities. 

•BA  in  marketing,  advertising  or  busi¬ 
ness  preferred/ 

We  offer  excellent  benefits  and  a  salary 
commensurate  with  experience  in  a  non¬ 
commissioned  sales  environment.  Send  j 
a  resume  and  salary  history  to:  R.C.  Fol- 
lett.  The  Seattle  Times,  PO  Box  70, 
Seattle  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
be  held  in  confidence  and  receive  a  re¬ 
sponse.  The  Seattle  Times  is  an  equal 
opportunity  employer. 


I  RAPIDLY  GROWING  Ohio  newspaper  , 

;  group  is  seeking  an  aggressive,  dynamic  I 
i  sales  manager  who  wants  to  grow.  We're  ' 

^  looking  for  a  team  player  who  can  direct  a  i 
'  staff  and  develop  a  market  rapidly.  The  | 
j  person  we  are  looking  for  is  interested  in 
j  moving  up  in  an  organization  and  is  will-  { 
I  ing  to  work  hard  to  get  the  job  done  well. 

!  Sensitivity  to  people  and  to  community  ; 
are  veiy  important.  Salary  $15,000  to  i 
$18,000  plus  commission  on  personal  j 
sales  and  bonus  based  on  department  ' 
performance.  All  other  traditional 
benefits  are  fully  company  paid.  Send 
resume  to  Box  6270,  Editor  &  Publisher.  | 
This  job  is  open  now  and  will  be  filled 
i  rapidly.  Please  respond  immediately  if  ' 
j  you  think  you  are  our  kind  of  people. 


DISPLAY  ADVERTISING  MANAGER 
We  are  Western  New  York's  leading  daily 
and  Sunday  newspaper,  the  22nd  larg¬ 
est  daily  in  the  nation  and  the  fastest 
rowing  Sunday  paper  in  the  United 
tates.  We  are  seeking  a  proven  pro¬ 
fessional  to  take  full  responsibility  for 
directing  our  retail  and  general 
departments.  We  are  number  one  in  the 
big  Renaissance  Buffalo  market  and 
need  an  experienced  leader  to  motivate  a 
dedicated  sales  force.  Must  be  strong  in 
sales  management,  problem  solving, 
training  and  heavily  people  oriented.  You 
will  be  joining  a  dedicated  team  of  pro¬ 
fessionals  at  one  of  the  nation's  fine 
newspapers.  Excellent  pay,  benefit  plan, 
MBO  incentive  and  working  conditions. 
Western  New  York  is  a  desirable  place  to 
live  with  surprising  economic  and  cultu¬ 
ral  advantages.  All  replies  treated  as 
confidential.  Send  resume  tO:  Clyde  Pin¬ 
son,  Advertising  Director,  Buffalo  News, 
Box  100,  One  News  Plaza,  Buffalo  NY 
14240. 


1  RETAIL 

I  ADVERTISING  MANAGER 

Large  Zone  5  daily  (not  Chicago) 
j  seeks  experienced  newspaper 
I  advertising  manager  for  Retail 

i  Advertising  Manager  position.  You 

I  will  manage  a  staff  of  15  display 
salespeople  plus  telemarketing 
j  division.  The  person  we  are  looking  ^ 
for  has  at  least  5  years  of  manage- 
I  ment  experience  in  the  display 
advertising  department  of  a  larger  ! 
daily  newspaper.  We  offer  a  very 
competitive  salary,  bonus  and 
i  benefit  package.  Please  send 
I  resume  and  salary  history  to  Box 
6239,  Editor  &  Publisher.  All  repl¬ 
ies  will  be  treated  in  utmost  confi-  . 
I  dence. 

]  An  Equal  Opportunity  Employer  1 


MAJOR  METROPOLITAN  ADVERTIS-  | 
ING  DIRECTOR  position  available—  ] 
outstanding  opportunity  for  aggressive,  I 
creative,  experienced  manager.  Need  j 
excellent  administrative  skills  as  well  as 
ability  to  interact  with  major  advertisers.  i 
Opportunity  for  expanded  responsibility 
in  the  future.  Excellent  compensation  I 
and  benefits.  Send  resume  to  Box  6274,  ] 
Editor  &  Publisher. 


“PENNY  SAVER"  CAREERS 
VICE  PRESIDENT  (Midwest)  to  SDK  -h 
GENERAL  MANAGER  (South)  to  60K 
SALES  MANAGER  (West)  to  4Ci< 
Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


ART  DIRECTOR 

The  Charlotte  Observer/Charlotte  News 
needs  a  creative  idea  person  with  strong 
graphic  background  to  manage  staff  of  7 
artists  and  designers.  Must  be  sensitive 
to  the  needs  of  many  departments  and 
skilled  in  dealing  with  the  public.  Will 
need  to  meet  deadlines  and  make 
decisions  under  pressure.  Must  be  reli¬ 
able,  organized  and  flexible.  Reply  by 
resume  only,  include  salary  history,  to: 
Paul  Connelly,  Employment  Manager, 
Knight  PublishingCo,  600  S  Tryon  St, 
Charlotte  NC  28202. 


JOIN  OUR  CONTRACT 
CREW! 

,  .  .Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  1 2,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


CIRCULATION 


CIRCULATION:  For  Los  Angeles-based 
daily.  Wanted:  innovative,  experienced 
team  player  with  home  delivery,  mail, 
and  news  dealer  background.  Minimum 
5  years  circulation  experience.  Please 
send  resume  to  Box  6238,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  needed  for 
one  of  the  fastest  growing  dailies  in  the 
country.  Zone  5,  150,000  daily.  Must 
have  exceptional  record  of  employment. 
No  job  hoppers.  May  be  positive  opportu¬ 
nity  for  circulaton  director  in  35,000  to 
75,000  newspaper  to  grow.  Staff  of 
approximately  100  employees.  800 
carriers.  Duties  will  include  manage¬ 
ment  of  home  delivery  and  single  copy 
operation,  carrier  promotion,  recruiting 
and  budget  control.  Measurement  of 
success  will  be  carrier  and  employee 
sales,  timely  delivery,  carrier  retention 
and  service.  Opportunity  for  advance¬ 
ment  excellent.  Box 6217,  Editor&Pub- 
lisher. 


MARKETING  DIRECTOR  j 
I  9000  circulation  Zone  9  daily.  Broad 
,  advertising  marketing  background  with  j 
'  ability  to  train  and  motivate  sales  staff.  ! 

,  State  salary  required.  Send  resume  to  ; 

I  Box  6275,  Editor  &  Publisher.  | 

ADVERTISING  MANAGER— Southern 
California  daily  plus  TMC.  Minimum  3 
I  years  newspaper  advertising  sales  I 
'  experience.  Must  be  strong  in  promo-  : 
:  tion,  motivation,  training  and  sales. 
Competitive  market  experience  helpful. 
Resume  and  salary  history  to  Box  6228,  ' 
Editor  &  Publisher,  ' 


CLASSIFIED  ADVERTISING  MANAGER 
needed  by  51,000  competitive  daily 
morning  paper  with  large  classified  ' 
volume,  approximately  500  pages  a 
month.  Staff  of  27  includes  6  outside  , 
sales  representatives  and  3  supervisors. 
We  need  an  experienced,  imaginative 
planner  with  strong  sales  background 
and  managerial  skills.  Good  salary  and 
bonus.  Call  or  write:  Marge  Campbell, 
Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99504;  (907)  786- 
4275. 


ART/GRAPHICS 


ART  SUPERVISOR  for  45,000  south-  j 
east  daily.  College  degree  in  graphic  arts 
plus  3-5  years  experience.  Excellent  | 
opportunity  for  highly  creative,  energetic  \ 
and  career-oriented  individual.  Com¬ 
petitive  compensation  package, 
excellent  benefits.  Send  resume,  sam¬ 
ples  of  work,  and  salary  requirements  tO: 
Johna  Cochran,  Independent  Publishing 
Co,  PO  Box  2507,  Anderson  SC  29622. 


THE  MINNEAPOLIS  Star  and  Tribune  is 
looking  for  a  night  Graphics  Editor.  This 
person  will  be  responsible  for  the  visual 
presentation  of  the  live  news  sections. 
Candidates  must  have  a  strong  back¬ 
ground  in  photo  editing,  layout  and  news 
graphics.  Good  news  judgment  is 
essential.  Supervisory  experience  is  a 
plus.  The  position  pays  $39,000  year 
plus  an  excellent  benefits  package.  This 
IS  an  immediate  opening.  Please  send 
your  resume  and  some  sample  clips  tO: 
Tim  Bitn^,  AME/Graphics,  Minneapolis 
Star  and  Tribune,  425  Portland  Av,  Min¬ 
neapolis  MN  55488. 


MANAGER  for  Zone  5  daily.  Your 
experience  and  a  desire  to  work  in  a 
small  community  will  get  you  this  job. 
Box  6219,  Editor  &  Publisher. 


CREW  AND  MANAGERS.  Don't  let  the 
weather  ice  or  snow  you  out  of  your 
income  this  coming  year.  Join  the  S.T.I. 
team  in  Zones  6  and  9.  Experienced 
crew  managers  that  want  a  positive 
change  and  above  average  income  call; 
(4 1 5)  52 1  -5204,  Mr.  R .  Teske,  or  write: 
Sales  Technology,  1122  Parv  St, 
Alemeda  CA  94501. 


EXPERIENCED  Crews  Managers  needed 
for  growing  Circulation  Firm.  Send 
resume  and  salary  requirements  to: 
Shears  &  Co,  Inc,  7100  Baltimore  Av, 
Ste  308,  College  Park  MD  20740. 


PERSON  fully  experienced  with  distribu¬ 
tion  of  national  newspapers  in  all  mar¬ 
kets  is  sought  for  a  six  month  research 
study.  Send  resume  tO:  J.  Coyne,  4th 
Floor,  1645  Connecticut  Av  NW,  Wash¬ 
ington  DC  20036. 
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HELP  WANTED 


CIRCULATION 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HOME  DELIVERY  MANAGER  for  ASSISTANT  wire  news  editor  wanted  for  |  EXTRAORDINARY  reporter  to  round  out  ^  ENTRY  LEVEL  editor’s  position  on 

50,000  daily  newspaper.  We’re  seeking  28,000  circulation  AM  in  upstate  New  smallcitystaff  in  community  of  85,000.  i  Northern  Ohio  community  weekly.  Write, 

a  professional  to  lead  our  staff  of  super-  York.  Applicants  should  have  2  years  I  Minimum  of  2  years  experience  covering  !  tske  photos,  edit  and  supervise  corres- 

visors  and  district  managers.  A  strong  editingexperienceand  deskilled  in  head  i  hard  news  and  issues.  Your  chance  to  Pondants.  Community  near  lake  and  ma- 

background  in  sales,  collections  and  writing,  story  selection  and  layout.  VDT  !  shine  and  grow  as  you  cover  a  variety  of  i  jw  hietro  area.  Box  6218,  Editor  &  Pub- 

personnel  development  is  required.  We  experience  essential.  Pagination  news  in  this  200  year  old  university  town  i  hsher. 

are  a  growth  market  in  the  Sunbelt.  We  experience  helpful.  Good  salary  and  lots  on  the  Tennessee-Kentucky  border.  Con-  !  NEWS  EDITOR  Immediate  nnenine 

offer  excellent  salary,  bonuses  and  full  of  opportunity  for  advancement.  Send  tact:  Don  Conner  or  Dee  Bryant;  (615)  15  nOO  circulation  dailv  Seeks 

resume,  Mmple  layouts  to:tonnaHage-  552-1808.  experienced  journalist  to  help  plan  news 

tory  to  Box  6289,  Editor  &  Publisher.  mann.  The  Daily  Press,  221  Oriskany  -  coverage,  develop  story  idea^supervise 

45  000  SOUTHEAST  DAILY  needs  Dtica  NY  idbUd.  EDUCATION  REPORTER  reporters,  handle  special  sections  and 


tory  to  Box  6289,  Editor  &  Publisher. 
45,000  SOUTHEAST  DAILY  needs 


mann.  The  Daily  Press,  221  Oriskany 
Plaza,  Utica  NY  13503. 


EDUCATION  REPORTER  reporters,  handle  special  sections  and 

A  combined  newspaper  with  200,000  I  lay  out  pages.  Zone  2.  Please  send  re- 


aceressive  hieh  enerev  oromotion  I  AprA  oranaTro — i — T — 7 - '•  I  comoineo  newspaper  witn  ^uu,uuu  ,  lay  oui  pages,  zone  z.  nease  seno  re¬ 

minded,  CIRCULATION  IalES  MANA- I  as^sLenmLn?  rewrte  To  hla^TuiD^TrM  '  circulation  is  looking  for  Mmeone  with  at  ,  sumesto  Box6257,  Editor  &  Publisher. 
(lER  Resoonsible  for  dpvelnnment  and  I  “SSignmeni  re^ner  iq  neao  up  area  .  iggjj  years  of  solid,  hard  news  :  _ 

implemenTtion  of  circulation  marketing';  dS'  si^Tnd  nlwfiudgmlnf  ablitl  experience  incoveringeducation.  Some-  :  NEWSROOM  ARTIST 

plan  inc^^ng  supervision  of  telephone  p^glTayou?  and  'cariera  features  I  TriT The  bTr'eTuTacv  of  hT  fo^^^  Jil  iTkfng  or'an  Srt  iftf  0  dT 
sales  and  boy  crew  operations.  Excellent  anH  minmn  Oniu  fnr  i  pureaucj'acy  OT  tne  Tourtn  are  looKing  ror  an  artist  to  ao 

crowth  oDDortunitv  Send  resume  and  possiDie  column,  uniy  looKing  Tor !  largest  school  district  in  Florida.  Some-  informational  graphics.  She  or  he  will 

MiC  rSSts  to  J  GinTs  Per-  consider  top-flight  re-  j  on|  ^^o  is  not  intimidated  by  a  system  need  lots  of  enlr^,  ideas  and  a  passion 

■'a  i  cent  journalism  graduae.  Send  resume,  !  ^j.h  HOschoolsand  lOO.OOOstudents  '  for  the  news.  The  iob  could  lead  to  a 


sonnel  Manacer  Andersoni  with  140schoolsand  lOO.OOOstudents  for  the  news.  The  job  could  lead  to  a 

Indeoendent-Mail  PO  Box  2507  Plus  Mlary  history  to:  ^s.  Greta  Sher- j  that  likes  to  tout  itself  as  among  the  best  leadership  role  in  the  news  art 

Anderson  SC  29622  ’  lea**  Streator  j  nation.  Someone  who  can  prove  '  department.  Send  resume,  samples  of 

_ I  Dldb4,  ;  through  past  work  that  the  job  is  not  too  i  your  work  and  a  letter  explaining  how  you 

ZONE  MANAGER;  expansion  program  at !  - D„ciA.rcc  '.m.Trnc - ‘  “s  achieve  our  gwls  to;  Bob 

major  metropolitan  newspaper  creates  BUSINESS  WRITERS  resume  and  clips  to:  Ronald  Littlepage,  ,  Lynn,  Graphics  Director,  The  Virgmian- 

need  for  person  with  strone^field  and  '  We  are  one  of  the  largest  area  business  I  Assistant  Managing  Editor,  The  Florida  :  Pilot  and  The  Ledger-Star,  150  W 

sales  background  to  manage  combine- '  Publications  in  the  United  States  from  ■  Times-Union/Jacksonville  Journal,  PO  Brambleton  Av,  Norfolk  VA  23510. 

tion  of  20  emolovee  and  dealer  territnr- '  among  130  such  newspapers  and  maga- '  Box  1949  F,  Jacksonville  FL  32231.  -  - 

ies.  24,000  daily,  40,000  Sunday.  |  and  we  see  no  end  to  our  growth.  - |  SUN  BELT  DAILY 

Experience  working  in  union  organiz^  Y°u  can  a  part  of  that  grovrth  if  you  ,  priirnR/RFPnRTFR  F.nerienred  interested  in  community  jour- 

denartment  benehrial  Salarv^ranee  '  meet  our  high  journalism  standards.  i  EDITOR/REPORTER—Experienced,  nalism,  lake  country,  advancement 

S26-S28M  F^t^nefits  lend  rof  ’  '  Our  job  is  to  keep  the  business  commu- !  Prolific  writer  to  cover  rural  countyseat ,  apply  with  clips  to:  Daily  Journal,  Box 

pleteLume  in  conSce,  Zone  2?  Bo;  |  nity  informed  with  the  most  accurate  and  !  and  make  our  newspaper  the  ™  328,  Vinita  OK  74301. 

6288  Fditor  A  Publisher  i  timely  news  of  events,  developments  i  Pible.  Write  box  bZbb,  Editor  &  pud-  _ 

0^00,  nuiiui  O.  ruuMsiicF.  I  and  trends  that  concern  every  business  I  lisher.  SPECIAL  SECTIONS  COORDINATOR 

ZONESUPERVISORforNorthJerseyAM  i  Person.  Essential  news  for  our  readers  -  for  growing  midwest  daily.  Individual 


SPECIAL  SECTIONS  COORDINATOR 
for  growing  midwest  daily.  Individual 


daily  publication.  Applicant  must  posse- !  s^out  what  s  happening  in  their  own  i  ^quor  with  good  administrative  skills  '  exceptional  gf^phic  design 

^stfTn^inarTa^^disWcf  manager '  faTonal  of  fntomatTonal  importafee!  seTd  msZ  a^d  sa^S  hT?o^  to 

tfaintogT\n;.^Nuts°'anTb^toSor  I  Our  strong  editorial  department  of  13  :  ^ThSJje^'ETefTeLouTsTnd'heC 

with  ability  to  follow  up  effectively  on  j  [.f  i  required.  Please  send  resume  and  salary  2®°'’  Bloomington  IL  61701. 

detail  assignments.  Planning  and  goal  Piss  Thifstaff  outoif  T^r  5oThTi?s  ^  aid  requirements  to  Box  6290,  ;  - 

setting  necessary  management  quali-  ®®®®'  'his  staff  puts  in  over  bUU  hours  j  pubjisher.  FEATURE  WRITER 

fications.  No  delegators  or  desk  warmers  '  every  week  investigating,  researching  _ ■  pgg^j  g  Jiard-charging  writer  with  a 

please.  Salary  and  expense  package  !  j^^iewing  and  writing  the  news  that ;  ygg^  ^  qJ  newspaper  or  wire  senrice 

$20,500  plus  lucrative  incentive  bonus  !  PII®  f;®P  ^  EXPERIENCED  REPORTER  fori  experience  to  help  us  supply  media  with 

plan.  Box  6294,  Editor  &  Publisher.  .  "SeTto  erow  anf  fe  i  established  weekly.  You  like  variety  in  ;  news,  features,  and  photos.  We’re  Out- 

- Zaden  tfeLcoorof  f  reporting-from  bird  news  to  church  i  board  Marine  Corporation,  makers  of 

DATA  PROCESSING  keeoing  well  ahead  of  the  defends  Lf  news-and  photography-from  head-shots  ;  Evirirudeand  Johnwn  outtxwrd  motors. 

-  fiflrmfinp  mfkPt  to  photo  pages.  Layout  helpful;  outgoing  i  You  II  join  a  small  team  of  marketing 

Tn Veen  i7n3h  th^  wp  hpwp  tn  attitude  essential.  Call  Jim  Russell,  Edi-  communications  professionals  and  work 

DATA  PROCESSING  MANAGER-  i  gSe  Z  to^fality  bSss rournahsl^^  i  Times,  Willard  OH;  (419)  935-  j  in  pleasan^ 

West  Coast  newspaper  seeking  .  toourstafL  To  be  part  of  this  dynamic,  i  '  tTaij  sViLf  rn?mu^  Tend 

experienced  manager  responsible  for  all  i  motivated  group,  you  should  be  bilingual :  - :  at  Ou^ 

SfdSrentanffaTn^  (fluent  in  English  and  Spanish)  and  have  i  p^gHION  EDITOR  M™  CorpofTon^’f 

of  software,  development  of  long  range  '  fofnaMsm  °wf  wulTaf  f  cf  fdf  i  f^etropolitan  Texas  daily  looking  for  |  Drive,  Waukegan,  IL  60085. 

plans,  effective  recommendations  of :  IxcSTi  oTrLf  with  excel^^^^^^^^  experienced  fashion  writer/editor  or  ver- ' 

hardware  configurations  and  manage  i  demic  credefiaT  th^t  if  tode  satile  experienced  reporter  interested  in  (5IFT  FOR  GRAMMAR/GRAPHI^? 

existing  data  processing  functions.  Prior !  f  f  f  Tnof  ics  f  d  af  rweTtTenTf^^ '  ®®”'’  resume  to:  Mildred  Whi- ,  We  re  looking  for  a  top-notch  copy/layout 

managementexperiencerequired.High-i  feffrwrTne  in  Enef  h  '  *  ^  ^  *®''®^’  Assistant  Managing  Editor,;  editor  who  can  design  an  inviting  news 

K,  wicfKip  c,..«ii«„*  1  9/6atlve  writ  ng  n  tnglisn  ,  Cvnrpss-Npws  Rnx  21  71  San  Antonio  >  oaee.  then  aeeressive  v  edit  CODV  and 


FEATURE  WRITER 

We  need  a  hard-charging  writer  with  a 
year  or  so  of  newspaper  or  wire  service 


communications  professionals  and  work 
in  pleasant  surroundings  on  the  shores  of 
Lake  Michigan  north  of  Chicago.  Some 
travel.  Salary  Minimum  $1600.  Send 
resume  to:  (Jenise  Charts,  at  Outboard 
Marine  Corporation,  100  Sea-Horse 


taker.  Assistant  Managing  Editor, 


ly  visible  position.  Excellent  benefds.  i  jf  you  would  likC  to  f  Considered  for  this  !  2171,  San  Antonio 

®nd  alary  history  to  Box  '  excellent  career  opportunity  with  the  j  ®^297.  _ 


6282,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


most  prestigious  and  largest  circulation  j 
English  language  newspaper  in  the  I 


BUSINESS  EDITOR 


editor  who  can  design  an  inviting  news 
page,  then  aggressively  edit  copy  and 
create  crisp,  bright  headlines.  Add  peo¬ 
ple  skills  to  a  flair  for  language  and 
graphics  and  you  could  move  into  man¬ 
agement.  So  if  you’ve  got  experience  (3 


:  Caribbean,  send  your  resume  and  a  !  Successful  applicant  will  lead  3  person  ylg^j  g^g  ^gUy  butstill  have 

I  covering  letter  outlining  why  you  would  j  staff  in  growing  dynamic  business  cover-  enthusiasm  for  making  copy  sparkle  and 


be  a  top  business  writer  to:  _  -  _ -  _ 

ASSISTANT  REGIONAL  DIRECTOR  Editor-in-Chief  i  daily.  Business  education  or  reporting 

The  largest  and  most  dynamic  news- !  CARIBBEAN  BUSINESS  !  experience,  demonstrated  editing  and 

paper  in  Montana  is  looking  for  an  assis- 1  PO  Box  6253  I  supervisory  skills  necessary.  Send 

tant  regional  editor  who  can  con- 1  Loiza  Station  !  resume  to:  Janet  Brandt.  Journal  Amer- 

fidentially  direct  news  coverage  in  an  |  San  Juan,  Puerto  Rico  00914  !  ican,  PO  Box  310,  Bellevue  WA  98009. 

area  larger  than  New  England  and  who  I  _ j _ 

can  work  creatively  with  reporters  and  !  f-iTY  rnuriR  ! 

other  editors  to  produce  a  vital  news- i  central  Texas  AM  oaoer  seeks  enereetic  'DOPY  EDITORS,  REPORTERS— if 
paper  marked  by  excellence  in  writing !  ^I^n  to  helnemd^I  vnuf  stiff  of  interested  in  scheduling  interview  dur- 
^d  graphics.  Sers  Sucf  fsful af  TcaltwH^  I  convention  in  Louisville,  Ken- 

The  successful  candidate  will  have  had  l  leTeral  vears  rf  or^t?n^a^^^^  November,  please  send 

at  least  ^0  years  of  reporting  experience  ^  experienf .  Good  salary,  excellent  !  oq  Box^|n®l^Ta°n’ aTbIiT  TX 

on  a  daily  newspaper  and  desk  or  super- .  benefits.  Call  Steve  Walters;  (817)  778-  i  " 

visory  skills.  4444  76902. 

Send  resume,  non-returnable  copies  of  '  i - 

yourbestreportingelipsandabrief  letter  ’  COPYEDITOR  - 

'  Stroog  copy  editing  and  layout  skills  a  DRAW  YOUR  OWN 

RirhlrH  wLlcnLrk  ^n^^t  ?or  this  job  on  the  universal  desk  of  ^  CONCLUSIONS 

Ste'^  PoXx  2T07  Bimnw  M®^  About  the  most  effective 

KQi  'rnr  M/F  ’  °nimgb  ivi  1  ;  circulation  afternoon  paper.  Applicants  moHium 


age  area  for  aggressive  suburban  Seattle 


ican,  PO  Box  310,  Bellevue  WA  98009. 


enthusiasm  for  making  copy  sparkle  and 
the  energy  to  survive  a  PM  daily’s 


daily.  Busings  education  or  reporting  deadlines,  let  us  hear  from  you.  Send 
experience,  demonstrated  editing  and  ,  resume,  clips  and  references  to:  Kay 
supervisory  skills  necessary  Send  I  jyjcGraw,  Assistant  Managing  Editor/ 
r®sume  to:  Janet  Braridt,  Journal  Amer-  |  Day,  The  Virginian-Pilot  and  The  Ledger- 


59103.  EOE  M/F. 


must  have  proven  news  judgment  and 


COPY  EDI  I  OKS  tor  major  metro  daily.  ;  graphic  skills.  Prefer  Northwest  back- 
Must  be  demonstrably  strong  headline  ground.  Salary  $18,000-$20,000. 
writer  Daily  experience  required.  Write:  [Send  non-returnable  letter  and  work 
Joseph  Farah,  Executive  News  Editor,  samples  to:  Todd  Merriman,  The  Daily 
nil  S  Broadway,  Los  Angeles  CA  i  Astorian,  PO  Box  210,  Astoria  OR 
90065.  '  97103. 
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DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 
(212)  752-7050 


Star,  150  W  Brambleton,  Norfolk  VA 
23510. 

GENERAL  ASSIGNMENT  Reporter- 
Central  Connecticut  AM  daily.  At  least  1 
year  experience  in  daily  newspaper  or 

fraduate  journalism  degree.  Box  6243, 
ditor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J.  Lacey 
WA  985(33. 

LIKE  TO  DIG?  Need  politically  savvy 
reporter  for  weekly  newspaper,  central, 
eastern  Long  Island.  BA,  experience 
helpful.  Send  letter  of  inquiry  or  interest 
to:  Charles  Adams,  Editor,  Pennysaver 
News  of  Brookhaven,  Inc,  21  Com¬ 
mercial  Blvd,  Medford  NY  11763. 
Include  samples  of  work,  job  experience, 
and  salary  requirements. 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


SHOPPER  SPECIALIST  j 

An  individual  with  comprehensive  shop- 1 
per/free  paper  experience  needed  in  Chi- 1 
cago.  Salary  to  $30,000.  Box  6297, 
Editor  &  Publisher. 


MANAGING  EDITOR 

We  are  a  northern  New  Jersey  daily  news¬ 
paper  seeking  an  individual  who  posse¬ 
sses  broad  indepth  experience  with 
emphasis  on  community  news  coverage. 
We  are  interested  only  in  newspaper 
background.  Send  resume  to  Box  6293, 
Editor  &  Publisher. 


METROPOLITAN  afternoon  75,000 
circulation  Zone  6  seeking  aggressive 
assistant  city  editor  with  approximately 
5  years  experience.  Good  vacation, 
health  and  retirement  programs.  News¬ 
paper  also  has  opening  W  reporters.  Box 
6300,  Editor  &  Publisher. 


NEWS  EDITOR  for  Zone  7  afternoon  dai¬ 
ly  with  6500  paid  plusTMC.  Experience 
necessary.  Good  salary  and  benefits.  Box 
6222,  Editor  &  Publisher. 


METROPOLITAN  EDITOR 
A  commitment  to  local  news,  leadership  j 
and  judgment  are  qualities  sought.  The  j 
challenge  is  to  lead  a  talented  corps  of ! 
editors  and  reporters  to  produce  the  best  ^ 
local  news  report  in  a  competitive  mar¬ 
ket.  Requirements  are  broad  reporting 
and  editing  experience  and  strong  peo¬ 
ple  skills.  Expect  significant  responsibil¬ 
ity,  excellent  salary  and  benefits.  Send 
letter  of  interest,  resume  and  names  of  3 
references  to:  John  F.  Greenman,  Editor, 
Tribune-Chronicle,  240  Franklin  SE, 
Warren  OH  44482. 


MANAGING  EDITOR  for  sparkling  South 
Arkansas  small  daily.  Direct  a  talented 
staff  that  is  dedicated  to  excellence,  and 
willing  to  work  for  it.  Must  have  leader¬ 
ship  and  editing  skills,  keen  news 
judgment  and  strong  writing  ability.  Ma¬ 
jor  changes  in  past  year  have  made  a 
marked  improvement  in  our  product,  but 
it  can  still  use  some  fine  tuning.  If  you 
are  serious  about  making  an  immediate 
move,  send  resume  tO:  Jim  Fall,  El  Dora¬ 
do  News-Times,  PO  Box  912,  El  Dorado 
AR  71730. 


NEWSFEATURES  EDITOR  | 
The  Seattle  Times  is  looking  for  a  news- 
features  editor  to  lead  a  38-person  staff 
in  producing  feature  sections  that  have 
brilliance  and  bite.  This  is  a  senior  edit¬ 
ing  position,  supervising  4  sub-editors 
with  responsibilities  for  sections  that 
include  daily  lifestyle,  Sunday  arts  and 
entertainment,  Sunday  television, 
Wednesday  food  and  Saturday  home  as 
well  as  a  Friday  entertainment  guide  and 
weekly  pages  on  personal  growth  and  fit¬ 
ness,  fashion  and  books. 

We  are  locking  for  a  strong  editor  with  a 
range  of  experience  and  talents:  great  j 
creativity,  confidence  in  dealing  with  I 
news,  an  appeciation  of  the  importance  j 
of  good  design  and  the  ability  to  work  I 
well  with  people. 

We  offer  a  competitive  salary  and  good 
j  benefits.  Send  resume  with  your  philoso- 
i  phyof  newsfeatures coverage,  salary his- 
,  tory  and  samples  of  sections  you've 
edited  to:  R.C.  Follett,  Personnel  Dept, 

I  The  Seattle  Times,  PO  Box  70,  Seattle 
i  WA  98111,  by  October  3,  1983.  j 
M/F/H  Equal  Opportunity  Employer. 


SCIENCE  WRITER 


Senior  writer,  non-profit  organization's 
public  information  office,  will  write  news 
releases  on  research  bindings,  prepare 
articles  for  “Rand  Research  Review,”  re¬ 
spond  to  media  queries,  serve  as 
information  generalist.  Five  years'  media 
experience  preferred.  Submit  detailed 
resume,  salary  history,  writing  samples 
(non-returnable)  tO:  Public  Information 
Director 

RAND 

1700  Main  Street 
j  Santa  Monica  CA  90406 
I  An  Affirmative  Action  Employer 

^  THE  TAMPA  TRIBUNE  is  looking  for  an 
I  energetic  news  professional  to  direct  the 
I  newsgathering  of  about  20  reporters  and 
photographers  in  six  news  bureaus  in 
Central  Florida.  Management 
experience  is  preferred,  but  not  neces- 
1  sary  for  a  talented  proven  reporter.  Send 
resume,  clips  tO:  Bill  Handy,  State  Edi- 
i  tor,  PO  Box  191,  Tampa  FL  33601. 


HAVE  LUNCH  ON  US 

The  Orlando  Sentinel’s  restaurant  eritie  will  soon  begin 
writing  a  general-interest  eolumn.  He’s  set  a  standard  so 
high  that  finding  a  suitable  replacement  will  be  difficult. 
But  find  the  right  person  we  must,  so  if  your  life’s  dream 
is  to  eat  and  drink  well  and  write  about  it  exceedingly 
well,  let  us  know,  and  the  sooner  the  better.  VCe’re 
liHiking  for  a  restaurant-and-winc  writer  vcho  is 
sophisticated,  not  snobbish;  tough-minded,  not 
bellicose;  witty,  not  foolish.  Hceentricity  is  okay  too,  if  it 
is  eccentricity  in  the  serciee  of  intelligence.  And  if 
you’re  overedueated,  don’t  be  shy  —  we  re  looking  for 
someone  who  can  educate  readers  as  well  as  charm 
them.  If  any  opportunity  ever  cried  out  for  great  clips, 
this  is  it.  Interested  parties  should  send  clips  and  a 
detailed  resume  to:  Dick  Victon,  Newsfeatures,  The 
Orlando  Sentinel,  6.^.^  N,  Orange  Avenue,  Orlando,  FI. 
.^2802,  Please  —  no  amateurs,  no  phone  calls. 

The  Orlando  Sentinel 

The  Best  Newspaper  in  Florida 

Hqua!  ()l)fx>rt unity  Hnif)l(>yer 
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TE)(AS  GULF  COAST — Award-winning,  j  PRESSMAN  to  run  new  Goss  Communi- 
medium-size  daily  taking  applications  ty.  Experience  in  camera  and  Cheshire 
for  reporters,  copyeditors  and  sports  \  helpful,  management  possibilities.  Rep- 
writer.  Send  resume  and  clips  to  Box  lyto:  Metro  Newspapers,  PO  Box  6578, 
6286,  Editor  &  Publisher.  ,  Columbia  SC  29260. 


TWO  OPENINGS  ! 

We’re  a  small,  sophisticated  and  growing  : 
capital  city  daily  looking  for  quality  addi¬ 
tions  to  a  talented  staff.  We  need: 

(DA  reporter  with  a  keen  nose  for  news. 
At  least  two  years  experience  for  this  key  i 
position,  which  will  blend  beat  coverage 
with  news  feature  writing  for  demanding 
editors.  We  seek  enterprise,  initiative 
and  demonstrated  writing  excellence. 
Resume,  recent  references,  salary  his- 
toryand  lots  of  samples  to  Charles  Wood. 
(2)  A  reporter-editor  with  the  above  skills 
plus  some  budding  editing  and  layout  i 
talent.  We  like  people  who  can  find  the  ! 
heart  of  a  story  and  take  pride  in  turning 
outa  highly  massaged,  finely  tuned,  live-  j 
ly  news  package.  Resume,  references,  i 
clips  and  full-page  layout  samples  to  : 
Dave  Shors.  The  Independent  Record,  i 
PO  Box  4249,  Helena  MT  59604. 


UNTRADITIONAL  local  government  i 
bloodhound  with  a  knowledge  of  Texas, 
budgets,  auditing,  politics  and  byways.  { 
Self-starter  for  continuing  in-depth  look  j 
at  county,  village,  town,  city  practices, 
people  and  archives.  Watchdog  organ-  i 
ization  experience  valuable.  If  you  can  i 
track  a  dollar  or  a  court  case  through  a  | 
smokescreen,  we'd  like  to  talk.  Box 
6261,  Editor  &  Publisher.  1 


WRITERS:  dramatic,  feature  or  intern 
for  Portraits-in-Courage.  Clips:  Box 
76600,  DC  20013;  (202)  543-7777. 


FREELANCE 


FREELANCE  WRITERS  sought  for 
monthly  militaiy/survival  publication. 
Write:  MX,  Military  Exchange,  Box  3, 
Torrington  CT  06790. 


WANTED:  Thoroughbred  racing 
magazine  serving  central  and  southwest¬ 
ern  states  needs  quality  freelance  arti¬ 
cles  and  photography.  Contact:  Del  Hol¬ 
lingsworth,  PO  Box  5418,  Norman  OK 
73070;  (405)  364-9444. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many 
PR/editorial  areas.  For  newsletter  rates: 
M  Sternman,  68-38  Yellowstone,  Forest 
Hills  NY  11375. 


MARKETING 


I  MARKETING  MANAGER 
j  Large  family  owned  metropolitan  daily 
!  seeks  experienced  marketing  specialist 
who  is  capable  of  analyzing  and  present- 
j  ing  major  newspaper  research  material. 

Successful  candidate  should  have  the 
I  ability  to  generate  professional  sales 
tools  including  audiovisual  pre¬ 
sentations.  Salary  commensurate  with 
experience.  Send  resume  to:  Joe 
Yoakum,  Personnel  Manager,  The  Fres¬ 
no  Bee,  1626  E  St,  Fresno  CA  93786. 
I  An  equal  opportunity  employer. 


PHOTOJOURNAUSM 


\  PHOTOJOURNALIST 

:  If  you  thrive  on  chasing  fires  at  4  am, 

I  shooting  exciting  studio  illustrations, 

I  generating  weekly  photo  pages,  multiple 
lighting  and  environmental  portrait  in 
,  interchanging  color  with  lot  W  quickly- 
,  we  may  have  the  position  for  you.  5  man 
staff  on  a  picture  conscious  paper  needs 
!  complement  to  quality  photo  zealots. 

I  Minimum  2  years  experience.  Send 
I  resume  and  2  sheets  of  slides,  1  color,  1 
;  black  and  white,  to:  Photo  Department, 
j  Times-Leader,  15  N  Main  St,  Wilkes- 
Barre  PA  18711.  No  phone  calls  please. 


PRESSROOM  PLATEMAKING 
MANAGER 

Immediate  opening  for  an  aggressive, 
mature  manager  with  promotion  poten¬ 
tial.  Will  be  totally  responsible  for  top 
quality  production  on  a  Goss  Urbanite 
with  tri-color  unit  running  a  30,000  dai¬ 
ly,  weeklies  and  commercial  work.  Self 
starter  send  resume  to:  Patrick  A.  Rober¬ 
son,  Port  Arthur  News,  PO  Box  789,  Port 
Arthur  TX  77642. 


HAWAII 

$500  REWARD 
$500  reward  for  information  leading 
to  employment  of  productive,  quali¬ 
ty-orient^  press  operator  or  fore¬ 
man  who  is  promotable  and  willing 
to  relocate  in  Hawaii.  Reward  paid 
after  120  days  of  employment. 
Growing  publishing  company  and 
commercial  printing  operation  off¬ 
ers  good  salary,  medical  and  dental 
coverage,  employer-paid  life 
insurance,  profit  sharing  and  more. 
Contact:  Ken  Berry  or  Randy  Eller- 
sick,  Sun  Press,  46-016  Alaloa  St, 
Kaneohe  HI  96744,  Phone;  (808) 
235-5881 . 


Circulate  your  Jobs,  Sarvicas,  TaJertts 
to  the  Largest  Newspaper  Audience 
in  the  World  with  EiP  Classifieds 


PRODUCTION 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all 
departments.  Our  free  referral  service  is 
available.  Send  in  your  resume  and  we 
I  will  use  it  to  fulfill  inquiries  from  our 
I  newspapers.  NEW  ENGLAND  NEWS- 
I  PAPER  ASSOCIATION.  INC,  223  Derby 
I  St,  Salem  MA  01970. 


I  PERSON  with  full  knowledge  of  printing 
j  facilities  and  means  to  print  a  national 
newspaper  is  sought  for  a  6  month 
I  research  study.  Send  resume  tO:  J. 
I  Coyne,  4th  Floor,  1645  Connecticut  Av, 
!  NW,  Washington  DC  20036. 


I  PRODUCTION  MANAGER 
I  Zone  1  group,  dailies,  weeklies  and  free 
I  distribution  needs  top  quality  produc¬ 
tion  manager.  Experience  in  union 
environment  helpful.  Perfect  opportu¬ 
nity  to  move  up  to  number  one.  Offset 
with  front  end  system .  Salary  negotiable. 
Send  resumes  to  Box  6280,  Editor  & 
Publisher. 


I  PRODUCTION  MANAGER 
<  Zone  5  daily  and  commercial  operation 
seeks  take-charge  individual  to  manage 
all  facets  of  production.  Prior  compos- 
'  ing,  camera,  plate  and  offset  press 
:  experience  required.  Send  resume  to 
Box  6299,  Editor  &  Publisher. 


PROOFREADER 


;  PHILADELPHIA  advertising  agency 
seeks  proofreader  with  minimum  7to  10 
!  years  actual  experience.  Must  be  able  to 
'  read  proof  alone  as  well  as  with  copyhol- 
!  der.  Good  starting  salary,  benefits,  35- 
hour  week.  Send  resume  to:  W.  O’Con¬ 
nell,  Al  Paul  Lefton  Company,  Inc,  Rohm 
;  and  Haas  Building,  Independence  Mall 
!  West,  Philadelphia  PA  19106. 
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HELP  WANTED 


MUST  REPLACE  ad  manager  who  is 
soon  to  retire.  My  small  daily  in  North 
Alabama  is  in  real  growth  area.  Looking 
for  experieced,  promotion  minded  man¬ 
ager  who  can  inspire  small  staff.  Salary, 
commission,  fringe  benefits.  This  is  a 

food  position  with  a  good  company, 
end  your  resume  to  Box  6272,  Editor  & 
Publisher.  I  will  immediately  get  in 
touch  with  all  persons  who  apply  to  this 
ad. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 

POSITIONS 

WANTED 


_ CIRCULATION _ 

COLLEGE  GRADUATE,  major  metro 
oriented,  knowledgeable  in  all  circula¬ 
tion  operations  including  marketing, 
development  and  budgeting.  Interest^ 
in  challenging  position  with  progressive 
organization.  Box  6287,  Editor  &  Pub¬ 
lisher. 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services:  or  maybe  find  that  pro¬ 
fitable  weekly  you’ve  wanted  to  own. 


POSITIONS  WANTED  j  POSITIONS  WANTED  POSITIONS  WANTED 


CARTOONIST  I  _ EDITORIAL  \  EDITORIAL 


EDITORIALCARTOONIST— liberalslant  i  'f’f’.0''ative  inquisitive,  '  GOING  PLACES— Top '83  J-Grad  seeks 

seeking  position  with  daily  paper.  Los  Angeles  reporter  job  any  Zone.  Internship  &  col- 

Experienced,  professional:  Mike  Ritter,  !  experience.  Resume,  clips:  Kevin 

PO  Box  195,  Austin  TX  78767.  '  East 4th.  Escondido CA  pianagan,  290  Grove  St  111,  Reno  NV 

_ I  y-^OZb.  ,  89502;  (702)  825-0865. 

CIRCULATION  LIFESTYLES  EDITOR  position  sought  on  ■ 

small  to  medium  daily.  Self-motivated  ;  PICTURE  EDITOR 

COLLEGE  GRADUATE,  major  metro  with  truckloads  of  ideas  to  amuse  and  '  Or  photographer  who  thinks  like  one. 
oriented,  knowledgeable  in  all  circula-  enlighten  readers.  Experience  in  trend,  :  Eight  years  as  photographer,  editor  tor 
tion  operations  including  marketing,  lifestyles,  home/living,  hard  news  report-  ;  metro  daily,  AP,  national  magazine  look- 
development  and  budgeting.  Interest^  ing  plus  photography,  editing,  layout  !  ing  for  good  picture  paper  that  wants  to 
in  challenging  position  with  progressive  and  supervisory  skills.  Thrive  on  hard,  j  get  better.  Box  6223,  Editor  &  Pub- 
organization.  Box  6287,  Editor  &  Pub-  meaningful  work.  Will  consider  any  |  lisher. 

Iisher.  Zone.  Box  6245,  Editor  &  Publisher,  i 

- - — - -  I  NEWSMAN,  BA.  More  than  a  decade  of  'WORKHORSE,  circulation  builder. 

Learn  how  an  E&P  CLASSIFIED  AD  can  put  ,  experience  in  Sound  reporting  based  on  |  seeks  career  move  to  managing  editor  o 
you  to  work;  sell  or  seek  equipment,  pro-  ^  u  -hiiitv  Carepr  msitinn  sn.ioht  ^  small-to-medium  daily,  or  city  editor  of 
ducts  and  ^rvices:  or  mayte  find  that  pro-  roTsmI  Editor&^Lbnlhr  ^  medium-tcMarge  daily  Box  6276,  Edi- 
fitable  weekly  you  ve  wanted  to  own.  Dox  ooq-^,  tonor  «•  ruDiisner.  tor  &  Publisher 

I  PROFESSIONAL  private  investigator,  5  '  — — 

^  I  years  as  agency  owner;  MS  degree,  labor  ' _ FREELANCE _ 

_ EDITORIAL _ I  relations;  minors  in  journalism  and  ! 

I  international  business;  University  of  CARLA  MARIE  RUPP,  15  years  pro- 
GULF  COAST  assignment  sought  by  vet- 1  Oregon  journalism  graduate  teaching  ,  fessional  journalism  experience 
eran,  talented,  mature  photojournalist,  fellow;  4-year  Navy  intelligence  veteran-  :  (including  SVi  years  associate  editor 
with  the  ability  to  do  it  all  in  the  news- 1  seeks'challenging  investigative  busi-  -  Editor  &  Publisher)  seeks  diverse 
room,  or  specialize.  Right  paper  must  do  |  ness  and/or  labor  reporting  position  any  feature  writing  or  publicity  assign- 

more  than  scratch  the  surface  in  its  Zone  Robert  L  Revelev  (206)  623-  ments.  Call  Carla  Rupp  at  (212)  244- 
reporting.  Lee  Young,  Box  1131,  Pon-  3372.  x-  '  '  ;  3800  or  (212)  608-1487  for  any  edito- 

chatoula  LA  70454;  (504)  386-4375.  _  j  rial  or  photo  needs,  or  leave  toll  free 

-  SPORTS  REPORTER  seeks  medium  size  i  for  Carla  Rupp  at  1-800-525- 


EDITORIAL 


chatoula  LA  70454;  (504)  386-4375. 


ADAPTABLE  reDorter/ohotoeraoher  8  I  (laily-  Covered  ever^hing  from  local  to  ' 

years’  daily  experience  seeks  career!  pros.  J-grad,  3  years  on  daily.  Willing  to  j  Inferosts  range  from  media  to  music, 
Sion.  Anv  Zone  anvs^^^^^^^  relocate^  Box  6^8,  Editor  il  Publisher.  heater,  sports  and  human  behavior. 


position.  Any  Zone,  any  size  daily.  Box 
6252,  Editor  &  Publisher. 


_  '  Have  travelled  to  Russia,  China,  Korea, 

SPORTS  WRITER— desk  man,  12  years  Africa,  Spain,  France  and  the 

on  daily.  Looking  for  challenge  in  Zone  '  Caribbean.  Grew  up  on  wheat  farm  in 
1.2  or  4.  Too  oualitv  work  guaranteed.  .  Kansas.  Also  have  Denver  home  base. 


AGGRESSIVE  reporter,  available  now.  1,2  or  4.  Top  quality  work  guaranteed.  ,  Kansas.  Also  have  Denver  home  base. 

Wire  service  and  newspaper  experience.  Box  6056,  Editor  &  Publisher.  - 

Now  in  Zone  9,  will  relocate.  Beat  _  '  MARKETING 

interests  include  education,  religion.  SPORTS  WRITER  seeking  position  with  - 

Will  accept  other  beats,  includinggener-  daily.  Have  experience  in  college  sports  j  MARKETING/Advertising  Director, 
al  assignment.  Box  6262,  Editors  Pub-  information  as  an  intern  and  in  jxo  sports  Experienced  in  daily  newspapers, 
lisher.  publicity.  Box  6297,  Editors  Publisher.  I  shoppers,  direct  mail.  Would  prefer 

’  -  -  ’  areas  1,2  or  5.  Currently  employed.  Box 

AGGRESSIVE.  AWARD-WINNING  THIS  AD  IS  DIFFERENT  because  the  i  6292,  Editor  S  Publisher. 

reporter  seeks  challenging  positiori.  Will  author  is  a  versatile  (writer,  photo-  !  _ 

1  relocate.  Box  6283,  Editor  S  Publisher,  grapher,  editor),  experienced  (5  years),  oopcconnaa 

- : -  and  employed  (Southeast  daily)  photo-  »*neaawuunii 

I  ATTORNEY  with  10  years  corporate  and  journalist  seeking  a  change.  I'm  looking  'pRrccRnnM  'LiiPFRUi'LnR  — 
I  communications  experience  desires  fora  QUALITY  paper  in  a  mid-sized  East-  I  with  newsM^r  and  com 

1  nnc  tinn  in  Ipoai  niihiichino  fipirt  in  New  experience  With  newspaper  ano  com- 


PRESSROOM 


WWMI^  I  EV  communications  experience  desires  fora  QUALITY  paper  in  a  mid-sized  East-  I  ^  "  with  newsMoer  and  com- 

Box®®'SI'pubn^^^^^  "'*'t  Xirwork^rnowl^dg"^^  an  areas  m 

YorkCity.  Box  6240,  Editor  &  Publisher,  working  conditions,  stab  e  financial  newspaper  field,  ^oven  track  rec- 

—  BRIGHT  young  editor  with  13  years  6277  Editor"&  PuSr  |  ord.  excellent  references  available  now. 

ADMINISTRATIVE  I  experience  wants  new  challenge.  Cur-  |  ' _  ]  6250,  Editor  &  Publisher. 

^  ^  rently  in  mid-management  for  major  WHO’S  COVERING  - 

GENERAL  MANAGER  of  mid-size  week-  metro  daily.  Extensive  experience  in  RELIGIOUS  NEWS  I  PRODUCTION _ 

ly  sroks  jwst  as  srnall-daily  publisher  w  writing,  editing,  graphics,  features,  hard  Experienced  religion  writer  seeks  news-  I  nD«rMi/'xir>Ki  niDtroTno  in 

assistant  to  publisher  at  larger  daily.  18  news,  and  people  management.  Box  paper  job  Bachelor  of  Arts  Master  of  I  PRODUCTION  DIRECTOR— 10  years 

years  working  experience  includes  ad  6220,  Editor  &  Publisher.  Divinity  degrees  University'training  in  offset  newspaper  production 

sales  and  news.  14  years  as  daily  city  _  journalism  VDT  experience  clips  Ver-  i  experience.  Strong  management  skills, 

editor  and  managing  editor.  Present  job  BIG  EAST  GRAD  seeks  position  as  satile  (investigative  work  profiles  I  Proven  bottom  line  accomplishments, 

lequies  active  direction  of  all  newspaper  sportswriter  for  a  daily.  Willing  to  relo-  theological  disputes)  Able  to  work  as  I  Seeking  long  term  employment  with  a 


Box  6250,  Editor  &  Publisher. 

PRODUCTION 


functions  with  emphasis  on  advertising,  cate.  Jeff  Navin,  6  Southridge  Rd,  Nian- 
Shirt-sleeve  people  manager.  Box  6025,  tic  CT  06357. 

Editor  &  Publisher.  _ 

-  CREATIVE  WRITER/PHOTOGRAPHER 

PUBLISHER,  presently  with  6  day  issue  I  seeking  magazine  or  public  relations 
plus  TMC,  seeks  relocation  with  small  I  position,  any  major  metro  area.  J-school/ 
group.  Age  44,  MBA.  Family  man  with  business  degrees,  7  years  freelance,  3 
complete  newspaper  knowledge.  Box  years  newspaper,  20  years  photo.  Bob 
6224,  Editor  &  Publisher.  Tureaud;  (504)  866-7627;  626-9735. 

PUBLISHER,  EDITOR,  32,  of  twice  ENTERPRISING  free-lance  writer  hav- 
weekly  seeks  new  challenge.  News,  ing  extensive  experience  with  West 
photos,  sales  experience  and  awards.  Ad  Coast’s  largest  newspaper  seeks 
degree,  profit  maker,  solid  references,  expanded  opportunities.  Have  focused 
Prefer  eventual  ownership.  Box  6057,  on  sports,  yet  also  interested  in  wide 
Editor  &  Publisher.  I  range  of  features.  Based  in  Southern  i 

- ,  California,  can  travel.  Box  6214,  Editor 

VETERAN  experienced  number  one  or  i  &  Publisher.  I 

two  man  on  medium  to  small  daily  I _ i 

desires  change.  Weekly,  TMC,  shopper ,  EDITOR,  seeks  position  as  editor  of  j 
veteran.  Knows  newspapers  from  front  |  weekly  or  reporter  for  daily.  Five  years  I 
door  to  bottom  line.  Write  Box  6284,  |  editing,  reporting,  layout  and  photogra-  j 
Editor  &  Publisher.  phy  experience.  Prefer  Florida,  but  con-  I 

-  sider  eastern  Zone  4.  Box  6281,  Editor  &  { 

ADVPHTISINfi  i  Publisher.  i 


general  reporter  while  developing  I  quality  minded  printer-publisher 
religious  news  beat.  Box  6229,  Editor  &  !  Excellent  references  and  resume  avail- 
Publisher  E251,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


ADVERTISING 


AD  MANAGER/salesman  with  daily  and  I  EXPERIENCED  nnanaging  editor,  all 
weekly  newspaper  experience  seeking  phases  of  mid-sized  regional  daily 
position  on  a  progressive  Rocky  Moun-  operation  in  cornpetitive  market,  seeks 
tain  area  publication.  Please  send  issue  editorship  of  daily  or  management  post  I 
and  promotional  piece.  Box  6269,  Edi-  in  larger  market.  Box  6278,  Editor  &  j 
tor  &  Publisher.  Publisher.  ! 
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Shop  Talk  at  Thirty 


Blacks  in  sportswriting 

By  Donald  Hunt 

Although  the  number  of  black  writ¬ 
ers  on  daily  newspapers  has  increased 
significantly  over  the  last  decade  you’ll 
find  that  most  of  them  are  covering  city 
hall,  education,  government  and  urban 
affairs. 

There  are  very  few  blacks  writing 
sports.  This  situation  is  particularly 
ironic  in  sports,  where  black  athletes 
dominate  many  professional  teams,  but 
where  a  black  sportswriter  on  a  major 
metropolitan  daily  newspaper  is  almost 
a  rarity. 

Presently,  there  are  only  70  black 
sportswriters  working  for  daily  news¬ 
papers  across  the  country.  In  fact,  until 
about  a  year  ago  there  weren't  any  in 
the  following  cities:  Milwaukee, 
Detroit,  St.  Louis,  Dallas,  Portland, 
Memphis,  Tampa,  Denver,  Miami, 
Pittsburgh,  Kansas  City  and  Min¬ 
neapolis. 

Misconception 

Elmer  Smith,  sportswriter  for  the 
Philadelphia  Daily  News  believes 
there’s  a  misconception  that  blacks 
can’t  put  together  a  good  story. 

“There’s  a  notion  in  the  print  media 
that  blacks  don’t  do  a  good  job  of  writ¬ 
ing  sports,’’  said  Smith  who  covers  the 
boxing  and  college  sports  beat.  “They 
feel  we’re  not  capable  of  grasping  the 
basics  of  constructing  a  good  sports 
feature.” 

“I’ve  worked  in  the  (now  defunct) 
Philadelphia  Bulletin' s  news 
department  for  nine  years  covering  city 
government  and  personally  there’s 
more  gathering  of  information.  Also, 
everything  has  to  be  exact  in  news, 
where  in  sports  it’s  not  quite  as 
intense.” 

Smith  claims  for  these  reasons  this 
has  driven  several  potential  black 
sportswriters  into  other  areas  of  print 
journalism.  “Blacks  see  how  difficult  it 
is  to  break  through,”  he  noted.  “They 
know  you  have  to  pay  your  dues  a  long 
time  just  to  get  your  foot  in  the  door. 
Then  once  the  opportunity  does  come 
they  want  to  start  you  off  practically  at 
the  bottom.  For  a  sportswriter  that  has 
gained  some  valuable  experience  over 
the  years  this  becomes  very  frustrat¬ 
ing.” 

Regular  beat 

Smith  wrote  a  sports  people  column 
for  almost  a  year,  until  he  was  given  a 


(Hunt  is  a  sportswriter  for  the  News  of 
Delaware  County  on  the  outskirts  of  Phi¬ 
ladelphia.) 
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regular  beat.  “I  enjoyed  doing  the  col¬ 
umn,”  said  the  38-year-old  sports 
scribe,  who  is  a  member  of  the  National 
Association  of  Black  Journalists.  “I 
really  put  a  lot  of  time  into  it.  Each 
column  would  have  at  least  two  local 
features  and  then  some  sporting  news 
from  around  the  country.  It  was  great 
for  the  time  being,  but  I’m  glad  I 
attained  a  regular  beat.  I  just  didn’t 
want  to  go  on  and  on  doing  the  same 
thing  every  day.  If  you’re  black  in  this 
particular  area  it’s  important  for  you  to 
maintain  a  progressive  outlook, 
because,  you  want  to  do  as  much  as  you 
can  and  not  remain  stagnant.” 

Some  of  the  black  sportswriters  cur¬ 
rently  writing  for  daily  newspapers  are 
Ron  Thomas  (USA  Today),  Larry 
Whiteside  (Boston  Globe),  Lacey 
Banks  (Chicago  Sun  Times),  Thom 
Greer  (Philadelphia  Inquirer),  Bryan 
Burwell  (New  York  Daily  News),  Claire 
Smith  (Hartford  Courant),  Derrick 
Jackson  (Newsday),  A1  Harvin  (New 
York  Times)  and  David  Dupre  (Wash¬ 
ington  Post). 

Gives  reasons 

Derrick  Jackson,  a  feature  writer, 
began  his  career  with  the  Milwaukee 
Courier  (a  black  newspaper),  and  then 
moved  on  to  the  Kansas  City  Star  for  a 
couple  of  years  before  coming  to  News- 
day. 

“I’ll  tell  you  the  situation  is  very 
bad,”  said  Jackson.  “I  was  covering 
the  Dallas  Cowboy-Green  Bay  Packer 
playoff  game  and  the  only  other  black 
sportswriter  I  saw  there  was  Ralph 
Wiley  from  Sports  Illustrated.  I  also 
covered  the  NFL  strike  last  year  and 
once  again  1  only  saw  one  other  black 
reporter  at  the  negotiations.  His  name 
is  Larry  Bivins  (Miami  Herald)  who  is 
not  actually  a  sportswriter.” 

Jackson  says  that  most  white  sports 
editors  don’t  feel  that  blacks  are  com¬ 
petent  enough  to  cover  a  team  on  a 
daily  basis.  “They  feel  we  can’t  handle 
the  complex  matters  in  sports,”  he 
stated.  “For  example,  topics  like 
strikes,  salary  structures,  defensive 
and  offensive  alignments.” 

“It’s  like  the  old  stereotype  that 
blacks  can’t  play  quarterback  because, 
it’s  a  thinking  man’s  position.”  Jack- 
son,  28,  is  fairly  optimistic  about  the 
future  of  blacks  moving  into  this  pro¬ 
fession.  “There  has  been  considerable 
increase  over  the  last  seven  years,”  he 
said.  “You  should  see  a  lot  more  pap¬ 
ers  really  making  serious  attempts  to 
hire  blacks.  There’s  going  to  be  some 
pressure  on  these  editors  to  have  at  least 


one  staff  writer.  I  know  we,  as  black 
sportswriters,  will  be  trying  to  improve 
things  as  much  as  possible.  I  would  just 
like  to  say  that  Thom  (Greer)  and  Larry 
(Whiteside)  were  very  instrumental  in 
getting  me  started.” 

Greer,  a  veteran  sportswriter,  has 
worked  for  the  Trenton  Times,  Cleve¬ 
land  Plain  Dealer,  Chicago  Sun  Times, 
Philadelphia  Daily  News,  New  York 
Daily  News  and  the  Philadelphia 
Inquirer. 

He  also  places  most  of  the  blame  on 
the  editors  for  the  limited  number  of 
blacks  in  sportswriting.  “They  may 
hire  one  black  sportswriter”  said 
Greer.  “There’s  very  few  daily  news¬ 
papers  that  have  more  than  three 
blacks  on  staff.  USA  Today  is  the  only 
daily  that  has  more  than  three  blacks 
and  no  other  paper  has  more  than  two. 
Also,  there  are  no  blacks  covering  pro 
football  and  hockey.  Larry  Whiteside 
is  the  only  black  baseball  writer.  This  is 
basically  racism  on  the  part  of  the 
sports  editors.  What  else  can  you 
say?” 

Greer  says  most  black  sportswriters 
can  usually  be  found  covering  pro¬ 
fessional  basketball  and  scholastic 
sports.  “These  two  beats  are  where 
you’ll  see  a  lot  of  blacks  working,”  he 
said.  “What  happens  is  that  blacks  will 
cover  high  school  sports  for  a  few  years 
and  then  move  on  to  the  NBA.” 

Greer  recently  has  become  the 
executive  sports  editor  of  the  Cleve¬ 
land  Plain  Dealer.  He’ll  be  the  first 
black  sports  editor  of  a  major  daily 
newspaper.  Hopefully,  his  new 
position  will  open  the  doors  for  other 
black  sportswriters. 

Wire  editors  to  talk 
1984  strategies 

National  Wire  Watch,  an  organiza¬ 
tion  of  American  wire  editors,  has  re¬ 
scheduled  its  annual  conference  to 
October  6-8  at  the  Chicago  Marriott 
from  the  original  dates  of  September 
8-11. 

Major  wire  services  and  four  supple¬ 
mental  ones  will  be  represented  on  the 
program,  focusing  on  enterprise  news 
gathering  operations  and  strategies  for 
covering  the  1984  presidential  election. 
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Reinforce  your 
advertising  story 

. . .  with  repeat  exposure  at 
both  regional  and 
corporate  headquarters. 

Editor  &  Publisher’s  1984  MARKET  GUIDE  helps  you  to  reach  the  important  market  research 
people  who  seldom  see  media  representatives. 

Who’s  reading  E&P’s  MARKET  GUIDE? 

Market  researchers  from  Fortune  1000  companies,  advertising  agencies,  major  retailers,  chain 
stores,  national  franchises  and  specialty  stores  use  the  MARKET  GUIDE — day  after  day,  all 
year  long — because  it’s  a  vital  marketing  tool. 

The  MARKET  GUIDE  provides  up-to-date  market  information  for  over  3,000 
U.S.  counties  and  1,600  cities  in  the  U.S.  and  Canada 

It  includes  individual  market  surveys  and  market  data  tables  as  well  as  accurate  projections  for 
population,  income,  households,  spendable  income  and  retail  sales  .  .  .  which  means  that  your 
ad  in  the  MARKET  GUIDE  reaches  prospects  while  they're  still  in  the  planning  stage — and 
before  they’ve  committed  next  year's  budget. 

A  vital  reference  tool  for  major  retailers 

Market  researchers  at  Sears,  Safeway,  Kroger,  JCPenney,  Federated,  Dayton  Fludson, 
Montgomery  Ward  and  May  Company  use  the  MARKET  GUIDE  regularly  .  .  .  and  these 
market  researchers  are  making  important  recommendations  to  the  market  directors  at  regional 
&  corporate  headquarters.  Your  ad  in  the  MARKET  GUIDE  tells  market  researchers  about 
your  newspaper’s  unique  position  in  your  market. 

Reinforce — at  regional  and  corporate  headquarters — your  sales  story  for  retail  and  national 
advertising,  with  year-round  exposure  in  the  E&P  MARKET  GUIDE. 
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EXCELLENCE 


in  reporting 


The  Knoxville  News-Sentinel 
editorial  staff  took  five  first- 
place  honors  in  the  annual 
competition  of  the  United 
Press  International 
Tennessee  Association  of 
Newspapers.  They  and  their 
associates  help  The  Knoxville 
News-Sentinel  to  communi¬ 
cate  daily  and  Sunday  with 
nearly  400,000  East 
Tennesseans. 


Gordon  Smith 
Sportswriter 

"Best  Sports 
Story" 


Sam  Venable 
Outdoors 
Editor 

"Best  Local 
Column" 


Tom  O’Toole 
Sportswriter 

"Best  Sports 
Column" 


Mike  Patrick 
Photographer 

"Best  News 
Photo" 


The  Knoxville 
News-Sentinel 

A  SCRIPPS-HOWARD  NEWSPAPER 


Diane  Kolyer 
Copy  Editor 

"Best 

Headline" 


Daily  and  Sunday  •  Knoxville,  Tennessee  •  Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


